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OUR WAY FORWARD

Having gained tremendous traction and momentum in our transformation journey, our way forward is guided by an
enhanced set of strategies that will strengthen our core competencies and drive our performance. To propel our way
forward, we have charted a 5-year strategy known as “FIT22” comprising 22 initiatives, driven by three key pillars,
namely:

e Fund our Journey
e Invest to Win
e Transform for Success

Under this strategic plan, our priorities will be to strengthen Malaysia as our core and win in our targeted segments,
focus on our niche and strengths overseas while we explore partnerships, and build a winning operating model.

While scale effects are still important, we aim to differentiate ourselves and win through Digital initiatives, customer
intimacy and an Agile way of working.

In driving digitalisation, we aim to strengthen our digital capabilities by introducing market-leading features and providing
superior customer experiences. Our customers are our priority, therefore we are constantly enhancing our product and
service offering to deliver customised innovative solutions. We are adopting the Agile way of working which is a working
culture that brings together key resources from multiple disciplines to achieve common goals and to reimagine customer
journeys to deliver superior performance by responding to the market faster while increasing productivity customer
centricity and new talent acquisition and development.



AGILITY:

MANAGING
CHANGE




ACCELERATING GROWTH THROUGH

INNOVATION

With a strong presence in the ASEAN region, our focus is on
driving performance as we improve revenue and productivity by
identifying new opportunities and implementing strategies that
create measurable improvements in sustainability and business
performance.

We will continue to invest for the future, particularly in our people,
technology and digital capabilities. Investments in our digital
environment are aimed at delivering customer-centric innovations
that support a simple, fast and seamless banking experience for
our customers as well as fuelling business growth for the
organisation.

We are committed to creating sustainable value and making a
positive impact for our shareholders, customers, employees and
other stakeholders.
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As a leading multinational financial services provider,
RHB Banking Group (RHB) is driven by its commitment
A BO U T O U R to deliver superior customer experiences with its
innovative and versatile suite of financial products
R E P O RT and services. With operations across 9 countries in

the ASEAN region and Hong Kong/China, RHB
offers its customers a strong anchor in financial
management and investments. Our Annual Report
provides our shareholders and all other stakeholders
a comprehensive overview of our business and
operations and the results delivered. Through the
Annual Report, RHB engages our shareholders and
all other stakeholders and shares with them our
strategic thrusts and our progress.
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We welcome feedback on this report. Please address any questions,
comments or suggestions to corporate.communications(@rhbgroup.com
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RHB Banking Group’s Annual Report is produced and published annually. For 2018, the report covers the financial period between 1 January 2017 and 31
December 2017. It informs our shareholders and all other stakeholders on our progress and performance over the past year in all geographical locations in
which we operate. The report also shares our strategic plans for the year ahead.

This report offers our shareholders and all other stakeholders in-depth details on our financial and non-financial performance in 2017 and highlights the
significant milestones and achievements throughout the past year. In addition to that, the report also contains RHB's outlook, targets and objectives for the

short and medium to long term.

Our strategic thrusts are reflected in our targets and key performance indicators spanning both financial and non-financial performance as well as strategy,
risks and how we deliver value to our stakeholders.

Our report offers our stakeholders insights and information to guide their investment and business decisions.

Throughout the preparation of this report, we have adhered to the stringent requirements of local and international statutory and reporting frameworks,
including those of Bursa Malaysia.

Throughout the years, our Annual Reports have always aimed to present our stakeholders with an accurate and balanced assessment of our strategy,
performance, governance and prospects.

Our report also takes into consideration all material matters that affect the economic and social landscape in the geographical areas in which we operate.
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Our Report provides cross-

references to our suite of
reporting publications:

Annual Report
Our annual report is issued in
accordance with the Bursa Main
Market Listing requirements.

Financial Report
The financial statements and
remuneration report are
prepared in accordance with
International Financial Reporting
Standards, together with the
report of the Audit Committee.
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DRIVING OPERATIONAL EXCELLENCE

We remain focused on increasing u-ﬂilniﬂmg.r.mputithwnnm. perormance and delrering long-term sustainable value
o our shareholders, customers and all other stakeholders, Rapid innovation, investments in our digifal capability and

embracing agily in our way of working will further increase our abliity to defiver a simple, fast and seamiess expenence
to our customers,
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The Group developed strong capabilities and
competencies to navigate the highly competitive market
both locally and regionally. We have transformed our
processes, our culture and our mindset to keep abreast
or even emerge above the competition to attain the
growth trajectory we envisage.

The Senior Management, led by our Group Managing
Director, has developed a new strategic thrust to propel
the Group forward. We have begun implementing
various initiatives outlined. Having been involved at a
strategic level in crafting this five-year plan commencing
from 2018-2022, the Board is pleased with the
momentum thus far, and will continue to support the
management to achieve our business targets. In doing
so, we will ensure that robust Risk Management and
Governance frameworks are adhered to in order to
reinforce the trust and confidence of shareholders and
all other stakeholders in RHB Bank, and to fuel
sustainable growth.

PERFORMANCE OVERVIEW

Our transformation programme not only ignited a
passion to achieve targets but also harmonised our

Overview Statement on page 160.

Further details on the roles of the Chairman and Group Managing Director are contained in the Corporate Governance

businesses to work towards common goals. This created
powerful synergies which led to very encouraging
financial results. On a year-to-year basis, our SME loan
growth of 8.7% exceeded the 6.3% achieved by industry.
Our domestic CASA grew by 11.9%, which is higher
than industry’s growth of 9.4% and within the soft
property market, we achieved a residential mortgage
loan growth rate of 13.2%, surpassing the industry.

The Group achieved a cost-to-income ratio (CIR) of
49.9% and a 16.0% increase in net profit to
RM1,950.1 million, largely driven by lower loan loss
impairment and lower impairment losses on other assets,
which was partially offset by lower non-fund based
income and higher overheads. This allowed us to once
again distribute attractive returns to our shareholders.
The Board is proposing a final dividend for the financial
year 2017 of 10 sen per share, amounting to RM401.0
million. Together with an interim single-tier dividend of
5 sen per share amounting to RM200.5 million paid in
October, this would amount to a total dividend of 15
sen per share for the financial year ended 31 December,
amounting to RM601.5 million and representing a
dividend payout ratio of 30.8%, which is higher than the
28.6% in 2016. Since RHB Bank was listed on 28 June
2016, our total shareholder return (TSR) has been 10.5%.

CASA Growth

Total Dividend

Per share

Dividend Payout Ratio

Net Profit

RHB BANK BERHAD

1

140438 4NO LNoay



CHAIRMAN’S STATEMENT

STRENGTHENING OUR TALENT POOL

Recognising that people are our greatest assets, we have channelled significant resources into attracting,
nurturing and retaining the best talents. In terms of training, we provide a diverse range of programmes
targeted at different levels, culminating with the opportunity for high performers to enrol in INSEAD, the
University of Chicago or Asian Business School. In addition to formal training, there is much emphasis on
knowledge-sharing through initiatives such as Senior Leadership Talks and Learning Months.

As we seek to become the next-generation digital bank, our efforts today are focused on building a cadre
of digital experts, and during the year we made a headstart with the establishment of a Digital Academy
with the objective of training 500 Digital Leaders in three years. These Digital Leaders will not only focus
on process automisation and product development but will also help to create a digital mindset and culture
throughout the Bank.

SUSTAINABILITY

Sustainability is an integral part of the Group’s tenets. Towards this end, we undertake materiality assessments
to determine issues that are important to our stakeholders — namely our shareholders, employees, customers,
service providers and the communities — and incorporate these into our strategies and decision making
Processes.

The Board oversees the Group’s sustainability initiatives as they are closely linked with and influence our
business operations. Additionally, our sustainability efforts are closely linked with our risk management
framework and play a key role in creating sustainable value. We are pleased to see management place
more emphasis on sustainability as well as its reporting. This year we are producing our first stand-alone
sustainability report, which will provide greater disclosure on actions being undertaken. | urge you to read
this report, as it would provide you a broader picture of how RHB Bank aims to integrate ourselves fully,
and responsibly, into the Malaysian landscape.

COMMUNITY OUTREACH

As part of our sustainability agenda, we continue to nurture and build stronger relationships with local
communities in ways that are meaningful. Most of our community programmes are carried out by RHB
Foundation, which focuses on empowering the underserved and underprivileged members of the community,
and promoting and preserving Malaysia’s arts and cultural heritage. Through RHB Foundation, we provide
children and youth with equal opportunity to realise their potential and develop into responsible citizens.

12 OUR WAY FORWARD



GOVERNANCE

As a custodian of public funds, we recognise our
responsibility to operate in a manner that is ethical
and transparent. Accordingly, we uphold the highest
level of governance and stand guided by best practices
in each of the countries where we operate. For the
Group as a whole, we are guided by the Securities
Commission’s Malaysian Code on Corporate
Governance (MCCG).

In 2017, the MCCG was amended to further strengthen
governance in corporate Malaysia. We have acquainted
ourselves with the new recommendations and are
making the necessary changes to accommodate these.
As an example, we plan to meet the requirement to
have at least 30% women representation on the Board
within the next three years. At the same time, we are
pleased to report that 329 of our senior management
are women. As these women become role models for
others in the Group, we expect our female representation
at senior levels to grow organically.

| am pleased to share that, since becoming a public
listed company in 2016, we have steadily enhanced
our governance, and received due recognition for it.
In 2015, RHB ranked among the Top 50 ASEAN Public
Listed Companies in Southeast Asia for Governance
practices. The following year, we were included in
the FTSE4Good Bursa Malaysia Index while also winning
a silver award in the Pinnacle Group International’s
Global Good Governance Award for Best Governed
& Transparent Company. In 2017, our silver award
was upgraded to gold for improved governance and
transparency. We were also the proud recipient of
three awards from the Minority Shareholder Watchdog
Group (MSWG) — Excellence for Corporate Governance
Disclosure, and Merits for Board Diversity and the
Most Improved Corporate Governance Disclosure.

The Board is proud of these achievements, yet we
recognise that governance has to be constantly
monitored, reviewed and improved. As guardians of
RHB Bank, this will always remain a priority for us.

OUR WAY FORWARD

Throughout 2017, the Senior Management worked
assiduously on developing a new roadmap to ensure
RHB maintains the momentum of growth established
through IGNITE 2017. The roadmap for the next five
years, called FIT22, is poised to propel the Group into
the future. FIT22 continues to focus on the three areas
that are central to RHB Bank's sustainable success, namely
our business fundamentals, digitalisation and our people.
We believe that by investing in these three areas we
stand in good stead to achieve our vision 2022.

ACKNOWLEDGEMENTS

Our shareholders, customers, employees and all
other stakeholders have been instrumental to our
achievements and continue to contribute to our
ongoing journey. | would like to thank each group
for their support over the years. A special note of
appreciation goes to my colleagues on the Board
for their time and counsel, which have been critical
to building the strong governance structures we
have in place today as well as for contributing towards
keeping the Group on a steady keel as we progressed
along our transformation journey. It is with extreme
sadness we share that a member of the Group’s
Board and a member of the Shariah Committee
passed away during the year. | would like to take
this opportunity to record our immense gratitude
for the services of the late Tuan Haji Md Ja’far Abdul
Carrim, who was the Non-Executive Chairman of
RHB Islamic Bank Berhad since 2013 and the late
Professor Dr. Joni Tamkin bin Borhan, who served
the Shariah Committee of RHB Islamic Bank for 12
years, from 2005.

On behalf of the Board, | would like to thank Bank
Negara Malaysia, Bursa Malaysia and the Securities
Commission Malaysia for their guidance and support
throughout the year. | would also like to record our
sincere appreciation to the Ministry of Finance and
all Government bodies that have supported us directly
or indirectly in our progress thus far.

Additionally, | would like to commend our Group
Managing Director and Senior Management for having
led the Group with great dedication. Finally, my
heartfelt thanks go to all our employees for their
hard work and commitment, and for igniting a special
brand of RHB passion. Working together, we have
come a long way. With continued collaboration, we
can make great things happen.

Together We Progress

G0
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2017 marked the final year of our IGNITE 2017
transformation journey, and we achieved healthy
business performance. In addition, we embarked on
our Digital Transformation Programme that was
launched in April 2017, to propel us towards becoming
a digitally-enabled customer-centric bank.

Today, RHB continues to stand tall as one of the largest
fully-integrated financial services groups in Malaysia
with total assets of over RM230 billion and an extensive
network of more than 330 branches and offices
spanning nine countries in ASEAN and Hong Kong/
China, underpinned by a 14,435 strong workforce.

HEALTHY EARNINGS TRAJECTORY

For the financial year 2017, we saw income growth
of 3.2% to RM6.4 billion. We also addressed asset
quality challenges, resulting in a significant reduction
in loan loss provisions of 28.3% year-on-year to
RM426.8 million, emphasising the commitment we
have placed on growing responsibly while creating
value for our shareholders. These efforts resulted in
a pre-tax profit of RM2.6 billion, 14.6% higher than
the previous year for the Group.

We remained prudent in managing our costs in 2017.
Despite a slight increase in total overheads by 2.9%,
we managed to bring our cost-to-income (“CIR”) ratio
below the 50% threshold to 49.9%. The 2.9% increase
in operating expenses was attributed to a 9.9% increase
in information technology investments and a 5.4%
increase in personnel costs. The Group continued its
investment in human capital with enhanced staff
bench strength and key senior hires, as well as in our
digital transformation programme to support the
Group's overall growth agenda.

MAINTAINING SOLID FUNDAMENTALS
AND LEADERSHIP IN DOMESTIC MARKET

The Group’s total gross loans and financing expanded
by 3.7% to RM160.1 billion as at 31 December 2017. Our
total domestic loans grew by 5.2% mainly due to strong
performances by Retail Banking and Business Banking,
that posted year-on-year growth of 8.7% and 8.6%
respectively.

Gross impaired loans ratio improved from 2.43% in 2016
to 2.23% in December 2017. Deposits grew by 0.3% to
RM166.2 billion as we consciously released expensive
corporate deposits. However, Current and Savings
Account (‘CASA”) balances growth exceeded expectations
with an increase of 18.8%. This brings our CASA
composition to 30.4% as at December 2017, compared
to 25.6% last year. Continuing on the upward trajectory,
shareholders’ equity strengthened by 6.5% to RM23.2
billion as at December 2017.

Total Income

Profit Before Tax

Cost-to-income Ratio

RHB BANK BERHAD n
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GROUP MANAGING DIRECTOR’S STATEMENT

Group Retail Banking remained the biggest contributor
to the Group’s loan book, with retail loans and
financing increasing by 8.7% to RM76.3 billion. This
was driven by residential mortgage which
outperformed industry at a growth rate of 15.8%.
Overall, retail banking posted pre-tax profits of
RM1,089.9 million in 2017, 3.0% higher than in the
previous year.

Group Business & Transaction Banking continued
to excel on the back of a strong performance in
2017, with total business banking loans and financing
growing at 8.6% year-on-year. SME portfolio continued
to fuel progress, achieving higher than industry
growth once again at 9%. Our SME market share in
Malaysia ranks in the Top 4 at 9% as at December
2017.

Group Wholesale Banking registered an increase in
total income to RM2,836 million and a corresponding
23.3% increase in pre-tax profit to RM1.74 billion.
While improved asset quality due to enhanced risk
management was one of the contributing factors
to the performance, the business as a whole
experienced robust maintainable operating profit
(MOP) growth of 11.9%. Our share trading business
also saw its overall market share increase from 7.7%
to 8.3%, emerging as the Best Retail Broker in the
country. The other strong contributors to Group
Wholesale Banking were Group Treasury & Global
Markets (“GTGM”) and Group Asset Management
("GAM”). GTGM sustained double-digit sales growth

16 OUR WAY FORWARD

of 19% through better customer focus and enhanced
capabilities and a solid growth of more than 200%
in derivatives trading income. GAM’'s PBT grew by
21% and 29% for its asset management and trustee
management businesses respectively while retail
AUM increased by 16% compared to 2016.

| am thankful that in a year peppered with distractions,
we remained focused on serving our customers and
growing our business, and maintained our position
as one of the top investment banks in Malaysia. In
2016/2017, RHB Investment Bank (RHBIB) won 50
awards across all business areas, notably in research
which once again has been ranked No.1 in multiple
categories including "Best Economist”, “Best Strategist
Team”, “Best Economist Team” and "Best Small Caps
Team”.

On top of the accolades awarded to RHBIB, | am
very proud to share that our Investment Banking
team led several landmark deals which included:

e largest rights issue, for MRCB, which raised
RM2.3 billion

e largest debt issuance, for Edra Energy Sdn Bhd,
at RM5.1 billion

¢ 3rd largest IPO and high performing post-listing
— SerbaDinamik Holdings Berhad — RM671.7 million

* 3rd largest M&A transaction — acquisition of
equity interest in Sarawak Hidro Sdn Bhd by
Sarawak Energy Berhad — RM8.1 billion



REPOSITIONING REGIONAL PRESENCE

As a multinational financial services group with a
growing regional presence spanning 9 countries across
the ASEAN region and Hong Kong/China, we are well
positioned to benefit from the opportunities underlying
the ASEAN growth story.

Group International Business, excluding Singapore,
registered profit before tax of RM58.2 million, 74.8%
higher than the year before. This came mainly on
the back of 8.5% net interest income growth to
RM137 million, largely from Laos and Thailand.
Meanwhile, non-interest income registered 45.2%
growth to RM26 million, contributed predominantly
by Cambodia.

Our operations in Singapore did not perform well
in the last two years due to external factors, i.e. a
global slowdown and the decline in oil and commodity
prices in late 2015. The key thing is we believe the
worst is over and we are looking to grow.

As we move into 2018, we will deploy country specific
plans unique to the local context to play on our
strengths and capture a bigger portion of the revenue
pool. Any inorganic expansion overseas will not be
a focus but will be considered opportunistically.

In line with our long-term commitment to grow
together with the Singapore community, we are
repositioning ourselves to be the catalyst bank for
entrepreneurs and to increase our mid-market and
SME portfolio. The repositioning will cover several
fronts, including holistic products and solutions
coverage to meet the needs of entrepreneurs and
strengthening our sales force.

Considering Singapore’s emergence as the leading
asset management hub for the region and our long-
standing presence in the country, we believe it is
an opportune time for us to build a private wealth
management business. We believe, together with
our Investment Banking and Asset Management
business, we would be able to provide tailored
portfolios and services to meet the needs of our
customers.

Greater focus will also be placed on Cambodia and
Laos to capture business and growth opportunities
in Indochina. In line with the Group’s aspiration of
becoming a prominent regional player in niche
segments, RHB Indochina Bank and RHB Lao will
adopt a retail and SME-centric approach.

Total Customer Deposits

Gross Loans

Shareholders’ Equity

RHB BANK BERHAD
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RESETTING THE FUTURE

Reflecting on our IGNITE 2017 journey, it is important
to note that we had set our original targets before
the global economic downturn and the decline in
oil and commodities prices in late 2015.
Notwithstanding that, | am pleased to share that we
managed to achieve healthy business performance,
encouraging cost management, and progress in
Digital through our 3-year transformation programme.
Some of the key achievements are as follows:

* SME loans market share grew from 8.7% in 2015
to 9.0% in 2017

¢ Asset Management AUM from funds distributed
through the Agency Channel grew by 36% in
2017

¢ Significant efforts in active cost management
saw our CIR fall below 50%

* Qur enhanced risk-adjusted returns on capital
("RAROC”) methodology saw improvement in
our RAROC by 70bps from 11.3% in 2015 to
12.0% in 2017.

¢ Capital optimisation initiatives resulted in RM43.9
billion RWA reduction over the course of 3 years

* Improved customers’ digital banking experiences
with the introduction of RHB Smart Account,
MPOQOS, 1st online financial application processing
chatbot in ASEAN, and the RHB MyHome app

¢ Enhanced talent management programmes saw
a significant improvement in our employer
rankings — from Top 5 for Universum and Top
7 for Graduan in 2016 to Top 4 for both in 2017

* Improved Employee Engagement results from
75% in 2013 to 80% in 2017

OUR WAY FORWARD

Following the conclusion of IGNITE 2017, we will
continue to ride on the momentum and energise
the Group for our next leap forward with our new
2018 — 2022 strategy FIT22. Comprising 22 initiatives,
FIT22 is designed to achieve our 2022 aspiration,
which is to break into the Top 3 in Malaysia in terms
of performance.

FIT22 is anchored on the following Three Themes:

¢ Focusing on core segments — in the affluent,
wealth and individual space where revenue pool
growth is the fastest and where we are still
largely underpenetrated. We will also focus on
SMEs, not solely on growing loans, but also on
building a complete and connected financial
services ecosystem to better serve the SME
community. Last but not least, we will channel
significant effort into getting a better share of
wallet and fee income from large corporates and
enhance our penetration among mid-sized
corporates.

e Strengthening the core — which is our Malaysian
business, while focusing on selected segments
that we believe we can win overseas and exploring
the potential of strategic partnerships.

e Building a winning operating model — that
prioritises customer journeys, agility, analytics
and digital enablement which are RHB's key
differentiators.



OUR DIGITAL TRANSFORMATION
JOURNEY

We Kick-started our Digital Transformation journey
in April 2017 and have made significant progress in
enhancing our customers’ digital banking experience
with the introduction of various digital initiatives.
These include the introduction of RHB Smart Account
and RHB Smart Account-i which allow customers
to open their accounts online through a simple, fast
and seamless experience, as well as the RHB MyHome
app. This is a first-of-its-kind in the industry to provide
convenience of mortgage applications and document
submissions via mobile devices. Our expectation is
by 2022, 80% of mortgage applications will be
submitted via this app. For the year ahead, we will
continue to build on that momentum with a focus
to digitally enable RHB to grow in the right segments,
improve the customer experience and reduce our
cost to serve.

We have implemented the AGILE Way of Working
at our Digital.RHB office comprising more than 100
staff who have been mobilised from various functions
within the Group, namely IT, Digital, analytics,
operations, credit, risk and compliance. These teams
work together at the Digital office and collaborate
under various customer journeys and analytical
squads. Our key focus in AGILE is integration between
business, IT and other support functions to deliver
innovation to the market in a timely manner. In our
way forward, we will scale up AGILE and drive its
adoption across all business units by 2022, to deliver
20% — 30% improvements in productivity and
speed-to-market.

OUR WAY FORWARD

With the Malaysian economy performing exceptionally
well in 2017, and most major economies performing
better than expected, the outlook for 2018 is largely
positive. The banking sector is likely to ride on
continued economic growth and increased ASEAN
connectivity and integration.

Notwithstanding the positive outlook, we expect
challenges to persist in both the immediate and
medium term, most notably the implementation of
the new accounting standard "MFRS9” starting
January 2018 which is likely to place pressure on
banks” impairment loss provision. We also expect
pressure on margins and profitability to persist,
competition to remain keen, and the need to put
greater emphasis on regulatory compliance. There
will also be continued pressure on funding costs as
banks continue to compete for deposits.

The challenges posed by new financial technologies
(FinTechs) and products also remain, catering to and
even triggering customers’ increasingly digital and
mobile lifestyles. In this regard, we are taking
measures to strengthen our business model to
develop greater agility and anchor our offerings on
deep customer understanding.

My sincere gratitude and appreciation to my Senior
Management colleagues and all RHBians for their
dedication, commitment and contribution. Let’s be
resolute in our execution of FIT22 to bring RHB
Banking Group to greater heights.

I'would also like to extend my highest gratitude to
our Chairman and all Board members for their valued
leadership, unwavering support and trust; the
regulatory authorities for their continued guidance
and to our shareholders for their faith and trust in
RHB'’s leadership.

| am optimistic that the Group is on a firm footing
to reap further growth for many years to come. As
articulated through FIT22, we have established a
clear vision of our place in the financial services
industry, both in Malaysia and regionally. With the
first arc of our transformation journey completed,
we look forward to enhancing the sustainability of
our business and becoming a recognised force in
financial services across the region.

4 :
DATO’ KHAIRUSSALEH RAMLI
Group Managing Director
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RHB BANKING GROUP OVERVIEW

VALUES

b 4

PROFESSIONAL

We are committed to

proficiency, competency
and reliability in all that

we do.

maintain a high level of

b 4

RESPECT

We are courteous,
humble and we show
empathy to everyone :

through our actions and
interactions.

b 4

INTEGRITY

We are honest, ethical

standard of governance.

and we uphold a high

h 4

DYNAMIC

We are proactive,

h 4

EXCELLENCE

We will continuously

responsive and forward
thinking.

achieve high standards
of performance and
service deliverables.

VISION BRAND PROMISE

To be a Top 3 Bank by Performance

o Affluent & Wealth  °*

* SME
¢ Large Caps
* Mid Caps

SEGMENTS TO

TO PLAY IN
?ﬁ

WIN IN
—
3 A
< » Y3
saseeadee,
Tl . peeeett’
|\|||||m||||||||“|6mm6|uglﬂuuH|||||m||||||

Aj
* Customer ".

Journeys
* AGILE@Scale

Strengthen
Malaysia as our
core

Position overseas
business to focus
on our strengths
& explore potential
partnerships/ JVs

Together We Progress

Delivering simple, fast and seamless
experiences

Nurturing future generations

Providing solutions that help achieve
your goals

CORE BUSINESSES

Group Retail
Banking

20

Group Business
& Transaction
Banking

OUR WAY FORWARD

Group
" Wholesale !
: Banking !

+ Singapore
'\ Business !
: Operations !

: Group !
' International !
| Business '

Group
Insurance

Group Shariah
Business



A
m
=<
L
<
>
=2
2]
>
r
<
m
-
A
(9]
(7]
A
m
(2]
()
P4
>
r
v
A
m
(%]
m
e
(@)
m
MIIAYIAO NOILVSINYDHO

MARKET CAPITALISATION TOTAL ASSETS ® Malaysia ® |ao PDR
as at 31 December 2017 :

| ® Singapore ® Hong Kong/China
RM20.1 BILLION ; RM23002 BILLION ‘ IndoneSia ‘ Brunei

| ® Thailand ® Vietnam
___________________________________________________________________________ ® Cambodia ® Myanmar
PROFIT BEFORE TAX GROSS LOANS
RM2.6 BILLION RM1 60.1 BILLION ""

__________________________________________________________________________________________________________________________________________________ ) S

KEY FACTS AT A GLANCE

7 O More than___ 4 B Presence in

1 4,000 air88°°““tr'es
Employees

1 0 Countries

____________________________________________________________________________

Branches

X self-Service
Terminals
5 - ,
in Malaysia

* Consisting of: ,
— Automated Teller Machines

3 3 0 — Cash Deposit Machines

| Branches — Coin Deposit Machines
.‘,}3 | ! - Cheque Deposit Machines

” ;:_ ;‘:@: ‘ ASEAN and Hong Kong/China — Cash Recycler Machines

RHB BANK BERHAD m 21



@ » CORPORATE PROFILE

668

Employees

Branches/Offices 9

Hﬁi!l Employees 12,750
’ Branches/Offices 254
===|| Total Income
RMD.S billion
Employees 357

=2 || Total Income

s6D153.4 mitlion

438

Employees

X Branches/Offices 24

Z|| Total Income

IDR232.8 billion

245

Employees

Branches/Offices 13

Z|| Total Income

THB997.3 million

Employees 62

O Branches/Offices 13

Branches/Offices 2

22

=] Total Income

usp22.4 million

OUR WAY FORWARD

==|| Total Income

LAK3 7. Twitlion
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RHB Banking Group is a multinational regional financial services provider that is
committed to deliver complete solutions to customers through differentiated
segment offerings and an eco-system that supports simple, fast and seamless
customer experience, underpinned by a cohesive and inspired workforce and
relationship built with stakeholders.

Ranked among the top banks in Malaysia and a significant player in ASEAN by
performance, RHB has strong market leadership in Malaysia across targeted products
and segments. With staff strength of more than 14,000 employees group-wide,
RHB’s presence spans across 9 countries in the ASEAN Region and Hong Kong/
China. RHB also has representative offices in Vietnam and Myanmar.

\ . Elﬁm Employees

99

Branches/Offices

3

Total Income

v Hkp86.0million

, | '!ﬁi!l Employees

23

Branch/Office

1

Total Income

S BND3.9 million

4 ’
4 ’
4 - B .
// /I 1
// )/ ’
7
/7
/.
/7
/
. Representative Office
. /7
L 000
’ Hﬁi!l Employees 2
. d
e
e . ,,
’ Vs
Vs
Representative Office
d
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#l. HIGHLIGHTS OF 2017

FINANCIAL HIGHLIGHTS

TOTAL ASSETS

RM230.2 siuion

COST TO INCOME RATIO

49.9%

TOTAL CUSTOMER DEPOSITS

RM 1 66.2 BILLION

CASA GROWTH

18.8%

GROSS LOANS

RM1 60.1 BILLION

COMMON EQUITY TIER 1
(CET1) RATIO

13.9%

SHAREHOLDERS’ EQUITY

RM 23.1 BILLION

PROFIT BEFORE TAX

RM2o6 BILLION

TOTAL INCOME

RM 6.4 BILLION

24 OUR WAY FORWARD

PROFIT AFTER TAX

RMZ.O BILLION




BUSINESS HIGHLIGHTS

In 2017, RHB Banking Group (RHB) achieved various milestones on several fronts. These significant achievements further,
reaffirmed our commitment of providing our customers with solutions that help to achieve their goals.

ST-TO-MARKET

D & [

RHB MyHome App
First-in-class app that enables real-time mortgage
application with all documents submitted online

Banking at Your Doorstep with

RHB Smart Account

Provides the first end-to-end digital account opening
experience in Malaysia where the bank goes to the
consumer to complete the KYC and ID verification
process

Personal loan origination via chatbot

The first of its kind real-time application platform in
Southeast Asia that enables RHB Bank to provide
approval in principle to customers without the need
to submit full documentation

LANDMARK TRANSACTIONS & COLLABORATIONS

® RHB Bank collaborated with RinggitPlus to offer loan origination

via chatbot

— The first such application in Southeast Asia, the chatbot is a real-time
platform that enables RHB Bank to provide approval in principle to
customers without the need to submit full documentation and
expedites turnaround time for loan approval

® RHB Bank & Funding Societies cemented a partnership for the first
ever P2P platform for SMEs/Small businesses in Malaysia

® RHB Investment Bank played a lead role in landmark transactions in

2017:

— Largest rights issues which raised RM2.254 billion for Malaysian
Resources Corporation Berhad and RM2.22 billion for S P Setia Berhad

— Largest debt issuances — RM5.085 billion by Edra Energy Sdn Bhd
and RM4.5 billion by Danalnfra Nasional Berhad

— 3rd largest IPO and high performing IPO post-listing — Serba
Dinamik Holdings Berhad — RM671.7 million Main Market IPO

— 3rd largest M&A transaction — acquisition of equity interest in
Sarawak Hidro Sdn Bhd by Sarawak Energy Berhad — RM8.1 billion

AWARDS g

® DIGITAL BANKING INITIATIVE OF THE YEAR — MALAYSIA

Asian Banking & Finance Retail Banking Awards 2017

BEST MID-CAP EQUITY DEAL IN SOUTHEAST ASIA
Serba Dinamik Holdings’ RM671.7 million (USD151.3
million) IPO

11th Annual Best Deal & Solution Awards in Southeast
Asia

BEST RETAIL BROKER IN MALAYSIA

BEST SMALL TO MID CAP HOUSE IN MALAYSIA
BEST SMALL TO MID CAP HOUSE IN SINGAPORE
(RHB SECURITIES SINGAPORE)

11th Annual Alpha Southeast Asia Best Financial
Institution Awards 2017

MOST OUTSTANDING ISLAMIC CORPORATE BANKING
MOST OUTSTANDING ISLAMIC PROJECT FINANCE PRODUCT

14th KL Islamic Finance Forum 2017

BEST PERFORMING MYR ISLAMIC BOND
in 3, 5 and 10 — year period

BEST MIXED ASSET MYR CONSERVATIVE
in the 10 year period

BEST GROUP OVER 3 YEARS BOND

The Edge Thomson Reuters Lipper Fund Award 2017
Malaysia (a total of 15 awards)

RHB BANK BERHAD n 25
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CORPORATE INFORMATION

AS AT 15 FEBRUARY 2018

BOARD RISK COMMITTEE*

Tan Sri Azlan Zainol
Non-Independent
Non-Executive Chairman

BOARD AUDIT COMMITTEE*

Tan Sri Dr Rebecca Fatima
Sta Maria

Independent

Non-Executive Director/Chairman

Tan Sri Saw Choo Boon
Senior Independent
Non-Executive Director/Chairman

Patrick Chin Yoke Chung
Non-Independent
Non-Executive Director

Tan Sri Saw Choo Boon
Senior Independent
Non-Executive Director

Tan Sri Ong Leong Huat
(@ Wong Joo Hwa
Non-Independent
Non-Executive Director

Chin Yoong Kheong

BOARD CREDIT COMMITTEE*

Patrick Chin Yoke Chung
Non-Independent
Non-Executive Director/Chairman

Non-Executive Director Non-Executive Director

+ Independent Ong Ai Lin
Non-Executive Director Independent
Mohamed Ali Ismaeil Ali Non-Executive Director
Alfahim . Ong Ai Lin
Non-Independent ¢ Independent

BOARD NOMINATING &
REMUNERATION

Tan Sri Saw Choo Boon
Senior Independent
Non-Executive Director

COMMITTEE*

Tan Sri Ong Leong Huat
(@ Wong Joo Hwa
Non-Independent
Non-Executive Director

Tan Sri Saw Choo Boon
Senior Independent
Non-Executive Director/Chairman

Abdul Aziz Peru Mohamed
Independent
Non-Executive Director

Tan Sri Azlan Zainol
Non-Independent
Non-Executive Director

Dato’ Abd Rahman Dato’
Md Khalid

Independent
Non-Executive Director

Tan Sri Dr Rebecca Fatima '
Sta Maria ! Tan Sri Ong Leong Huat

Independent @Q Wong Joo Hwa
Non-Executive Director Non-Independent

Non-Executive Director

Ong Ai Lin . Ong Ai Lin
Independent Independent

BOARD OF DIRECTORS

Non-Executive Director Non-Executive Director

Tan Sri Dr Rebecca Fatima
Sta Maria

Independent

Non-Executive Director

Dato’ Khairussaleh Ramli
Group Managing Director

Note:
# The Committee is shared with the relevant subsidiaries of the Group.
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COMPANY SECRETARIES

Azman Shah Md Yaman
(LS 0006901)

SHARIAH COMMITTEE”

ISLAMIC RISK MANAGEMENT

COMMITTEE*

MIIAGFAO NOILYSINYDHO

Dr. Ghazali Jaapar (Chairman)

Dato’ Abd Rahman Dato’

Md Khalid

Independent

Non-Executive Director/Chairman

Assoc. Prof. Dr. Amir
Shaharuddin

lvy Chin So Ching
(MAICSA No. 7028292)

Wan Abdul Rahim Kamil Wan

Mohamed Ali REGISTERED OFFICE

Level 9, Tower One

RHB Centre, Jalan Tun Razak
50400 Kuala Lumpur

Tel : 603 9287 8888

Fax : 603 9281 9314
Website : www.rhbgroup.com

Dato’ Foong Chee Meng Mohd Fadhly Md Yusoff
Independent

Non-Executive Director

Shabnam Mohamad Mokhtar

Ong Ai Lin
Independent
Non-Executive Director

COMPANY NO.

Note:
A The Committee resides at RHB Islamic Bank Berhad. 6171-M
GROUP SENIOR MANAGEMENT & GROUP INTERNAL AUDIT AUDITORS

Dato’ Khairussaleh Ramli
Group Managing Director/
Chief Executive Officer

Chartered Accountants

Level 10, 1 Sentral

Jalan Rakyat, Kuala Lumpur Sentral
50470 Kuala Lumpur

P. O. Box 10192, 50706 Kuala Lumpur
Tel : 603 2173 1188

Fax : 603 2173 1288

Managing Director,
RHB Insurance Berhad

Syed Ahmad Taufik Albar
Group Chief Financial Officer

Mohd Rashid Mohamad
Group Treasurer

Dato’ Adissadikin Ali
Managing Director/Chief Executive
Officer — RHB Islamic Bank Berhad

Rohan Krishnalingam
Group Chief Operations Officer

SHARE REGISTRAR

Symphony Share Registrars Sdn Bhd
Level 6, Symphony House

Pusat Dagangan Dana 1

Jalan PJU 1A/46

47301 Petaling Jaya, Selangor

Tel : 603 7849 0777

Fax : 603 7841 8151/8152

Gan Pai Li
Robert Huray Group Chief Strategy Officer
Chief Executive Officer,

RHB Investment Bank Berhad/

Head, Group Investment Banking

Patrick Ho Kwong Hoong
Group Chief Risk Officer

Nazri Othman
Acting Head, Group Retail Banking

Jamaluddin Bakri
Group Chief Human Resource Officer

Norazzah Sulaiman
Group Chief Communications Officer/
Chief Executive Officer, RHB Foundation

Jeffrey Ng Eow Oo
Head, Group Business & Transaction
Banking

CUSTOMER CARE CENTRE

Call Centre: 603 9206 8118
(Peninsular Malaysia — 24 hours)

Abdul Sani Abdul Murad
Group Chief Marketing Officer

Mike Chan Cheong Yuen
Country Head and

Chief Executive Officer,
RHB Bank Singapore

6082 276 118

(Sabah & Sarawak — 7 a.m. to 7 p.m.)

Alex Tan Aun Aun
Group Chief Internal Auditor

Kong Shu Yin PricewaterhouseCoopers PLT
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GROUP CORPORATE STRUCTURE

AS AT 15 FEBRUARY 2018

RHB®

RHB Bank Berhad

COMMERCIAL BANKING GROUP

28

- »100.00% RHB Islamic Bank Berhad

= »100.00% RHB Bank (L) Ltd

> OQ.OO% RHB International Trust (L) Ltd

» 100.00% RHB Corporate Services Sdn Bhd

= »100.00% RHB Leasing Sdn Bhd

il 100‘.OO% RHB Capital Nominees (Tempatan) Sdn Bhd

»100.00% RHB Capital Nominees (Asing) Sdn Bhd

= »100.00% RHB Capital Properties Sdn Bhd

- »100.00% Utama Assets Sdn Bhd

= »100.00% RHB Bank Nominees Pte Ltd (Singapore)
= »100.00% Banfora Pte Ltd (Singapore)

- »100.00% RHB Investment Ltd (Singapore)

- »100.00% RHB Trade Services Limited (Hong Kong)
= »100.00% Utama Gilang Sdn Bhd®

= »100.00% UMBC Sdn Bhd*

= »100.00% RHB Delta Sdn Bhd®

-- »100.00% RHB Indochina Bank Limited

- »100.00% RHB Bank Lao Limited

OUR WAY FORWARD

INVESTMENT BANKING GROUP

100.00% RHB Investment Bank Berhad

100.00% RHB International Investments Pte Ltd

| 10Q.OO% RHB Asset Management Pte Ltd

' 40.00% RHB GC-Millennium Capital Pte Ltd®

100.00% RHB Hong Kong Limited
100.00% RHB Securities Hong Kong Limited
100.00% RHB Futures Hong Kong Limited
100.00% RHB Finance Hong Kong Limited
100.00% RHB Capital Hong Kong Limited
100.00% RHB Fundamental Capital Hong Kong Limited
100.00% RHB Asset Management Limited

100.00% RHB Wealth Management Hong Kong Limited

100.00% RHB (China) Investment Advisory Co Ltd
99.00% PT RHB Sekuritas Indonesia

| 99.62% PT RHB Asset Management Indonesia
100.00% RHB Securities Singapore Pte Ltd

100.00% RHB Nominees Singapore Pte Ltd*

100.00% Summit Nominees Pte Ltd*

100.00% RHB Research Institute Singapore Pte Ltd
99.95% RHB Securities (Thailand) Public Company Limited

100.00% RHB Indochina Securities Plc.



100.00%
100.00%

100.00%
100.00%

100.00%
100.00%
100.00%
100.00%
100.00%
80.00%

80.00%

100.00%
100.00%
100.00%

100.00%

100.00%
100.00%
100.00%
100.00%
100.00%
100.00%
100.00%

100.00%

RHB Futures and Options Sdn Bhd*
RHB Research Sdn Bhd®

RHB International Asset
Management Sdn Bhd*

RHBIB Nominees
(Tempatan) Sdn Berhad®

RHBIB Nominees (Asing) Sdn Berhad®

TCL Nominees (Tempatan) Sdn Bhd®

TCL Nominees (Asing) Sdn Bhd®

KE-ZAN Nominees (Tempatan) Sdn Bhd®

KE-ZAN Nominees (Asing) Sdn Bhd™
RHB Trustees Berhad®
Malaysian Trustees Berhad®

RHBIM Berhad*

RHB Asset Management Sdn Bhd -

RHB Research Institute Sdn Bhd

40.05% RHB Finexasia.Com

20.00%

94.70% RHB Insurance Berhad

Sdn Bhd

I 100.00% RHB Stock
188.Com Sdn Bhd*

49.00% Vietnam Securities

Corporation®

OTHERS

59.95% -

100.00% RHB Equities Sdn Bhd

100.00% KYB Sdn Bhd®

100.0Q% RHB Capital (Jersey) Limited

100.00% RHB (Philippines) Inc®*

100.00% RHB Property Management

Sdn Bhd

100.00% RHBF Sdn Bhd*

20.00%

100.00% RHB Islamic International Asset Management Berhad

100.00% RHB Islamic Asset Management Sdn Bhd*

RHB Merchant Nominees (Tempatan) Sdn Bhd

100.00% RHB Merchant Nominees (Asing) Sdn Bhd

RHB Nominees Sdn Bhd

RHB Nominees (Tempatan) Sdn Bhd
RHB Nominees (Asing) Sdn Bhd
RHB Excel Sdn Bhd®

RHB Progressive Sdn Bhd®

RHB Marketing Services Sdn Bhd®

RHB Unit Trust Management Berhad®

RHB Private Equity Holdings Sdn Bhd

100.00% RHB Private Equity Management Ltd

100.00% RHB Private Equity Fund Ltd (Cayman Islands)

100.00% RHB Kawal Sdn Bhd

Not
*

#
M
()
3
4

(5
©6)

@

es:
Dormant Company

Inactive

With effect from 1 July 2001, the company’s
activities relate primarily to recovery of
outstanding debts.

The company has ceased operations from the
close of business on 10 December 2001.

The company has commenced members’
voluntary winding-up on 16 February 2011.
The company has commenced members’
voluntary winding-up on 28 March 2012.
Jointly controlled entity.

Held by: () RHB Investment Bank Berhad; (i) RHB
Nominees (Tempatan) Sdn Bhd;
(i) RHB Nominees (Asing) Sdn Bhd; (iv) RHB
Futures and Options Sdn Bhd; and (v) RHB Bank
Berhad with direct shareholdings of 20.00% each.
The company has commenced members’
voluntary winding-up on 30 June 2017.
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STRATEGIC BUSINESS ENTITIES

The RHB Banking Group, with RHB Bank Berhad as the holding company, is among the largest fully integrated financial services groups in Malaysia. The
Group’s core businesses are structured into seven main business pillars, namely Group Retail Banking, Group Business & Transaction Banking, Group

Wholesale Banking, RHB Singapore Operations, Group Shariah Business, Group International Business and Group Insurance.

Group Wholesale Banking comprises Corporate Banking, Investment Banking, Group Treasury & Global Markets, Asset Management and Private Equity. Al
the seven business pillars are offered through the Group’s main subsidiaries — RHB Investment Bank Berhad, RHB Islamic Bank Berhad and RHB Insurance
Berhad, while its asset management and unit trust businesses are undertaken by RHB Asset Management Sdn. Bhd. and RHB Islamic International Asset
Management Berhad. The Group’s regional presence now spans ten countries including Malaysia, Singapore, Indonesia, Thailand, Brunei, Cambodia, Hong

Kong/China, Vietnam, Lao PDR and Myanmar.

RHB Investment Bank Berhad (‘RHBIB”) is a leading
player in the Malaysian capital markets with presence
in Singapore, Hong Kong/China, Indonesia, Thailand,
Cambodia and Vietnam. Supported by an award-winning
team of research analysts, RHBIB offers a complete suite
of capital market solutions and securities broking services
to a wide range of corporate, institutional, retail and
high net worth customers. RHBIB continues to win
industry awards and accolades which recognise its
leading roles in successfully completing landmark capital
market transactions locally and regionally.

Asset Management has expertise in a full range of
financial solutions including investment management
and advisory, product development as well as offering
portfolio restructuring and tailor made portfolios. We
have capabilities across a wide spectrum of conventional
and Shariah compliant investment instruments; targeting
institutional, corporate, wholesale and retail investors
with customised solutions to address their unique needs.
The investment strategies managed ranges from unit
trusts across various geographical regions and asset
classes including equity, fixed income, balanced and
cash management to discretionary and non-discretionary
mandates, Private Retirement Scheme (PRS) and
alternative investments such as private equity funds,
structured investments and investment-linked products.

RHB®

Established in 2005, RHB Islamic Bank Berhad is the
first full-fledged Malaysian Islamic bank that has matured
from an Islamic banking window operations. As a wholly-
owned subsidiary of RHB Bank Berhad, it is the key
driver of Shariah business for the entire RHB Banking
Group offering a full suite of shariah compliant financial
products and solutions to all retail, commercial and
corporate customers.

RHB Insurance Berhad was established in 1978. The
company has close to four decades of experience in
providing a full range of general insurance products and
services to its customers.

The company offers its products and renders its services
via a wide network of RHB Insurance branches, RHB
Bank Berhad branches, Pos Malaysia Bhd offices and
authorised agents’ offices throughout Malaysia.

OUR WAY FORWARD



SINGAPORE

e Established in 1961
¢ 9 branches/offices

INDONESIA

¢ Commercial and Wholesale Banking Services, Investment Banking
and Brokerage Services; and Asset Management Business

Established in 1990
24 branches/offices
Established in 2003

THAILAND

* Capital Markets, Securities and Investment
Management Services
* Asset Management Business

e Established in 1964
e 13 branches/offices

CAMBODIA

e Commercial Banking, Investment Banking,
Capital Markets, Securities and Investment
Management Services

e Established in 2008
e 13 branches/offices

LAO PDR

¢ Commercial Banking and Investment
Management Services

Presence

e Established in 2014
e 2 branches/offices

Regional §

HONG KONG

e Commercial Banking Services

e Established in 2004
e 3 branches/offices

BRUNEI

* Capital Markets, Securities and Investment
Management Services

e Established in 1965
e 1 branch/office

VIETNAM

¢ Commercial Banking Services

T e Established in 2008

MYANMAR

¢ Capital Markets and Securities Services

e Established in 2014

* Representative Office

RHB BANK BERHAD AR | 17 31
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BOARD COMPOSITION

e © o
Independent
Non-Executive Directors
||

y 3

e © o
Non-Independent
Non-Executive Directors

» 3

n
Senior Independent } 1
Non-Executive Director
n
Group Managing Director } 1
BOARD TENURE

12.5%

Average
4 years

62.5%

Below 5 years } 5
5 years — 9 years } 2

1

More than 9 years

32 OUR WAY FORWARD

=T BOARD The diversity and skills of the Board ensure that RHB Bank is steered to deliver growth
423 | | DIVERSITY toallourstakeholders.

AGE
25%
Average so5
61 years
66 years & above } 4 50 years & below } 2

51 years — 65 years } 2

DIRECTORSHIPS ON LISTED COMPANIES (INCLUDING RHB)

4
3
2
1
0
B 1 Listed Company - 4 Directors
W 2 Listed Companies - 1 Director
B 3 Listed Companies - 1 Director
4 Listed Companies - Nil
5 Listed Companies - 2 Directors



pifiii v 3 RRR RREEEE
» 6 w3 fip !

Eurssion 1 'i‘
Female > 2 ) 1 'i| Non-Malaysian )

Arab

7

1

BOARD SKILLS SECTOR EXPERIENCE OF BOARD
1. Management, Leadership and Strategy 100% 100
2. Finance and Banking 62% 90
75 80
3. Capital & Securities Market 25% ] 70
60
4. Corporate Finance & Investment 37% : 50 50
I N 37 40
5. Trade & Economics 25% 25 25 25 30
, e B 13 13 13 13 20
6. Governance & Risks 13% R R W W 10
7. Procurement 13% .
8. Financial Audit 13% T
S
9. MIS & Technology 25% =
Q
10. Commercial Business 13% 3 %
8 = 2
11. Manufacturing 13% = % @ g " 8 5
g » ° £ 5 B 8 2T 8 E&
12. Multimedia & Communication 13% I = S = = c = =} 1S}
E ¢ & ¢ § g 2 & §F 2
i K 8 E S E 35 S = =
KEY FEATURES OF OUR BOARD
* The Board comprises 50% Independent Directors
* The Chairman is a Non-Independent Non-Executive Director
* The roles of the Chairman and the Group Managing Director are distinct
RHB BANK BERHAD n 33
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Bl o] BOARD OF DIRECTORS
I

From left to right:
® ABDUL AZIZ PERU MOHAMED ® ONG Al LIN ® DATO’ KHAIRUSSALEH RAMLI (GROUP MANAGING DIRECTOR) ® TAN SRI AZLAN ZAINOL (CHAIRMAN)

l_"
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® TAN SRI ONG LEONG HUAT (@ WONG JOO HWA e TAN SRI DR REBECCA FATIMA STA MARIA
°* MOHAMED ALI ISMAEIL ALI ALFAHIM @ TAN SRI SAW CHOO BOON



PROFILE OF THE BOARD OF DIRECTORS

AS AT 15 FEBRUARY 2018

27 July 2005

12 years 7 months

26 April 2017

> Board Nominating & Remuneration
Committee (Member)

Listed Entities:

> Malaysian Resources Corporation
Berhad (Chairman)

> Kuala Lumpur Kepong Berhad

> Grand-Flo Berhad (Chairman)

» Eco World International Berhad
(Chairman)

Public Companies:

>» RHB Investment Bank Berhad
(Chairman)

> Yayasan Astro Kasih (Chairman/
Trustee)

> OSK Foundation (Trustee)

> RHB Capital Berhad (In Member’s
Voluntary Liquidation)

> Rashid Hussain Berhad (In Member’s
Voluntary Liquidation)

> Financial Reporting Foundation
(Chairman)

36 OUR WAY FORWARD

TAN SRI AZLAN ZAINOL
Non-Independent
Non-Executive Chairman

Malaysian | Age 67

> 14/14

> Fellow of the Institute of Chartered
Accountants in England and Wales

> Fellow Chartered Banker of the Asian
Institute of Chartered Bankers

> Member of the Malaysian Institute of
Accountants

> Member of the Malaysian Institute of
Certified Public Accountants

Tan Sri Azlan Zainol was previously the
Chief Executive Officer of the Employees
Provident Fund Board until his retirement
in April 2013. He has more than 30
years of experience in the financial
sector, having served as the Managing
Director of AmBank Berhad and prior
to that, as the Managing Director of
AmFinance Berhad.

> Conflict of interest with the company:
Nil

> Family relationship with any director
and/or major shareholder: Nil

> List of conviction for offences within
the past 5 years: Nil

> Particulars of any public sanction or
penalty imposed by the relevant
bodies during the financial year: Nil

20 November 2012

5 years 3 months

11 May 2016

> Board Nominating & Remuneration
Committee (Member)
> Board Credit Committee (Member)

Listed Entities:
> OSK Holdings Berhad (Executive
Chairman)

Public Companies:

> RHB Investment Bank Berhad

> PJ Development Holdings Berhad
(Chairman)

> OSK Property Holdings Berhad

> KE-ZAN Holdings Berhad

> OSK Foundation (Trustee)

> 14/14

> Senior Cambridge, Federation of
Malaysia Certificate awarded by
Methodist English School

> Capital Markets and Services
Representative’s licence issued by
the Securities Commission of Malaysia
under the Capital Markets and
Services Act, 2007 for dealing in
securities

TAN SRI ONG LEONG HUAT
(@ WONG JOO HWA
Non-Independent

Non-Executive Director

Malaysian | Age 73

For over 17 years since 1969, Tan Sri Ong
Leong Huat was attached to a leading
financial institution where he last held the
position of Senior General Manager. He
was the Managing Director/Chief Executive
Officer (‘CEO”) of OSK Investment Bank
Berhad (now known as OSKIB Sdn Bhd)
from July 1985 to January 2007 and
thereafter was appointed as the Group
Managing Director/CEQ. He was then
re-designated as a Non-Independent Non-
Executive Director and subsequently
resigned on 30 April 2013.

Tan Sri Ong Leong Huat was also a Director
of MESDAQ from July 1999 to March 2002
and a member of the Capital Market
Advisory Council appointed by the
Securities Commission in 2004 to advise
on issues relating to the implementation
of the Capital Market Master Plan. He was
a director on the Board of Bursa Malaysia
Berhad from 2008 to 2015 and was
previously a member of the Securities
Market Consultative Panel of Bursa Malaysia.

> Conflict of interest with the company:
Nil

> Family relationship with any director
and/or major shareholder: Tan Sri
Ong Leong Huat and his spouse,
Puan Sri Khor Chai Moi are deemed
major shareholders of RHB Bank
pursuant to Section 8(4) of the
Companies Act 2016, by virtue of
shares held through OSK Holdings
Berhad

> List of conviction for offences within
the past 5 years: Nil

> Particulars of any public sanction or
penalty imposed by the relevant bodies
during the financial year: Nil



9 May 2014

3 years 9 months

29 April 2015

> Nil

Listed Entities:

> Nil

Public Companies:

> RHB Capital Berhad (In Member’s

Voluntary Liquidation)
> Aabar Investments PJS

> 13/14

> Bachelor of Science in Business
Administration from the University of
Suffolk, Boston

MOHAMED ALI ISMAEIL
ALl ALFAHIM
Non-Independent
Non-Executive Director

United Arab Emirates | Age 41

Mohamed Ali Ismaeil Ali Alfahim
commenced his professional career at
Abu Dhabi National Oil Company from
2000 to 2008. His role as Head of Group
Financing Department focused on the
identification and pursuit of investment
strategies reflecting a balanced
investment portfolio. During that time,
Mohamed Ali Ismaeil Ali Alfahim also
worked as a corporate finance
consultant for KPMG-Dubai from 2001
to 2002 and for HSBC Bank at Project
and Export Finance Division-London in
2006.

Mohamed Ali Ismaeil Ali Alfahim was
Head of Finance at the Finance &
Accounts Department of International
Petroleum Investment Company PJSC
(IPIC”) from September 2008 to end
April 2017. He represents IPIC as a board
member on various boards of investee
companies, including Aabar Investments
PJS. He is also an Advisor at Mubadala
Investment Company PJSC since May
2017.

> Conflict of interest with the company:
Nil

> Family relationship with any director
and/or major shareholder: Nil

> List of conviction for offences within
the past 5 years: Nil

> Particulars of any public sanction or
penalty imposed by the relevant
bodies during the financial year: Nil

15 June 2016

1 year 8 months*

26 April 2017

*  Served the Board of RHB Capital Berhad
(the former holding company) for more
than 6 years

> Board Nominating & Remuneration
Committee (Chairman)

> Board Risk Committee (Chairman)

> Board Audit Committee (Member)

Listed Entities:
> Digi.Com Berhad
> Ranhill Holdings Berhad

Public Companies:

> RHB Capital Berhad (In Member’s
Voluntary Liquidation)

> RHB Insurance Berhad

Associations:

> Government’s Public-Private Sector
Special Task Force on Facilitating
Business (PEMUDAH) as the Co-Chair

> Council Member of the Federation
of Malaysian Manufacturers (FMM)

> Socio-Economic Research Centre
(SERC) Board of the Associated
Chinese Chambers of Commerce and
Industry Malaysia

> 14/14

> Bachelor of Science (Chemistry) from
the University of Malaya

RHB BANK BERHAD

TAN SRI SAW CHOO BOON
Senior Independent
Non-Executive Director

Malaysian | Age 71

Tan Sri Saw Choo Boon (‘Tan Sri Saw”)
joined Shell in 1970 as a Refinery
Technologist in Shell Refining Company
(Federation of Malaya) Berhad. He then
served in various capacities in
manufacturing, supply, trading and
planning in Malaysia, Singapore and
Netherlands. In 1996, Tan Sri Saw was
appointed Managing Director of Shell MDS
(Malaysia) Sendirian Berhad. In 1998 —
1999, he assumed the positions of
Managing Director for QOil Products
(Downstream) Shell Malaysia and Managing
Director of Shell Refining Company
(Federation of Malaya) Berhad. In 1999,
with the globalisation of the Shell Oil
Products business, he was appointed the
Vice-President of the commercial business
in the Asia-Pacific region and in 2004 he
became the President of Shell Oil Product
East. In 2005, he assumed the role of
Vice-President Global Marine Products.

Tan Sri Saw was appointed the Chairman
of Shell Malaysia on 1 March 2006. He
was also the Vice-President Business
Development Asia Pacific responsible for
developing the commercial businesses
in new market entries in Asia — China,
India, Indonesia and Vietnam. From
1 January 2010, Tan Sri Saw was appointed
the Senior Advisor of Shell Malaysia until
his retirement on 30 June 2010.

> Conflict of interest with the company:
Nil

> Family relationship with any director
and/or major shareholder: Nil

> List of conviction for offences within
the past 5 years: Nil

> Particulars of any public sanction or
penalty imposed by the relevant
bodies during the financial year: Nil
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PROFILE OF THE BOARD OF DIRECTORS

AS AT 15 FEBRUARY 2018

7 February 2011

7 years

11 May 2016

> Nil

Listed Entities:
> Nil

Public Companies:

> RHB Insurance Berhad (Chairman)
> As-Salihin Trustee Berhad

> RHB Indochina Bank Limited

> RHB Bank Lao Limited

> 14/14

> Harvard Business School
> Pacific Bankers Rim programmes in
the United States of America
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ABDUL AZIZ PERU MOHAMED
Independent Non-Executive Director

Malaysian | Age 69

Abdul Aziz Peru Mohamed is currently
the Chief Executive Officer/Director of
As-Salihin Trustee Berhad, a trust
company specialising in Islamic estate
planning. He held various senior
management positions in the banking
industry with almost 30 years in an
accomplished career track spanning
management of branch network and
retail banking. He spent most of his
working years at Malayan Banking Berhad,
where his last position was General
Manager, Consumer Banking Division.
He was also formerly the Senior General
Manager of AmBank Berhad from 2002
to 2005. During the years in the banking
industry, he was appointed as Chairman
of the Rules Committee of the Association
of Banks of Malaysia and has held several
other key positions including as a Board
Member of Mayban Property Trust and
Mayban Trustees Bhd.

> Conflict of interest with the company:
Nil

> Family relationship with any director
and/or major shareholder: Nil

> List of conviction for offences within
the past 5 years: Nil

> Particulars of any public sanction or
penalty imposed by the relevant
bodies during the financial year: Nil

1 August 2016

1 year 6 months

26 April 2017

> Board Audit Committee (Chairperson)
> Board Nominating & Remuneration
Committee (Member)

Listed Entities:

> Sunway Construction Group Berhad
> Hartalega Holdings Berhad

> Lafarge Malaysia Berhad

> Eco World International Berhad

Public Companies:
> RHB Investment Bank Berhad
> MyKasih Foundation (Trustee)

>14/14

> Bachelor of Arts (Honours) in English
Literature from University of Malaya

> Diploma in Public Administration from
National Institute of Public
Administration ("INTAN")

> M.S. in Counselling from Universiti
Pertanian Malaysia (now known as
Universiti Putra Malaysia)

> Ph.D from University of Georgia in
Athens, USA

Tan Sri Dr Rebecca Fatima Sta Maria
was previously the Secretary General

TAN SRI DR REBECCA
FATIMA STA MARIA
Independent Non-Executive Director

Malaysian | Age 60

of the Ministry of International Trade
and Industry (‘MITI"). She began her
career in the Administrative and
Diplomatic Service in 1981 and served
in various capacities in the then Ministry
of Trade and Industry. In 1988, she was
seconded to the ASEAN Plant Quarantine
and Training Centre as its Chief
Administration and Procurement Officer.
She also served as the Senior Project
Coordinator at the Leadership Centre,
INTAN from 2000 to 2002. She also
served at various divisions in MITI
namely, Senior Director of the
Investment Policy Division, Director of
the Investment Policy and Manufacturing
Related Services Division and Director
of the Strategic Planning Division before
she became the MITI Deputy Secretary
General of Trade. She was then involved
in handling trade related matters of the
Ministry, including administering
Malaysia's interests under bilateral and
regional Free Trade Agreements (FTAS),
as well as Malaysia's engagements in
various international organisations such
as ASEAN, APEC and WTO. After 35
years in civil service, serving six trade
ministers and overseeing twelve trade
pacts, she retired as the Secretary
General of MITlin July 2016. She is now
Chairman of the Institute for Democracy
and Economic Affairs (IDEAS).

> Conflict of interest with the company:
Nil

> Family relationship with any director
and/or major shareholder: Nil

> List of conviction for offences within
the past 5 years: Nil

> Particulars of any public sanction or
penalty imposed by the relevant
bodies during the financial year: Nil



1 July 2017

7 months

Not Applicable

> Board Nominating & Remuneration
Committee (Member)

> Board Audit Committee (Member)

> Board Risk Committee (Member)

Listed Entities:
> Nil

Public Companies:
> RHB Islamic Bank Berhad

> 7/7

> Bachelor of Arts (Honours) in
Economics from the University of
Leeds, United Kingdom

> Associate of The Institute of Chartered
Accountants in England & Wales

> Member of the Malaysian Institute of
Accountants

> Certified Information System Auditor

> Certified Business Continuity
Professional

Ong Ai Lin began her career with Deloitte
Haskins & Sells (DH&S) in London in
1978, prior to joining
PricewaterhouseCoopers (‘PwC”) in 1991
as Senior Manager. At PwC, she built the
IT audit practice, an integral part of the
firm’s financial audit services. She was

ONG Al LIN
Independent Non-Executive Director

Malaysian | Age 62

then appointed as Partner/Senior
Executive Director of PwC in 1993 and
was the Business Continuity Management
and Information Security Practice Leader
for PwC Malaysia. She is also the Past
President of the Information Systems
Audit and Control Association (ISACA)
— Malaysia Chapter.

Ong Ai Lin has over 30 years of
experience in providing Business
Continuity Management, Governance
Risk and Compliance, Information
Security, Cyber Security, Technology
Risk and Governance, and Data Privacy
services in the United Kingdom,
Singapore, Indonesia, Thailand, Vietnam,
Philippines, Sri Lanka, Cambodia, and
Malaysia. Her extensive experience
includes collaboration with regulators,
government ministries and agencies,
organisations in various sectors
encompassing financial services,
telecommunications and multimedia,
energy, capital markets, transportation,
aviation, manufacturing & trading, cyber
security, provident fund and sovereign
fund as well as non-governmental
organisations.

Her knowledge and experience earmned
her the Best Certified Business Continuity
Professional in Malaysia in their inaugural
award in 2012 by Disaster Recovery
Institute International.

> Conflict of interest with the company:
Nil

> Family relationship with any director
and/or major shareholder: Nil

> List of conviction for offences within
the past 5 years: Nil

> Particulars of any public sanction or
penalty imposed by the relevant bodies
during the financial year: Nil

13 December 2013*

4 years 2 months

11 May 2016

* Subsequently appointed as Group Managing
Director/Group Chief Executive Officer of
RHB Banking Group on 5 May 2015

> Nil

Listed Entities:
> Nil

Public Companies:

> RHB Capital Berhad (In Member’s
Voluntary Liquidation)

> RHB Indochina Bank Limited

> RHB Bank Lao Limited

> RHB Securities (Thailand) Public
Company Limited

> RHB Foundation (Chairman/Trustee)

> 14/14

> Bachelor of Science in Business
Administration from Washington
University, St. Louis

> Advanced Management Programme,
Harvard Business School

> Fellow Chartered Banker, Asian
Institute of Chartered Bankers

RHB BANK BERHAD

DATO’ KHAIRUSSALEH RAMLI
Group Managing Director/
Group Chief Executive Officer

Malaysian | Age 50

Dato’ Khairussaleh Ramli has more than
20 years of experience in the financial
services and capital markets industry,
where he has held senior positions in
well-established regional financial
institutions. He is also a Council member
of The Association of Banks in Malaysia
and Asian Institute of Chartered Bankers.

His knowledge and experience earned
him the “Best CFO in Malaysia Award”
in 2010 and 2011 from Finance Asia
and the “Best CFO in Malaysia Award”
in 2012 from Alpha Southeast Asia.

> Conflict of interest with the company:
Nil

> Family relationship with any director
and/or major shareholder: Nil

> List of conviction for offences within
the past 5 years: Nil

> Particulars of any public sanction or
penalty imposed by the relevant
bodies during the financial year: Nil

m -

dIHSY3av31



PROFILE OF THE CHAIRMEN OF THE KEY OPERATING COMPANIES

AS AT 15 FEBRUARY 2018

TAN SRI AZLAN ZAINOL ABDUL AZIZ PERU PATRICK CHIN
Non-Independent Non-Executive MOHAMED YOKE CHUNG
Chairman Independent Non-Executive Non-Independent Non-Executive
RHB Bank Berhad & RHB Investment Chairman Chairman
Bank Berhad RHB Insurance Berhad RHB Asset Management Sdn Bhd

Note: Tuan Haji Md Ja'far Abdul Carrim, the Chairman of RHB Islamic Bank Berhad, passed away on 19 October 2017. With his demise, RHB Islamic Bank
Berhad'’s Senior Independent Non-Executive Director, YBhg Dato’ Abd Rahman Dato’ Md Khalid has been appointed to chair RHB Islamic Bank Berhad's
Board meetings pending the appointment of a new Chairman for RHB Islamic Bank Berhad.
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TAN SRI AZLAN ZAINOL

ABDUL AZIZ PERU MOHAMED

PATRICK CHIN YOKE CHUNG

Non-Independent

Non-Executive Chairman

RHB Bank Berhad & RHB Investment
Bank Berhad

Age 67, Male, Malaysian

Board Nominating & Remuneration Committee
(Member)

> Fellow of the Institute of Chartered Accountants
in England and Wales

> Fellow Chartered Banker of the Asian Institute of
Chartered Bankers

> Member of the Malaysian Institute of Accountants

> Member of the Malaysian Institute of Certified
Public Accountants

Tan Sri Azlan Zainol was previously the Chief Executive
Officer of the Employees Provident Fund Board until
his retirement in April 2013. He has more than 30
years of experience in the financial sector, having
served as the Managing Director of AmBank Berhad
and prior to that, as the Managing Director of
AmFinance Berhad.

Independent
Non-Executive Chairman
RHB Insurance Berhad
Age 69, Male, Malaysian

> |nvestment Committee of RHB Insurance Berhad
(Member)

> Investment Committee of RHB Asset Management
Sdn Bhd (Member)

> Investment Committee of RHB Islamic International
Asset Management Berhad (Member)

> Harvard Business School
> Pacific Bankers Rim programmes in the United
States of America

Abdul Aziz Peru Mohamed is currently the Chief Executive
Officer/Director of As-Salihin Trustee Berhad, a trust
company specialising in Islamic estate planning. He held
various senior management positions in the banking
industry with almost 30 years in an accomplished career
track spanning management of branch network and
retail banking, He spent most of his working years at
Malayan Banking Berhad, where his last position was
General Manager, Consumer Banking Division. He was
also formerly the Senior General Manager of AmBank
Berhad from 2002 to 2005. During the years in the
banking industry, he was appointed as Chairman of the
Rules Committee of the Association of Banks of Malaysia
and has held several other key positions including as a
Board Member of Mayban Property Trust and Mayban
Trustees Bhd.

Non-Independent Non-Executive Chairman
RHB Asset Management Sdn Bhd
Age 72, Male, Malaysian

> Board Credit Committee (Chairman)

> Board Risk Committee (Member)

> |Investment Committee of RHB Asset Management
Sdn Bhd (Chairman)

> Investment Committee of RHB Islamic International
Asset Management Berhad (Chairman)

> Investment Committee of RHB Insurance Berhad
(Chairman)

> Fellow of the Institute of Chartered Accountants
in England and Wales

>» Member of the Malaysian Institute of Certified
Public Accountants

Patrick Chin Yoke Chung rose from the Head of
Corporate Finance to become Deputy Chief Executive
Officer of Asian International Merchant Bankers Berhad
from 1973 to 1993. He was appointed as the Executive
Director of Morgan Grenfell Asia-Kenanga Sdn Bhd
and also the Chief Representative of Morgan Grenfell
responsible for co-coordinating Morgan Grenfell's
activities and business interests in Malaysia from
1994 to 1995. Subsequently, he joined Bankers Trust
Company, Kuala Lumpur as Chief Representative/
Country Head from 1995 to 1999, managing and
overseeing its Malaysian operations including the
offshore bank in Labuan. He also served as the
Chairman of Schroders Malaysia Sdn Bhd in 2000.

RHB BANK BERHAD
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PROFILE OF THE SHARIAH COMMITTEE
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DR. GHAZALI BIN

JAAPAR
Chairman,

RHB Islamic Bank Berhad
Age 47, Male, Malaysian
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Date Appointed: 01 April 2011
Date of Last Re-appointment: 01 April 2017
Number of Shariah Committee Meetings Attended

> BA. Shariah (Hons), University of Malaya, Kuala
Lumpur

> Master of Comparative Law, International Islamic
University Malaysia, Kuala Lumpur

> Ph.D. Islamic Jurisprudence, University of Birmingham,
United Kingdom

> [slamic Legal System

> Principles of Islamic Jurisprudence (Usul al-Figh)
> Islamic Law of Transaction (Figh al-Muamalat)
> Islamic Legal Maxims (Qawaid Fighiyyah)

> Shariah-oriented policy (Siyasah Shar’iyyah)

> HSBC Amanah Takaful

> Currently serving as Assistant Professor of Ahmad
Ibrahim Kulliyyah of Laws (AIKOL), International
Islamic University Malaysia (IIUM).

> Prior to that, he was the Director of Harun M.
Hashim Law Centre, [IlUM.

> Started his career as a lecturer at AIKOL [IlUM in
2007 and is still attached with the university,
teaching several subjects including Islamic Legal
System and Usul al-Figh for LLB course
(Undergraduate), Siyasah Syar’iyyah for LLM
(Administration of Islamic Law) students and Islamic
Legal Maxims for Certificate in Islamic Law (Bank
Negara Malaysia and Standard & Chartered).

> He has written numerous journals and articles and
participated in various workshops, seminars and
conferences on Islamic finance locally and abroad.

ASSOC. PROF.

DR. AMIR BIN
SHAHARUDDIN
Member,

RHB Islamic Bank Berhad

i
| Age 40, Male, Malaysian
}

Date Appointed: 01 April 2011

Date of Last Re-appointment: 01 April 2017
Number of Shariah Committee Meetings Attended
in the Financial Year: 10/10

> BA. Shariah (Hons), Al-Azhar University, Egypt

> Master of Business Administration in Islamic Banking
& Finance, International Islamic University Malaysia,
Kuala Lumpur

> Ph.D.in Islamic Studies, University of Exeter, United
Kingdom

> Islamic Banking & Finance

> Islamic Law Principles of Islamic Jurisprudence (Usul
al-Figh)

> Islamic Legal Maxims

> Siyasah Shariyyah (Shariah-oriented policy)

> Zakat

> Malaysian Airport Consultancy Berhad
> Malaysian Electronic Payment System (MEPS)

> Presently the Dean of Economic and Muamalat
Faculty, Universiti Sains Islam Malaysia (USIM) since
December 2013.

> The first recipient of “Scholar of Residence in Islamic
Finance Award”, jointly initiated by Malaysia
Securities Commission and Oxford Centre for Islamic
Studies (OCIS).

> Published numerous articles in journals including
Journal of Muamalat and Islamic Finance Research,
Arab Law Quarterly and ISRA International Journal
of Islamic Finance.

> Wrote articles in Islamic Banking & Finance, Zakat,
Principles of Islamic Jurisprudence (Usul al-Figh),
Islamic Legal Maxims and Siyasah Shar’iyyah
(Shariah-oriented policy) for forums and seminars.

> Presented academic papers in various international
seminars in Indonesia, Bahrain, United Kingdom
and ltaly.



WAN ABDUL RAHIM
KAMIL BIN WAN
MOHAMED ALI
Member,

RHB Islamic Bank Berhad
Age 69, Male, Malaysian

Date Appointed: 13 April 2013
Date of Last Re-appointment: 01 April 2017
Number of Shariah Committee Meetings Attended

> Professional Member, Institute of Statisticians, United
Kingdom

> Post Graduate Degree in Islamic Banking &
Economics, International Institute of Islamic Banking
& Economics, Turkish Cyprus (in association with
Al Azhar University, Cairo)

Islamic Banking & Finance
Islamic Capital Market
Debt Capital Market
Corporate Advisory

> Pioneered the development of Islamic Capital Market
in Malaysia and has innovated development of several
benchmark capital market securities through
securitisation of Islamic contracts.

> |slamic Capital Market consultant, regular trainer
and speaker for various seminars and in-house
training workshops organised by the World Bank,
Bank Negara Malaysia (BNM), Securities Industries
Development Corporation (SIDC), Islamic Banking
and Finance Institute Malaysia (IBFIM) and other
event organisers, both locally and internationally.

> Recently awarded "Most Oustanding Individual
Contribution to Islamic Finance” at Kuala Lumpur
Islamic Finance Forum 2017.

> Awarded “Outstanding Leadership in Islamic Finance”
by London Sukuk 2011 organised by ICG Events
and UK Trade and Industry Ministry, United Kingdom.

> Member of Task Force on Islamic Banking and Takaful
for Labuan Offshore Financial Services Authority
(LOFSA) Malaysia, Islamic Capital Markets Working
Group ICMWG) of Securities Commission Malaysia
and represented LOFSA in Market & Product
Development Committee under International Islamic
Financial Market (IIFM), Bahrain.

MOHD FADHLY BIN
MD. YUSOFF

Member,

RHB Islamic Bank Berhad
Age 47, Male, Malaysian

Date Appointed: 13 April 2013

Date of Last Re-appointment: 01 April 2017
Number of Shariah Committee Meetings Attended
in the Financial Year: 10/10

> Bachelor of Syariah (1st Class Honours) from
University of Malaya

> Islamic Banking & Finance
> |slamic Capital Market & Derivatives

> Sun Life Malaysia Takaful Bhd

> Opus Asset Management Sdn Bhd

> Apex Investment Services Berhad

> Universiti Tenaga Nasional

> National Farmers Organization (NAFAS)

> 1995 — 2008: Manager at Islamic Capital Market
Department of Securities Commission Malaysia where
he was involved in Shariah compliance supervision in
relation to submissions for the issuances of Sukuk,
structured products, collective investment schemes
and Islamic Real Estate Investment Trusts (REITS).

> Undertook in-depth research for the development of
new Islamic Capital Market instruments and provided
technical inputs for the preparation of various guidelines
issued by Securities Commission Malaysia.

> Actively participated in various industry development
initiatives namely the International Organization of
Securities Commission (I0SCO) Task Force on Islamic
Capital Market, Islamic Financial Services Board's
(IFSB) Governance of Islamic Investment Funds
Working Group, technical member for the publication
of Resolutions of the Securities Commission Shariah
Advisory Council and Islamic Capital Market
educational and promotional programs.

SHABNAM BINTI
MOHAMAD MOKHTAR
Member,

RHB Islamic Bank Berhad
Age 40, Female, Malaysian

Date Appointed: 01 May 2015

Date of Last Re-appointment: 01 April 2017
Number of Shariah Committee Meetings Attended
in the Financial Year: 10/10

\4

Bachelor of Accountancy, University Putra Malaysia
Master of Accounting, University of lllinois, Urbana-
Champaign, US.A

\4

> Finance & Islamic Finance
> Accounting & Islamic Accounting
> |slamic Capital Market & Derivatives

> Presently the Vice President of SHAPE® Knowledge
Services; an Islamic finance consulting firm based
in Kuwait.

> Spearheads research and development activities
including financial analysis, strategic & business
plan formulation, design and implementation of
customised survey, research and training for
different customers at SHAPE®.

> Formerly headed the capital markets research for
International Shariah Research Academy (ISRA), an
institution established by the Central Bank of
Malaysia.

> Conducted various training programs on Islamic
banking, sukuk & Islamic capital market products,
risk management and financial reporting for
customers in ASEAN region, Gulf Cooperation
Council (GCC) and European market.

> Contributed chapters in Housing the Nation
(Cagamas 2013), Managing Fund Flows, Risks and
Derivatives: Applications in Islamic Institutions (Sweet
& Maxwell 2012), Islamic Financial System: Principles
& Operations Market (ISRA, 2011), Sukuk (Sweet
& Maxwell 2009), and Partnership Accounting,
Principles and Practice (McGraw Hill).

> 2010 — 2014: Member of Shariah Advisory Panel
of Malaysian Ratings Corporation (MARC).
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PROFILE OF THE GROUP SENIOR MANAGEMENT

DATO’ KHAIRUSSALEH RAMLI
Group Managing Director

Group Chief Executive Officer

Age 50, Male, Malaysian

> Set the Group’s vision & strategic direction,
working closely with the Board of Directors

> Define and shape corporate culture & brand
values

> |ead the Group in managing its businesses
and operations to achieve set targets and
goals

> Maximise the Group’s return on capital
invested

> More than 20 years of experience in financial
services and capital markets industry

> Held senior positions in regional financial
institutions

> Bachelor of Science in Business
Administration, Washington University, St.
Louis

» Advanced Management Programme, Harvard
Business School

> Fellow Chartered Banker, Asian Institute of
Chartered Bankers (AICB)

> Named Best CFO in Malaysia by Finance
Asia in 2010 and 2011

> Named Best CFO in Malaysia Award by Alpha
Southeast Asia in 2012

> Non-independent non-executive director,
RHB Indochina Bank Ltd

> Non-independent non-executive director,
RHB Bank Lao Ltd

> Non-independent non-executive director,
RHB Securities (Thailand) Public Company
Limited

> Chairman, Board of Trustee, RHB Foundation

> Council Member of The Association of Banks,
Malaysia

> Council Member of Asian Institute of
Chartered Bankers

> Director — Payments Network Malaysia Sdn
Bhd (fka Malaysian Electronic Clearing
Corporation Sdn Bhd)
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SYED AHMAD TAUFIK ALBAR
Group Chief Financial Officer
Age 45, Male, Malaysian

> Lead Group Finance and oversee the overall
effectiveness and efficiency of the various
finance functions across the Group

> Oversee the functions of Loan Recovery
as well as Group Procurement and Services

> More than 20 years of experience as an
accountant and a finance professional with
domestic and international exposures in oil
& gas, mobile telecommunications, and
infrastructure, property development and
construction

> Started finance career with Shell and worked
in various Shell offices in Malaysia, Australia
and the Netherlands

> Prior to joining RHB, was the Group Chief
Financial Officer of UEM Group Berhad and
Chief Financial Officer of Smart Axiata
(Cambodia) before that

> Bachelor of Accounting (Hons), International
Islamic University Malaysia

> Master of Economics, International Islamic
University Malaysia

> Fellow of Chartered Institute of Management
Accountant (CIMA), UK

> Member of Malaysian Institute of
Accountants (MIA)

DATO’ ADISSADIKIN ALI
Managing Director/Chief Executive Officer

RHB Islamic Bank
Age 47, Male, Malaysian

> Lead, manage and grow Islamic Banking
and Shariah Business within RHB Group

> More than 20 years of experience in financial
services industry

> Managing Director & Chief Executive Officer
at Export-Import Bank Malaysia Berhad

> Held senior positions in Bank Islam Malaysia
and AlKhair International Islamic Bank
Berhad

> Prior to joining RHB, was the Managing
Director and Chief Operating Officer at
Export-Import Bank Malaysia Berhad

> MBA (Finance), University of Malaya

> Bachelor Degree in Business (Banking and
Finance), Monash University, Australia

> Diploma in Investment Analysis, UiTM
Malaysia

> Advanced Management Program (AMP),
Harvard Business School, Boston, USA

> Chartered Banker by the Asian Institute of
Chartered Banker (AICB)

> Chartered Banker by the Chartered Banker
Institute, UK

> Chartered Professional in Islamic Finance
by the Chartered Institute of Islamic Finance
Professionals

> Member of the Board of Industry Advisors,
Faculty of Business and Accountancy,
University of Malaya, Malaysia

> Council Member, Association of Islamic
Banking Institutions Malaysia

ROBERT HURAY

Chief Executive Officer, RHB Investment Bank/
Head, Group Investment Banking,

Group Wholesale Banking

Age 42, Male, Indonesian

> Lead and drive the overall growth and
profitability of Group Investment Banking
in Malaysia, the ASEAN region and Hong
Kong/China

> More than 19 years of experience in
investment banking

> Last position as Chief Executive Officer of
RHB Securities Singapore Pte. Ltd.
(previously DMG & Partners Securities Pte.
Ltd.) before joining RHB Investment Bank
as Chief Executive Officer in 2016

> Started his career with DBS Bank (Singapore)
before joining Credit Suisse First Boston in
the area of Corporate Finance (South East
Asia) and then Citibank N.A. in Mergers &
Acquisitions

> Master of Philosophy in Management
Studies, University of Cambridge, United
Kingdom

> Master of Engineering in Electrical and
Electronics Engineering with Management,
Imperial College, United Kingdom

» Council Member, Malaysian Investment
Banking Association (MIBA)



NAZRI OTHMAN
Acting Head, Group Retail Banking
Age 56, Male, Malaysian

> Lead, manage and grow the retail banking

business by:

— Improving product and service margins

— Grow the Group’s share of customers’
wallets

— Expand the Group’s product range and
customers portfolio domestically

— Identify new markets and opportunities

> More than 25 years of experience in the
retail banking business

> Joined RHB Banking Group as Regional
Director for East Coast Region and moved
on as Regional Director for Central Region

> Subsequently appointed as Head, Group
Retail Distribution

> Vice President, Bankcard Operations of
Citibank (M) Bhd

> General Manager of Cards and Unsecured
Loans of UOB (M) Bhd

> Bachelor of Science (Hons) in Civil
Engineering, University of Leeds, England

> Senior Leadership Development Programme,
INSEAD

> Alternate Representative Association of
Bank in Malaysia (ABM)

> Member of Asian Institute of Chartered
Bankers

JEFFREY NG EOW 00
Head, Group Business and Transaction Banking
Age 44, Male, Malaysian

> Manage and drive the growth of Business
Banking and Transaction Banking in line
with the Group’s strategic aspirations

MIKE CHAN CHEONG YUEN
Country Head/Chief Executive Officer
RHB Bank Singapore

Age 51, Male, Malaysian

> Manage and grow the Group’s business
operations in Singapore

> Create synergies to spur value creation in
Singapore with other RHB entities regionally

> More than 15 years of experience in financial
services focusing on SME lending

> Began career as a qualified accountant with
PricewaterhouseCoopers

> Prior to joining RHB, spent 8 years with
Standard Chartered Bank with last position
as Head, Retail SME

> More than 26 years of experience in the
financial services industry. Has held various
positions in foreign and local financial
institutions

> Managing Director/Chief Executive Officer
of RHB Investment Bank and Head of Group
Corporate & Investment Banking

> Played a key role in the merger and
integration of RHBIB-OSKIB

> Head of Corporate Banking of RHB Banking
Group

> Chartered Accountant — Malaysian Institute
of Accountants (MIA)

> Chartered Certified Accountant — The
Association of Chartered Certified
Accountant of the United Kingdom (ACCA)

> Advance Diploma in Finance — Tunku Abdul
Rahman College

> Master of Science in Finance, Boston
College, USA

> Bachelor of Science in Accounting and
Finance, California State University, USA

> Member of CFA Institute
> Member of Financial Planning Association
Malaysia

RHB BANK BERHAD

KONG SHU YIN

Managing Director/Chief Executive Officer
RHB Insurance Berhad

Age 57, Male, Malaysian

> Manage and grow the insurance business

» 32 years of experience in the insurance
business

> Worked with one of the largest insurers in
Malaysia, in various capacities including
CEO

> Experienced with the Thailand and
Indonesian insurance markets

> Civil Engineering, University of Malaya,
Malaysia

> Fellow of the Chartered Insurance Institute

> Fellow of the Malaysian Insurance Institute

> Chairman of ISM Insurance Services Berhad
> Member of Management Committee,
Persatuan Insurans Am Malaysia (PIAM)
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PROFILE OF THE GROUP SENIOR MANAGEMENT

GAN PAI LI
Group Chief Strategy & Transformation Officer
Age 45, Female, Malaysian

> Lead and execute the Annual Strategic
Planning Cycle

> Collaborate with all business units across
the Group to establish specific plans,
actionable goals and measureable objectives
which are aligned with the Group’s overall
strategy

> Responsible for the overall strategy,
management and business operations of
the international portfolio of Cambodia,
Thailand, Laos, Brunei, Vietnam and
Myanmar

MOHD RASHID MOHAMAD
Group Treasurer
Age 50, Male, Malaysian

> Lead and drive Group-wide Treasury and
Global Markets businesses in line with the
strategic direction and aspirations of the
Group

> More than 20 years of working experience
in the financial services industry

> Began her career in Retail Banking.
Subsequently moved on to roles in
Corporate Banking, Capital Markets,
Investment Banking, Group Strategy, Private
Equity and Wholesale Banking

> Held various positions in the areas of post
M&A integration, business transformation,
green field expansions into ASEAN and
various business transformation initiatives
across CIMB Group

> Prior to joining RHB Banking Group, held
the position of Senior Managing Director,
Group Wholesale Bank, CEO's Office as well
as the role of Head, Business Management
Office in CIMB Investment Bank Berhad
overseeing business performance and
regulatory compliance of Group Wholesale
Banking regionally

> Over 20 years of treasury experience in
senior level positions within several Financial
Institutions in Singapore & Malaysia

> Started his career in Investment Operations
& Treasury Department of Bank Negara
Malaysia in 1994 and has more than 5
years of experience in monetary policy
implementation

> Global Masters in Business Administration
(MBA), Manchester Business School

> Bachelor of Education, TESL, University of
Malaya

> Master in Business Administration with
Distinction from University of Wales, Cardiff,
United Kingdom

> Bachelor of Accounting (Hons) from
University Technology Mara (UiTM), Shah
Alam, Selangor
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> Vice President, Financial Market Association
(FMA)

> Member of Malaysian Institute of
Accountants (MIA)

> Member of Industry Advisory Council,
PayNet

ROHAN KRISHNALINGAM
Group Chief Operations Officer
Age 48, Male, Malaysian

> QOversee Group-wide Technology and
Operations functions

> Ensure accurate and timely Technology
and back office operations and services
support for the relevant business/functional
units

> QOversee the implementation of
transformation projects

> Lead RHB Banking Group’s efforts to be a
Digital Bank

PATRICK HO KWONG HOONG
Group Chief Risk Officer
Age 59, Male, Malaysian

» Qversee the Group Risk, Compliance and
Credit Management functions

> Responsible for the overall leadership and
direction on the implementation of
integrated risk management frameworks

> Senior Partner with a technology and
management consulting firm

> More than 20 years of experience with
financial services organisations to design
and implement large scale transformation
programmes, predominantly in areas of
technology and operations

> Worked with various industries in Malaysia
and the ASEAN region

> Strong technology delivery and programme
management skills, especially in the
implementation of large-scale technology
and IT Strategic Planning

> Led major banking and financial services
projects including the implementation of
Core Banking Systems, Enterprise Resource
Planning (‘ERP") and Customer Relationship
Management (“CRM”), IT Transformation
programmes, IT Merger Integration
programmes and Industry-wide Payment
systems

> More than 30 years’ experience in the
Banking and Securities Industry

> Experience in risk management, treasury,
strategic planning, process re-engineering
and overall centralised back-office
operations

> Bachelor of Electrical and Electronics
Engineering (Honours), University of New
South Wales, Australia

> Bachelor of Science (Honours) in Actuarial
Science, The City University, London

> Master in Business Administration (Finance)
with Distinction, University of Hull, UK

» Chartered Banker, Asian Institute of
Chartered Banker (AICB)

> Independent Non-Executive Director,
Financial Park (Labuan) Sdn Bhd



JAMALUDDIN BAKRI
Group Chief Human Resource Officer
Age 57, Male, Malaysian

> Develop and execute long-term Human
Resources (‘HR”) strategies

> Build HR capability to support the Group’s
long-term strategic goals

> Manage various aspects of HR functions
including strategic planning and
organisational development, human capital
development, succession planning, rewards
and performance management

> More than 20 years of solid track record
in HR functions, with 15 years being spent
abroad. Has experience working with
different nationalities, diverse cultures and
working style

> Partnered with Business Leaders of
multinationals and local organisations in
driving various HR strategies globally and
locally

> Masters in Business Administration (Human
Resources) from University of Hull, United
Kingdom

NORAZZAH SULAIMAN

Group Chief Communications Officer/Chief
Executive Officer, RHB Foundation

Age 51, Female, Malaysian

> Lead and execute the Group’s Corporate
Communications strategies which includes
managing media relations as well as
stakeholder engagement initiatives with
the objective of driving brand image and
business growth

> Drive the Group’s Sustainability agenda and
community enrichment initiatives with the
objective of creating long term shareholders
value

> More than 20 years of experience in the
financial services industry

> Served in various senior positions which
includes Group Legal Counsel, Chief
Operating Officer, Director Group Corporate
Services and Group Chief Governance
Officer

> Bachelor of Law (LLB) with Honours,
University of Warwick, United Kingdom

> Senior Leadership Development Programme
(INSEAD)

> Associate Member of the Institute of
Company Secretaries Malaysia

> Chairperson, Communications Committee,
Association of Islamic Bank Malaysia (AIBIM)

> Advisory Board (Alternate Member), UN
Global Compact Network Malaysia (GCMY)

ABDUL SANI ABDUL MURAD
Group Chief Marketing Officer
Age 43, Male, Malaysian

> Lead Group Marketing and is responsible
for Group wide brand and media strategy.
consumer research and all business,
consumer and wealth management
marketing strategy and programs while
driving customer and business growth

> Drive customer engagement, marketing &
acquisition strategies for the Group’s Digital
Channel

> QOversee the management of marketing
operations

> More than 19 years of experience as a
Marketing professional.

> Started career at Unilever Malaysia and led
the branding teams in various product lines.
Helped grow key businesses into market
leadership positions and was awarded with
numerous Business & Marketing awards
while serving in Unilever for 10 years

> Held the Head of Marketing position with
HSBC Bank Malaysia Berhad for 9 years.
Supported the overall marketing in
implementing structural changes to ensure
sustainable growth of the business. Helped
launch HSBC Islamic Bank franchise, grew
affluent customer base and commercialised
digital channel for the business

> Bachelor Degree of Economics from
University of Malaya

> Awarded Best Marketing Team in Asia Pacific
by HSBC Asia Pacific Office in 2010

> Awarded CMO Marketing Distinction by
Marketing Magazine in 2013

ALEX TAN AUN AUN
Group Chief Internal Auditor
Age 53, Male, Malaysian

> Provide leadership and direction for the
implementation of a comprehensive risk
based audit to add value and improve the
operations of the Group to achieve its
strategic objectives

> Responsible for overseeing the internal
audit function to assist the Board Audit
Committee in discharging its duties and
responsibilities by independently reviewing
the adequacy and integrity of the Group’s
risk management, control and governance
processes

> More than 25 years of multifaceted
experience in the banking business with
10 years’ experience in the auditing field

» Served in many areas of the Group’s
operations from the frontline business to
backend support and has held various
senior roles within the Group

> Bachelor of Commerce (Finance), University
of Toronto, Canada

> Member of The Institute of Internal Auditors
Malaysia

RHB BANK BERHAD
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GROUP ORGANISATION STRUCTURE

STRATEGIC BUSINESS SECTOR/STRATEGIC FUNCTIONAL SECTOR

Group Managing Director

DATO’ KHAIRUSSALEH RAMLI

Head Group Managing Director
Group Wholesale Banking Chief Financial Officer RHB Islamic
DATO’ KHAIRUSSALEH RAMLI SYED AHMAD TAUFIK ALBAR DATO’ ADISSADIKIN ALI
Chief Executive Officer, Group
RHB Investment Bank Berhad/ Treasurer ' '
Head, Group Investment Banking Managing Director, RHB Asset Head,
"""""""""""""""""""""""""""""""""""""""" Management Sdn Bhd/Regional i
HOBERT HURAY MOHD RASHID MOHAMAD Head, Group Asset Management Group Corporate Banking
ELIZA ONG YIN SUEN WENDY TING WAI LING
Group Group Group
Chief Operations Officer Chief Strategy Officer Chief Risk Officer
ROHAN KRISHNALINGAM GAN PAI LI PATRICK HO KWONG HOONG
Number of Employees Total Staff by Employment Status Average Number of Hours of Training

per Year per Employee Category

permanent ) 92.5% 31
) 14,435 HOURS
Non-Permanent } 7.5%
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Acting Head,
Group Retail Banking

NAZRI OTHMAN

Head, Group Business &
Transaction Banking

JEFFREY NG EOW 00

I |

Country Head/Chief Executive
Officer, RHB Bank Singapore

MIKE CHAN CHEONG YUEN

Managing Director
RHB Insurance

KONG SHU YIN

)

Group
Chief Human Resource Officer

JAMALUDDIN BAKRI

Ethnic Diversity

6.0% i

[ Bumiputera
I Chinese

6.4%

IR Ethnic

[ India
I Others

Group Chief Communications
Officer/Chief Executive Officer,
RHB Foundation

NORAZZAH SULAIMAN

Gender Diversity

T

58.4%

Female

Group
Chief Marketing Officer

ABDUL SANI ABDUL MURAD

Group
Chief Internal Auditor

ALEX TAN AUN AUN

Age Diversity

I 25.0%
T 38.4%
27.0%

I 9.7%

[ Below 30 years
0 31 years — 40 years

41 years — 50 years
B Above 51 years
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RNM FUNDED SCHEMES
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INCREASING AGILITY TO FUEL GROWTH
AND COMPETITIVENESS

Az part of our continuous efforts to capitalise on emenging opportunities, we have invested in key growth arsas
in order to enhance our portfolio returns. One key segment is the SME Market. In line with our digital
transformation, we introduced the RHB SME Banking Portal, the first ondine portal that provides SMEs with
quick access 1o information and products relevant 1o thesr business.






DEFINING DIGITAL SOLUTIONS

Digital disruption is affecting every industry including the banking industry. We have reached
the tipping point where the rapid and confluence of multiple technologies is no longer about
automation but also about delivering a better customer experience, digitalisation of products
and services, as well as reinventing the business model. The emergence of fintech together
with the role of government policy is also promoting the growth of the digital economy. RHB
recognises that doing nothing is not an option and has stepped up its game into 2017 to

move digital transformation to the next level.

In Malaysia, where mobile ownership stands at 136% and household broadband
penetration exceeds 81%, readiness for digital solutions has never been higher.
Within the financial services industry itself, fintech players such as AliPay, Atom,
Moven and Fidor Bank are starting to disintermediate traditional financial
institutions.

Recognising the importance of fintech, Bank Negara Malaysia (BNM) and the
Securities Commission (SC) are preparing for the safe and responsible digitalisation
of the industry. While encouraging the development of fintech, they are also
protecting consumers’ interests with a robust regulatory framework to guide
innovations in areas such as cybersecurity, distributed ledger technology and
digital ID, to name a few.

Financial institutions, meanwhile, are transforming the way we operate to cater

to customers’ expectations. At RHB, we began our digital journey in earnest in
2015 with our Digital Strategy approved by our Board — not only to deliver value-

Enhanced Customer Journeys

RHB MyHome App

¢ First-in-ASEAN mobile app that enables real-time mortgage application with all documents submitted
via the mobile app. The app comes with a mortgage simulator that allows customers to assess their

added interactions and customised services based on differentiated segment
needs, but also to digitalise our internal processes for cost and operational
efficiencies.

In 2017, to further step up our effort to become a leading Digital Bank, we
launched our Digital Transformation Programme where the focus is around
Reimagining Customer Journeys to deliver simple, fast and seamless digital
experiences, leveraging data and analytics to drive better insights and deliver
superior returns and build a connected Digital ecosystem with our partners and
customers. We also adopted the AGILE way of working to deliver faster and
more customer-centric solutions. To support our aspirations, we set up Digital
Academy, with the objective of training 500 Digital Leaders over a span of three
years. A new DigitalRHB office was also officially opened, housing more than
100 employees, the centre for our Digital Innovation and Transformation.

Under Digital.RHB, we have outlined five customer journeys and data analytics
focus areas, respectively.

ustomer

Find & finance Retail
my dream home financial qualification and get advice on the entire home buying journey. The app also gives updates
on their application status at each stage, and provides a hassle-free experience with improved
turnaround time
Banking at Your Doorstep with RHB Smart Account
¢ Provides the first end-to-end digital account opening experience in Malaysia which allows customers
to open a deposit account online. Our staff go to customers to complete the KYC and ID verification
. . process and deliver their debit card. This innovation enables customers to open new CASA at their
Saving & managing . . . ) . . .
é Retail convenience, at home or in the office, without having to visit an RHB branch
my money

¢ Account activated and access to debit card in less than 10 minutes
¢ Rewards Programme with gamification to excite customers to transact online and increase stickiness

¢ |nstant funding of account through online transfer of money from other banks
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SME

Products Launched

e A digital tool called i-Smart which enables our SME relationship managers to serve their customers
better and improve productivity

* |-Smart provides a comprehensive customer view, intelligent product recommendations and potential
solutions that can be recommended to customers and allows our RMs to be mobile

* Resulted in 9% increase in productivity

x[+
>

SME

RHB SME banking portal which allows customer to look at SME loan products and apply online.
Customers can find out their financing needs and get loan approval and disbursement within a faster
turnaround time

Insurance

RHB Road Rescue — a mobile app allows RHB Insurance policy holders to request for roadside assistance
and submit accident claims. There will be continuous innovations to add new transactional features
and new products to make this a one-stop insurance app for our customers
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DEFINING DIGITAL SOLUTIONS

Data Analytics Focus Areas

Target
Objective Achievements
customer

¢ |dentified more than 10 triggers to drive deposits

Grow deposits using

transaction data Retail * Look-alike models to identify potential customers for deposit growth that has resulted in uplift of

up to 34% for targeted customers

¢ Analysed more than 80 million transactions made by RHB cardholders over 24 months

Grow card spend Retail ¢ Decision trees for segmentation and descriptive analytics for an offer design to deliver the right
offers to the right customers

Cross-sell to Auto

. i * Analysed 250,000 HP customer base to identify cross-selling opportunities to deliver the right offers
Finance customer Retail . o . .
base to our customers, improve customer profitability and product holding ratio
Grow card portfolio Retail ¢ Analysed 400,000 card customer base to identify opportunities to improve revolving balances

A & g 9

* Analysed total customer potential across retail and SME relationships

A s Cross.-sell Premier
:) @ Banking to SME * Improving operating model and better targeting with more than 3,000 new Premier banking customers
customers from our SME base in less than one year
Cross-sell to SME
&QP deposit customers SME ¢ Used more than 50 variables to analyse more than 50 million monthly transactions to identify
| & borrowing potential opportunities to cross-sell and upsell within our SME customer base

customers

EXTERNAL COLLABORATIONS

We continue to collaborate with external parties to support our digital transformation. During the year, we established partnerships with:
1) Funding Societies to enable P2P funding for SMEs; and

2)  RinggitPlus for personal loan origination via chatbot.

The chatbot is a real-time platform that enables RHB Bank to provide approval in principle to customers without the need to submit full documentation. It reduces
the turnaround time for loan approvals, and is the first-of-its-kind application in Southeast Asia.

We also established a partnership with Samsung to enable RHB cardholders — to use their Samsung mobile phones to pay for purchases.

DEVELOPING DIGITAL TALENT AND CULTURE

Internally, we are nurturing a digital culture by developing Digital Leaders, and developing a digital way of working via the adoption of a leading global methodology
known as Agile. With Agile, we have implemented processes and tools to enhance communication and collaboration within empowered cross-functional squads
tasked with driving efficiency. We have also brought on board fresh talent with specialised skills in technologies that will accelerate our digital transformation,
such as user experience (UX) and user interface (Ul) design, mobile apps development, analytics modelling and data science.
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1 RHB TradeSmart won the Best Retail Broker in Malaysia award from Alpha Southeast Asia magazine in June 2017.

NwWN

In addition, we are enhancing our employee engagement programme via Workplace(@Facebook across the Group which serves as a dynamic platform to further

increase collaboration and communication as well as knowledge sharing.

RHB MyHome App was runner-up for Best Mortgage Offering from the 9th Retail Banker International Asia Trailblazer 2018.
RHB iSMART was runner-up for Excellence in SME Banking from the 9th Retail Banker International Asia Trailblazer 2018.

RHB iISMART was runner-up for Best Innovation Programme from the 9th Retail Banker International Asia Trailblazer 2018.

Achievements during the year:

__________________________________________________________________________________________________________________________

More than 100 employees
are collaborating in
multidisciplinary Agile
squads

More than 30 new talents
with specialised skills have
been hired

115 employees were enrolled
in Digital Academy,
undergoing a total of
100 hours of training

0O<Op

The first batch of Digital
Leaders have graduated

RHB BANK BERHAD m
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CUSTOMER CENTRICITY

At RHB, we place our customers at the heart of our business. The foundation for our customer commitment
is to deliver our brand promise, Together We Progress. We understand that customer-centricity is an
ongoing journey and we aim to continuously strengthen our culture to deliver better value and service
through co-creation with our customers.

58

IN 2017, OUR FOCUS WAS ON DRIVING CUSTOMER SATISFACTION THROUGH INCREASED
EFFICIENCIES AND IMPROVED INTERACTION. VARIOUS INITIATIVES WERE UNDERTAKEN
TOWARDS THIS END. THEY INCLUDE:

Customer Service Charter. The charter, re-affirms our commitment to
serve, is displayed prominently at our branches and is also available on our

website.

Harrison Assessment tools to hire the right people for the job. The
tools include a competency framework, psychometric assessment and critical |
behaviour interview. In 2017, about 100 potential candidates were put
through the test, of whom 50 were selected and have begun delivering
great service as of October. As the ‘maitre d” of our branches, our Service
Managers are responsible for the overall end-to-end customer experience
— from the time they greet customers through to meeting all the customers’
needs and until they bid them farewell. Our Service Managers take full
accountability to ensure customers have a great experience dealing with
RHB; therefore, we always seek feedback after the service has been completed.
Complaints are attended to promptly to ensure proper resolution and

satisfaction in the overall handling of the matter.

OUR WAY FORWARD

Welcoming feedback. We set up a Customer Advocacy department
comprising nine experienced staff to ensure customers are treated fairly in
the complaint resolution process. In the event that a customer remains
unhappy with the outcome of a complaint, an escalation option is offered.
Our customer advocates then review the complaints and offer mediation,
if needed. The system has resulted in an increase of complaints resolution
within seven days, achieving 85.5% in 2017. We are now raising the bar by
targeting 80% complaints resolution within five days in 2018.

Automatically routing calls from Premier customers to our dedicated
Premier line at 03-9206 1188. This was made possible with phone number
recognition. The initiative resulted in a 200% increase in the number of calls
to the Premier line, which totalled up to 10,000 calls per month. Today, 95%
of our Premier customers are served by our dedicated Elite team; the
remaining 5% will be captured in due course.



DRIVING STRATEGIC CUSTOMER EXPERIENCE AGENDA

A key milestone in 2017 was the setting up of a Service Excellence Council
(SEC) in December to drive our strategic customer experience agenda. Over the
next five years, SEC will focus on three areas — Build Trust, Create Value and
Deliver Convenience — using feedback and a new way of working to transform
the end-to-end customer experience across a range of products and channels.
While streamlining our processes to make them convenient, we are educating
our team to listen more to our customers to build meaningful relationships.
Underscoring these initiatives is rigorous monitoring of customer experience
indicators, tracked monthly at the council using a holistic service performance
dashboard built from the customer’s point of view.

Group
Management
Committee (GMC)

""""""""""""""""""""""""""""""""" Service
4 Excellence
Council (SEC)

Chair: Head, Group Retail Banking
. Alternate Chair: Group Chief Marketing Officer

Head, Group Customer Experience & Channel Management

' Head, Group Operations

Acting Head, Group Retail Distribution 4 Members

1 Head, Group Technology Services

' Group Chief Digital Officer

' Head, Group Retail Strategy & Transformation

Head, Group Business & Transaction Banking

The SEC governs initiatives carried out to reinforce the RHB Way, overseeing our overall performance. It reports to the Group Management Committee following
monthly meetings, and has outlined a five-year strategy for RHB to differentiate our customer service.
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CUSTOMER CENTRICITY

HIGH LEVEL OF CUSTOMER SATISFACTION

As a result of concerted efforts to enhance our service delivery, RHB performed well in an inaugural industry-wide Customer Satisfaction Index (CSI) study
conducted on Malaysian banks. In the survey, bank users were asked about their experiences and perceptions of their main bank. Using econometric modelling
of the data obtained, the index provides an objective and reliable view on how well each bank is performing from the customers’ perspective. RHB achieved a

CSI score of 75, higher than the industry average of 74.

....................................

Perceived Overall

Quality \‘
* Get what you pay for
* Pay extra for better service
v

_/

Customer Expectations

Indicators (Actual vs Expected)
* Experience

* Process

¢ Customer Service

* Service Standards

Impact of drivers on CSI

_______________________________________

. =

....................................

* Overall Satisfaction
e Confirm to Expectations
e Comparison with Ideal

Customer Satisfaction
Index (CSI)

* Repurchase
e Customer Retention

CSI score — Mean for each variable from number of responses along with weights for
each question calculated within the PLS-SEM framework

Arrows represent impact of the variable on the target construct

The Index is calculated from O — 100 with high numbers representing better performance

KEEPING TRACK OF OUR CUSTOMER EXPERIENCE

Internally, we have various mechanisms to keep track of our customer satisfaction.
Feedback obtained from various channels is analysed regularly to identify
customer pain points. We also monitor key service indicators, such as customer
waiting time, serving time, the loan application turnaround time and remittance
turnaround time, against RHB's internal standards as well as industry benchmarks.
Service Improvement Projects are initiated to fill in gaps and, using the AGILE
method, are tightly monitored along a progress timeline until the intended
results are achieved. Every month, we calculate our Customer Effort Score and
Customer Recommendation Score.
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Externally, a third party has been engaged to regularly determine our Net
Promoter Score (NPS), which measures how likely our customers are to
recommend us to others. The NPS is widely acknowledged to correlate better
with revenue growth compared to traditional customer satisfaction surveys. Our
aim is to achieve best-in class NPS within the industry.



DRIVING OPERATIONAL EXCELLENCE
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WORKPLACE BY FACEBOOK

On 25 August 2017, we launched Workplace by Facebook to enhance employee
engagement and create a more cohesive work environment that engenders
greater productivity. Workplace by FB supports the overall objectives of our
digitalisation journey, namely to create systematic and structural transformation.

As RHB embarks on a digital journey and works toward establishing an agile
organisational culture, Workplace empowers employees to communicate openly
and easily. It is used by management to reach out to staff with updates and
announcements as well as to encourage the sharing of best practices among
employees and executives from RHB's branch network. Workplace by FB has
put connectivity at the fingertips of our human capital.

As at January 2018, Workplace had grown to comprise 300 active groups,
including Group Management Team, Project Teams, Branch Operation and Social
Group. No less than 91% of our employees (numbering 12,053) have Workplace
accounts, recording a weekly activity rate of 41% including 4,700 mobile users.

e

Under our current FIT22 strategic thrust, the Group aims to undergo a systematic
transformation to achieve greater transparency, where information and feedback
is available to employees at all times. There is a greater sense of urgency by
taking the approach of project deliverables instead of procedural activities.
Priority is given to enabling leaders and employees to engage in open discussions
on various topics as well as sharing of ideas. Workplace is set to mobilise RHB's
agile organisation by connecting stakeholders and spurring fast action.

The structural transformation, has created a greater ease of movement in terms
of information, ideas, discussions and suggestions from the bottom of the
organisation all the way to the top. From a traditional top-down approach,
Workplace has transformed the Group’s environment into one that is cohesive
and participative, towards the achievement of common goals. Workplace is
poised to transform the organisation from a “formal” to a people-driven culture
to fuel progress, in line with the Group’s brand promise, “Together We Progress”.
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ECONOMIC & BANKING INDUSTRY REVIEW AND OUTLOOK

GLOBAL & ASEAN ECONOMY

Economic Review

The pick-up in global activity that started in late 2016 gathered steam in 2017,
reflecting firmer domestic demand growth in advanced economies and improved
performance in several large emerging market economies. The IMF revised its
global growth estimate to 3.7% in 2017 from an earlier projection of 3.6% and
compared with 3.2% in 2016. The recovery in global demand spurred global
trade, translating into stronger exports and manufacturing activity in ASEAN
countries.

Indeed, growth in the US accelerated to 2.3% year-on-year ("YoY”) in 2017
(2016: +1.5%) driven by stronger consumption and investment activities. Similarly,
a favourable growth momentum was seen for the 19-nation Eurozone (2017:
+2.5%, 2016: +1.8%). Meanwhile, robust exports and higher investment has
contributed to a stronger GDP growth for Japan (January — September 2017:
+1.5%, 2016: +1%). China’s growth accelerated for the first time in seven years
to 6.9% for 2017 (2016: +6.7%), given strengthening external demand, supportive
policy and progress in economic reforms.

In the same vein, ASEAN economies recorded stronger growth for 2017, enabled
by an upswing in the export cycle, higher commodity prices and improved
domestic demand. Singapore’s GDP expanded by 3.6% in 2017, improving
from 2.4% registered in 2016 driven by stronger manufacturing and services
activities. Malaysia's economic growth picked up to 5.9% in 2017, from 4.2% in
2016, on stronger exports and domestic demand. Thailand’s economy grew
3.9% in 2017, improving from +3.2% in 2016, aided mainly by stronger exports.
Vietnam’s economy grew at 6.8% in 2017, adding on to the 6.2% gain registered
in 2016, supported by higher investment and exports. Indonesia’s GDP grew
5.1% in 2017, edging up from the previous year's 5% pace, partly because its
export sector is much smaller than its regional peers and government spending
was constrained by weaker-than-expected revenue. In the Philippines, economic
growth still generated a robust 6.7% pace for 2017, albeit moderating from
+6.9% registered in 2016 as the private and public spending slowed following
an election year.
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Economic Outlook

The world economy is expected to pick up further in 2018, growing by 3.9%.
The impetus is largely from the US where firmer growth of 2.7% is anticipated
for 2018 as corporate income tax cuts would likely boost consumption and
investment in the world's largest economy and help its main trading partners.
Elsewhere, growth in the Eurozone is projected to moderate to 2.2% in 2018
due to slower investment and tightening of the ECB's monetary policy. The
normalisation of trade activities following a strong run last year could weigh on
Japan’'s economy, causing growth to slow to 1.2% in 2018. China's economic
growth is anticipated to slow to 6.6% amid ongoing structural reforms and
measures to contain risks in its financial and real estate markets.

Despite slower external demand for 2018, growth in ASEAN is anticipated to
remain resilient, cushioned by strong domestic demand. High base effects from
a strong showing last year is expected to result in slower export growth for
Singapore and Vietnam in 2018, causing their economic growth rates to
moderate to 3% and 6.3% for 2018, from +3.6% and +6.8% for 2017. Similarly,
Malaysia's growth is projected to moderate to 5.2% in 2017, from 5.9% in 2017.
On the other hand, Indonesia and Thailand are expected to see stronger
growth of 5.3% and 4.2% for 2018, from +5.1%6 and +3.9% in 2017, on the back
of higher government spending. The Philippines is expected to sustain its
strong pace of expansion at 6.5% this year, moderating slightly from 2017's
+6.7% print amid resilient domestic demand.

Notwithstanding improvements to the global economy, downside risks remain.
Vulnerabilities may arise mainly from uncertainty regarding the timing, pace and
magnitude of the removal of monetary accommodation in major economies,
trade protectionism, and political uncertainty in several parts of the world.
Geopolitical tensions, adverse weather conditions, and volatility in oil prices also
pose risks to global growth prospects.



MALAYSIA ECONOMY

Economic Review

The Malaysian economy recorded 5.9% growth in the fourth quarter
(*4Q17”) from 6.2% in the third quarter and compared with 5.8%
in the second quarter. The slowdown in 4Q17 GDP growth was
mainly due to a moderation in exports while domestic demand
remains resilient (see Chart 1). For the full year of 2017, Malaysia
registered GDP growth of 5.9%, improving from a +4.29 pace in
2016. Malaysia's exports in nominal value saw a strong surge,
growing by 18.9% in 2017. This was driven by strong recovery in
global demand, as well as gains in commodity prices. A weaker
ringgit, which translated into relatively cheaper export prices also
helped. Domestic demand showed a strong pick-up to +6.5% for
the year, compared to +4.4% in 2016. This was mainly driven by
stronger expansion in both the private and public sectors.

We believe this was driven by stronger spill-overs from the external
sector to the domestic economy as firms invested in productive
capacity, raised wages and hired more workers. Meanwhile, although
inflation gained pace to 3.7% in 2017 from +2.1% in 2016, on
account of higher fuel prices (see Chart 2), the rise was mainly
cost-push in nature and underlying demand pressure remains
manageable. As a result, Bank Negara Malaysia (‘BNM”) kept the
Overnight Policy Rate ("OPR”) unchanged at 3.00% throughout
2017.

Economic Outlook

We expect Malaysia to register a more moderate but still healthy pace
of expansion at 5.2% in 2018. This is on the back of slower exports
due partly to a higher base in 2017; as well as a slowdown in public
spending in line with the Government's fiscal consolidation drive.
However, real GDP growth would be supported by resilient domestic
demand backed by relatively strong consumer spending and private
investment during the year. On the inflation front, the headline inflation
rate is likely to ease off on the back of relatively stable fuel prices.
However, demand-pull pressures and a gas price hike are likely to
add to pressures; we expect inflation at 3% in 2018.

The Central Bank increased the OPR by 25 basis points to 3.25% in
January 2018. The move came as the economy continued to grow
at a reasonably strong pace. Moreover, BNM sought to prevent a
build-up of risks that could arise from low interest rates for a prolonged
period. This is also in tandem with the central bank’s major steps to
tighten monetary policy. With BNM hiking rates earlier than expected,
we do not rule out another rate hike of 25 basis points if economic
growth turns out to be stronger than anticipated.

Economic growth lifted by improvement in exports and domestic demand
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ECONOMIC & BANKING INDUSTRY REVIEW AND OUTLOOK

Table 1: Global Real GDP Growth Rates

World

us 1.5 2.3 2.7
Eurozone 1.8 25 2.2
Japan 1.0 1.5 0.7
China 6.7 6.8 6.5
Hong Kong 1.9 2.0 2.2
ASEAN

Singapore 24 3.6 3.0
Malaysia 42 5.9 52
Thailand 32 3.9 42
Indonesia 5.0 5.1 53
Philippines 6.8 6.7 6.5
Vietnam 6.2 6.8 6.3

Table 2: GDP by expenditure components (at constant 2010 prices)

Consumption
Private sector 6.0 7.0 6.3
Public sector 0.9 5.4 3.7
Gross Fixed Capital Formation 2.7 6.2 6.3
Private sector 43 9.3 8.6
Public sector -0.5 0.1 15
Aggregate Domestic Demand 43 6.5 6.0
Exports of Goods & Services 1.1 9.6 5.6
Imports of Goods & Services 1.1 11.0 48
Real Gross Domestic Product 42 5.9 5.2

Table 3: GDP by industrial origin (at constant 2010 prices)

Agriculture, forestry & fishing -5.0

Mining & quarrying 2.6 1.1 13
Manufacturing 43 6.0 5.6
Construction 7.4 6.7 6.2
Services 5.7 6.2 6.0
Real Gross Domestic Product 4.2 5.9 5.2

Source: Department of Statistics, RHBR/

E: Estimates F: Forecasts
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MALAYSIA BANKING
Banking Sector Review

Malaysia’s banking system loan growth moderated to 4.19 YoY
in 2017, from a growth of 5.3% YoY in 2016. Household loans
grew at a sustained 5.1% YoY while the increase in non-household
loans moderated to 2.8% YoY from 5.3% YoY in 2016. Lending
in the household sector accounted for 57.3% of banking system
loans.

Within the household segment, residential property loans grew 8.9% YoY versus
an increase of 9.2% YoY in 2016. Lending for purchase of passenger cars
contracted, albeit by a modest 1.1% YoY (versus growth of 0.7% YoY in 2016)
while personal loans and credit card financing grew 4.1% YoY and 3.0% YoY
(versus increases of 4.6% YoY and 2.5% YoY, respectively in 2016). Within the
non-household segment, lending for working capital purposes was up a mild
0.9% YoY, a slowdown from growth of 5.6% YoY in 2016.

Corporate bond issuances totalled MYR121.83 billion in 2017, up 42.3% from
MYR85.61 billion in 2016. Coupled with banking system loans, total net financing
increased by 6.4% YoY in 2017. This compared with net financing growth of
5.5% YoY in 2016.

Growth in system deposits, which slowed to 2.1% YoY in 2016, picked up to
3.9% YoY in 2017. With deposits growth tracking a little behind loan growth,
banking system loan-to-deposit ratio experienced little change at 90.7% from
90.5% in December 2016. The banking system liquidity coverage ratio (LCR)
improved to 138% from 124% in December 2016.

Banking system’s absolute gross impaired loans increased 5.2% YoY in December
2017, after rising by 6.0% YoY in 2016. Net impaired loans ratio ticked up to
1.19% from 1.18% in December 2016. Loan loss coverage eased to 82.1% in

December 2017 from 85.4% a year ago.

As at end-2017, banking system Common Equity Tier 1 (CET1) ratio was 13.3%,
while Tier 1 Capital Ratio and Total Capital Ratio were a healthy 14.1% and
17.1%, respectively.



Banking Sector Outlook
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ECONOMIC & BANKING INDUSTRY REVIEW AND OUTLOOK

SINGAPORE

Banking Sector Review

Singapore’s system loans (domestic banking unit (DBU) and Asian currency units
(ACU)) recorded a growth of 8.0% YoY in December 2017, reflecting an increase
in lending opportunity and banks” willingness to benefit from the recovering
domestic economy. For the DBU segment, business loans grew 6.2% YoY
boosted by financial sector loans (15% loan share) up a sharp 23.0% YoY and
lending to general commerce loans (11% loan share) up 7.1% YoY. On the other
hand, building & construction loans (18% loan share) was down 0.8% YoY.

Demand for DBU consumer loans improved at a slower pace. Growth of 4.8%
YoY was slightly stronger than the 3.1% YoY in December 2016. Reflecting
sustained demand from home buyers, housing loans (31% share) rose 4.2%
YoY. Lending for purchase of passenger cars also registered increased demand
with auto loans rising 7.1% YoY compared with an uptick of 0.2% YoY in
December 2016.

DBU deposits increased 1.6% YoY, a moderation from growth of 6.5% YoY in
December 2016. DBU's fixed deposits faced a negative growth of 2.3% YoY and
current account and saving accounts (CASA) deposits grew 4.4% YoY. System
DBU loan deposit ratio was 108% in December 2017 versus 103% at December
2016, due to the slower growth of deposits.

System net NPL ratio improved to 1.0% in December 2017 from 1.15% in
December 2016 while special mention loans ratio declined to 2.11% from 2.41%
at end-2016.

Banking Sector Outlook

Singapore’s real GDP is projected to expand by 3% in 2018, compared with
estimated growth of 3.3% for 2017. The slight dip in real GDP reflects expectations
of a moderation in factory output growth to 6.5%, from the 9.8% forecast for
2017.

Loan growth outlook for 2018 remains bright, in our view. The recent activity
on residential property en-bloc sales is seen as one contributor to loan expansion.
We expect more investments by corporates (in relevant sectors), that would
result in sustained loan disbursements.

NIM prospects are expected to improve in the coming year, after being flattish
in 2017. Singapore’s short term interest rates, which had been stable for most
of 2017, are expected to rise in 2018 in line with market expectations of hikes
in the US Federal Reserve’s (US Fed) federal funds rate (FFR). The accompanying
rise in SIBOR and SOR would result in wider NIMs.

New NPL formation is more muted and oil-related asset quality issues are near
the bottom now, in our view. Still, it is too early to talk about a recovery in
charter rates and new investments into the industry. We believe there remains
lingering provisions for oil and marine services assets as we go into 2018,
although the quantum should be more muted.

DBU Loan Growth
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MARKET REVIEW

KEY TRENDS AFFECTING THE BANKING INDUSTRY

In recent years, various developments have impacted banks' operating environment. Some of these key trends, we

believe, can affect the long term prospects of the industry.

POLITICAL DRIVERS

Malaysia has enjoyed a long period of political stability. Being a multi-racial,
multi-ethnic and multi-religious society, continued political and social stability
are the foundation for the country’s sustained growth and attractiveness to
foreign investors.

The Government, under the leadership of Prime Minister Datuk Seri Najib Razak,
launched the Transformasi Nasional 2050 (TN50). TNSO is a national development
initiative spanning the years 2020 to 2050. It will be driven by clear 30-year
goals and targets that are being developed via an inclusive and consultative
process. The general goal for TNS0 is for Malaysia to become a top 20 country
in the world by the year 2050.

TNSO will adopt a bottom-up approach to foster a sense of belonging and
participation in the country’s development, among the public. In the run up to
the unveiling of the TN50 policy document set to be published in early 2020, a
series of discourse focused on youth and other segments had begun in 2017 to
collect views from the public on what the Malaysian identity should be in 2050.

SOCIAL DRIVERS

Similar to the United States, United Kingdom, Australia and New Zealand, the
provision of affordable homes has become a challenge for Malaysia. Since 2012,
the increase in house prices has outstripped the rise in income levels, pushing
house prices, particularly in major urban centres, beyond the reach of most
Malaysians. To address this issue, PM Najib launched in July 2011 the 1Malaysia
Housing Programme (or PRTMA) to plan, develop, construct and maintain high-
quality housing for middle-income households in key urban centres.

In November 2017, BNM proposed six policy options to reduce supply-demand
imbalances in the property market, warning that the oversupply of office space
and shopping complexes in major states may worsen with incoming supply.
The exacerbated oversupply could potentially become more severe than what
was seen during the Asian Financial Crisis.

Malaysia's household debt to GDP stood at 84.6% in September 2017. Although
still high, this is an improvement from the 88.4%¢ in 2016. With the macro-
prudential measures implemented by BNM, as well as increasing awareness
among the public on the importance of financial planning and debt management,
the central bank expects household leverage to remain on a gradual downtrend.

Against such a backdrop, we expect banks' lending to the property sector to
be focussed mainly on the affordable homes market. Growth in residential
mortgages would be sustained at high single digit compared with the 8.9% YoY
increase in 2017. We expect growth in financing of non-residential properties
to remain subdued, having decelerated to 2.1% YoY in December 2017 from
6.1% YoY a year ago. Overall, we expect continued moderation in loans growth
in the household segment, albeit slightly.

COMPETITIVE DRIVERS

Malaysian banking institutions continue to experience competitive pressures
from established players as well as new alternative service providers. The industry
is seeing an increasing number of automotive franchisees and non-bank financial
institutions (NBFls) offering end financing to buyers of motor vehicles, while
fintechs and telecommunication companies are encroaching into the payments
and remittances space.

Cognisant that digital disruption could leapfrog given the investments poured
into fintech development, Malaysian banks have also stepped up efforts to
digitalise their operations, enhance customer experience, improve cyber security,
and test new technologies. Banks are also actively engaging fintech firms to
seek out innovative “go-to-market” partnerships.

In response to the competitive pressures and changing industry trends, various
Malaysian banks have outlined business transformation programmes aimed at
honing their strategies to strengthen their income generation engines, asset
quality and capital positions.
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MARKET REVIEW

TECHNOLOGICAL DRIVERS

The Malaysian government has put many investments and incentives in place
to ensure the country captures a good share of the new global economy. These
include:

¢ The Malaysia Tech Entrepreneur Programme that is designed to attract
overseas tech founders who also see ASEAN as a high potential opportunity.
They can base themselves in Malaysia via a 1-year or 5-year stay programme.

* The Malaysia Digital Hub provides opportunities for businesses to connect
to the digital economy ecosystem by providing designated physical spaces
for growing startups to develop their next big ideas.

¢ The Digital Free Trade Zone, the world’s first outside of China, aims to
capitalise on the exponential growth of the internet economy and cross-
broader eCommerce. Although it only officially started in November 2017,
over 2000 SMEs have registered to take advantage of the opportunities this
platform offers.

The government also provides further support with the establishment of a
government-owned agency, the Malaysia Digital Economy Corporation (MDEC)
as well as the Malaysian Global Innovation and Creativity Centre, (MaGIC), which
is a one-stop centre to support entrepreneurship, and to catalyse creativity and
innovation.

REGULATORY DRIVERS

The global financial crisis (GFC) revealed a number of fundamental issues with
the international banking system, including the fact that many banks had built
up excessive leverage and had a capital base that was inadequate and of
insufficient quality.

This led to increased regulations to ensure financial soundness of banks and
protect consumers, the most significant of which are the Basel lll guidelines on
capital adequacy and liquidity, the International Financial Reporting Standard
(IFRS 9): Financial Instruments, and anti-money laundering (AML) regulations.

70 OUR WAY FORWARD

In Malaysia, banks are required to comply with BNM's Capital Adequacy Framework
(Capital Components) for the determination of capital and computation of capital
adequacy ratios (CAR). Banks are to maintain the regulatory minimum Common
Equity Tier 1 (CET1), Tier 1 Capital Ratio and Total Capital Ratio of 4.5%, 6.0%
and 8.0% respectively. In addition, BNM has introduced the Capital Conservation
Buffer (CCB) of 2.5% that is being phased in from 1 January 2016 to 1 January
2019, and the Countercyclical Capital Buffer ranging between 0% and 2.5% of
total risk-weighted assets. The central bank may also introduce additional loss
absorbency requirements for systemically important banking institutions (D-SIB).

In the area of liquidity risk management, BNM has in September 2017 issued
the exposure draft on Net Stable Funding Ratio (NSFR) for banking institutions.
This complements the LCR that has been phased in since 2015.

IFRS 9, or MFRS9 as the Malaysian equivalent is known, has come into force in
January 2018. The most significant change effected by the new accounting
standard will be banks’ approach to impairment. The switch to expected credit
loss model, from the incurred loss model, could see a jump in impairment
allowances on the first day of MFRS9 implementation (known as Day 1 impact)
followed by the possibility of higher annual provisions. Day 1 impact would
depend on BNM’s guideline on whether banks would be allowed to offset the
increase in provisions against regulatory reserves. At the time of writing, banks
are awaiting BNM's directive.

Overall, the above regulatory requirements have caused Malaysian banks to be
proactive in efforts to ensure efficient utilisation of capital, deposit accumulation
to boost liquidity, and measures to safeguard against money laundering and
financing of terrorism.



MATERIAL MATTERS

How We Determine Material Matters

MANAGING
MATERIAL MATTERS

In outlining our strategies, we take
into consideration the multitude of
factors that have an impact on the
financial industry generally, and on v
RHB specifically. These material matters

IDENTIFY & ASSESS

Identification of our material matters is a group-wide effort and includes
internal deliberation based on input from all our business units and support
divisions, independent research, monitoring of the external environment, as well
as feedback from our stakeholders.

SISATVYNY %2 NOISSNISIA LNFNIDVYNYIN

PRIORITISE & RANK

represent our primary risks and, if well
managed, also our opportunities. They are
related to macro-economic conditions as
well as changing expectations and
demands of our key stakeholders. We
recognise that it is critical to identify our
material matters to entrench our long-term
success and sustainability; and engage in a

Issues identified are prioritised according to how relevant they are to RHB's
long-term success, i.e. the impact they have on our business and stakeholder
relationships.

INTEGRATE & RESPOND

Material matters that have been identified and prioritised inform our long-term
business strategies as well as short to medium-term business plans and are

three-step process to do so.

Our Material Matters

MATERIAL MATTERS RISKS/OPPORTUNITIES OUR RESPONSE

@ Challenging Economic

Environment

@ Stringent Regulatory
& Compliance

E Digital Wave & Digital
—— Competitors

Talent Management &
6 Retention

Moderate global economic growth may
have spillover effects on ASEAN economies,
while NPL remains a concern amid exposure
to the O&G sector albeit slow recovery

Evolving regulatory landscape including
MFRS 9 compliance by 1 January 2018 and
Basel Ill reforms may affect the bank’s
existing business model and give rise to
compliance risks

Non-bank competitors and new entrants
are encroaching into banks’ existing revenue
pools, while traditional banks are losing
relevance amid shifting consumer preference

Challenges in attracting and retaining talent
to build superior leadership and talent
pipeline, especially in this new digital age

then integrated into our balanced scorecard.

Our diversified geographical presence in 10 countries enables us
to manage our business portfolio better

Continuous education and awareness for the Board of Directors
and employees to keep abreast of the latest regulatory requirements
Constant review of policies and procedures to be in line with
changing regulatory requirements

Put in place a robust compliance and risk management framework
in order to ensure greater level of governance

Work closely with regulators while our business and functional
units collaborate closely to ensure compliance with requirements

Continue to innovate and introduce cutting-edge digital products
and services to enhance customer experience, while ensuring best
in class cyber security practices in order to maintain customers’
confidence

Investment in talent development to up skill our talents
Implement employee engagement strategies to drive performance
excellence
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ENGAGEMENT WITH STAKEHOLDERS

Stakeholder relationships are of the utmost importance as they help build networks that develop credible, united voices about issues, products and services that
are important to RHB. Evolving stakeholder preferences and requirements have shaped our vision and strategy. We have developed various formal and informal
engagement mechanisms that provide active communication pathways and channels. Stakeholders are provided with an effective forum to express their expectations

and concerns.

Communication channels are customised to suit each individual stakeholder group based on considerations such as individual stakeholder profiling and ease of
engagement. They are also supplemented with a host of initiatives to proactively assess feedback at multiple levels within the Bank. This analysis helps deliver
actionable insights and differentiated understanding. A more streamlined and concentrated strategy results in a products and process framework geared to meet

stakeholder expectations.

The stakeholder engagement map presented below provides an overview of our continual proactive engagement efforts with key stakeholder groups.

Stakeholder
Group

o0 Q.o

Annual & extraordinary general
meetings

Analyst & fund managers briefings
Bursa Malaysia announcements
Annual reports

¢ Financial results
* Business strategies

Key Engagement Topics Performance Highlights

¢ About 100 shareholder queries
received and resolved

* 1,982 shareholders, proxies and
corporate representatives
attended the 51st AGM

Customer networking events
Surveys and focus groups
Seminars and forums
Interaction programmes
Grievance redressal mechanism
Call Center

¢ Financial literacy
e Customer satisfaction
e Grievance redressal

* Quarterly & annual financial results | Ongoing @ ¢ Shareholder returns e 30 investors/analyst meetings
announcement ¢ Corporate governance were held
¢ Online communications ¢ RHB strategic plan ¢ Timely response to shareholder
— Corporate website & e-mails enquiries including the Minority
* Meetings/discussions (upon Shareholders’ Watchdog Group
request) (MSWG)
¢ Details of significant partnershi
W ¢ Corporate website ) ¢ Strengthening collaborations and elans o S|gn|'|can be hers ps
¢ Formal & informal engagements Ongoing @ optimising partnerships and collaborations are disclosed
g% pmising p P in this Annual Report 2017
¢ Social media
¢ Corporate Website
e E-mail ¢ 18.9 million page views for
' ¢ New product offerings pag
¢ One-to-one meetings e Feedback on products and www.rhbgroup.com
¢ Group meetings services b ¢ 1,056,189 Facebook fans, 56,087
* Relationship Manager engagement followers on Twitter and 14.430
%4 . Sl BET engag Ongoing * Strategic direction . "

followers on Instagram

* An average 74% of customer
queries resolved within 24 hours
each month
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Stakeholder
Group

Senior leadership forum

Intranet (My1Portal) and email
RHB's internal social media channels
— Workplace by Facebook
Townhall and dialogue sessions with
the Group Managing Director and
Senior Management

Roadshows by Senior Management

Key Engagement Topics Performance Highlights

Financial performance
Business direction

Key focus areas
Vision and values
Ethics and compliance
Risk management
Product design

80%

¢ Employee engagement score of

e 30 employee engagement

Tender process and supplier
feedback mechanism

Governance
Suppliers rights

Resolution management

6’ at branch and regional level Ongoing @ * Market practices activities held in 2017
¢ Social and sports activities ¢ Competency building * 84.7% employee retention rate
¢ Training and development ¢ Safety and security * 4008 employees have worked
programmes — classroom and ¢ Health and wellbeing more than 15 years
e-learning ¢ Work-life balance
¢ Annual Employee Satisfaction ¢ Employee value proposition
Surveys (ESS) * Employee engagement activities
¢ Informal and formal get together ¢ Grievance redressal
* Grievance channels
* New rules and guidelines
e Policy matters & ¢ Supporting the Government's
¢ Discussions and consultations . Risk >r/nana S — initiatives including empowering
¢ Participation in public engagement . Resulato gﬁ”n . SME development and
initiatives such as Roadshows, | Ongoing @ . Indgust ryers eitive : digitalisation
Financial Carnival and Business . Financri)ajlﬁiterzc e Participated in five public
Forums J i engagement initiatives to date
* Products and services i
‘ ‘ (Karnival Kewangan)
¢ Customer service experience
) ¢ Number of beneficiaries that have
. . ¢ Community engagement and
¢ Collaborations and partnership in development initiatives benefited
RHB'’s CR initiatives . Financip;l inclusion and literac (@) 24,000 children and youth
¢ Participation in the oba ) i L ) underserve
0 O 0 Participation in the UN Global Ongoin e Capacity buildin v (b) 2,000 und d/
rYTw_TY\\ Compact Network Malaysia Advisory andg & . Arsas fér collabiration — underprivilaged members
Board in assessing sustainability need @ feedback and d | sgc Uss of community
* Focus group discussions based imbroverments ¢ From 2007 to 2017, approximately
* E-mails P ) ) ) RM88 million was invested in
! : ) ¢ Cross-sharing innovative o
¢ Website and social media to share rosramme interventions and initiatives that empowers the
on ground engagement initiatives Ehaitable caUses community, particularly children
and youth
O ¢ Service turnaround times and
/ m * Meetings and discussions deliverables
O ¢ Sharing of information through * Product/service cost, quality and | ® 7 supplier training sessions were
r‘ﬂ_\\ S/ corporate website and e-mail Need delivery delivered in 2017
e Supplier training based * Performance expectations * 49 engagement sessions with

suppliers were held in 2017

RHB BANK BERHAD

73

SISAIVNY %2 NOISSNISIA LNJNIDVYNYIN

(%]
-
rd
>
=
m
0
(o]
A
m
=
m
=




OUR BUSINESS MODEL

OUR CAPITAL RESOURCES

FINANCIAL CAPITAL relates to our capital and funding from investors and customers that are used to support
our business and operational activities

» RM23.1 billion » RM166.2 billion

Shareholders” Equity Deposits from Customer

INTELLECTUAL CAPITAL refers to our intellectual assets, such as our brand and franchise value, our reputation,
research and development, innovation capacity, as well as strategic partnerships

RHB has a brand value of USD627 million and it is the 4th most valuable bank in Malaysia in 2017. In addition,
RHB is ranked 17th in the Top 100 Malaysian Brands 2017

*  Source Brand Finance Top 100 Malaysian Brands 2017
Market leadership in Investment Banking, Corporate Banking, SME, Asset Management

Strategic partnerships with Startupbootcamp Fintech, Funding Societies, RinggitPlus

HUMAN CAPITAL is represented by our employees; our investment in their development; and the knowledge,
skills and experience they jointly bring to provide simple, fast and seamless experiences for our customers

¢ Manpower strength of 14,435 employees

¢ Unique RHB Culture of One RHB, Results-oriented and Customer First

¢ Distinctive Employee Value Proposition of RHB Cares, RHB Leads, RHB Inspires, RHB Progresses and RHB Rewards
(CLIP-R)

MANUFACTURED CAPITAL embraces our business structure and operational processes, including digital
infrastructure and IT assets that provide the framework and mechanics of how we run our business

} 1,830 selif-Service Terminals
in Malaysia

) 254 Branches in Malaysia
Market-leading Digital Channels and Products

Market-leading Digital platforms which offer simple, fast and seamless banking experience

¢ RHB SME Banking Portal in April 2017

* RHB Road Rescue App in May 2017

* RHB MyHome App (First in Market Digital Mortgage App) in October 2017

* RHB Banking-at-Your-Doorstep with RHB Smart Account (first in industry) in October 2017

* RHB iSMART — Digital Tool to empower and increase productivity among sales teams in October 2017

SOCIAL AND RELATIONSHIP CAPITAL refers to our relationship with all our stakeholders, including the
communities within which we operate, as we recognise the important role that we play in building a strong and
thriving nation

74 OUR WAY FORWARD

ENABLE VALUE-ADDING

ACTIVITIES

Offer savings and investment
products and services

Facilitate payments and
transactions

Offer credit facilities to our
customers, in line with their
risk profile, our risk appetite
and capital availability

Manage, protect and grow
customers’” wealth through a
comprehensive suite of wealth
management solutions

Deposits that generate yield
for our customers

FInancing that generate risk-
adjusted interest income

Manage shareholders’ funds
and debt holders’ liabilities

Generate acceptable returns
from strategic investments

Offer financial advisory services
and solutions tailored to the
customers’ needs

Adopt a robust performance
management system

Reward talent based on
performance

Optimise and invest in
technology and infrastructure
to achieve operational
excellence

Pay direct and indirect taxes
in various regions where we
have a presence
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OUTCOMES FOR RHB

WHILE MANAGING '
! KEY RISKS :

| CREDIT RISK

: : 0 SHAREHOLDERS
GTOS.S ImpEiiee [Le2ns Reio ROE * Posted strong financial results — headline earnings from managed operations
i within target at 2.23% @ 8 7‘y up 16.0% "
! . 0.// 9
. * Increased share price by 6.2% ;_’;|
¢ Increased dividend payout ratio to 30.8% &
+ TOTAL INCOME * Maintained transparent, timely and relevant investor communication and r;,:
MARKET RISK RM64 reporting E
i Trading instruments or A~
underlying are of investment () | billion
! grade quality and profile """"""""""""" CUSTOMERS
' NET PROFIT * Recorded over RM1 billion |r.1 |nf.ra.sFru.cture ﬁnarmng dr.awn or committed
' ' ¢ Supported government housing initiative financing of circa RM1 billion
E RM1 95 ¢ Extended up to RM1.6 billion in private sector growth financing
S nn AL billion * SME Acceptances — RM6,346 million
. Liquidity Coverage Ratio
above regulatory ® Co T
! requirement at 117.5% TOTAL CUSTOMER
E . DEPOSITS EMPLOYEES
RM 1 66.2 e Offered 2,924 job opportunities
: ; billion ¢ Paid RM1,867.9 million in salaries and benefits

* Invested RM40.4 million in learning and development
* Increased female representation from 57.9% to 58.4%

DIVIDEND PAYOUT ¢ Improved employee engagement from 76% to 80%
* Top 4 employer ranking among local banks

! OPERATIONALRISK ()

5 . RM601.5

E Cmillion
| Sommmmmmmmm e s s e e REGULATORS

TECHNOLOGY RISK @ E DIVIDEND ¢ Adhere to rules and regulations that govern the business and operations
of financial institutions

5 . PER SHARE « Distribution of Value Added 2017 of RM4,554 million:

" 15 sen — 41% to employees as personnel costs

e — 13% to the Government in Taxation

. REGULATORY ® | SHAREHOLDERS o
NON-COMPLIANCE RISK EQU'TY COMMUNITIES

0 0 otal Investment in 2017 4.17 million

: . RM23.1 Total | in 2017 RM il

' billion e Nurturing Future Generations RM3.4 million

- ¢ Health and Wellness RM156,000

' SHARIAH e Arts and Cultural Heritage RM250,000

' NON-COMPLIANCE RISK ® TSR * Humanitarian and Disaster Relief RM364,400

: . 8.6%

1 L] °
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OUR STRATEGIC ROAD MAP
IGNITE 2014 - 2017

STRATEGY STATEMENT

To be a multinational regional financial services provider that is committed to deliver complete solutions to our customers through differentiated
segment offerings and an ecosystem that supports simple, fast and seamless customer experience, underpinned by a cohesive and inspired

workforce and relationship built with our stakeholders

2020 ASPIRATIONS

Top 3 in Malaysia/ Strong market

Top 8 leadership in
in ASEAN by Malaysia across
performance targeted products

and segments

il

In order to achieve our 2020
Aspirations, we launched a three-year
strategic blueprint in February 2014 —
IGNITE 2017. In 2015, when the

banking industry was impacted by
external market volatilities, we reframed
our strategy to focus on three broad
themes and six strategic priorities.

generate pr

) FUNDING OUR JOURNEY — focuses
on boosting revenue from key growth
areas, managing cost while enhancing
productivity, and optimising risk-adjusted
returns

WINNING BY DIFFERENTIATING
OURSELVES IN THE MEDIUM TERM
— through delivering superior customer
experience and building an ecosystem
for digital and payments enablement

GETTING THE PEOPLE &
ORGANISATION RIGHT — by engaging
and developing our talent into high
performing teams

76 OUR WAY FORWARD

“...Address fundamentals

Regional Next generation Prominent
powerhouse in customer-centric employer of choice
ASEAN+, 20% profit bank delivering within the
contribution from innovative and region

international
operations

& W ¢

personalised
customer offerings

e0cccscccscccscccccce
e0c0cc0cc0ccccccce
e0000c00c000000c0e

@M

LTS

Wﬁ*#ﬁ

) Tnp -
of our b_usmess to Ol/e,.s /7/7/,7°° “...Creating the competitive
. ofits to fund e/Ves ’ 4, advantage to drive
our journey and rewarg > 0/,-} sustained growth and
shareholders... ,\Q‘Zﬁ Optimise /5@/90/& market leadership...”
> risk-adjusted 00,9%
$\ returns < <
S 2.%
.§° Manage <
g cost & E
& enhance
productivity Focus on
Performance
i.e ROE

e

Boost
revenue
from key
growth

1 areas

Engage & develop
our talent into high
performing teams

Q
90, &
Getting ° -\0‘\?‘\%

Organis?

“...Making sure our people
have the right capabilities
and incentives to drive the change...”



OUR SIX STRATEGIC PRIORITIES, WERE SUPPORTED BY 17 INITIATIVES

¢ Affluent Segment Strategy
Leverage strong relationships
with SME owners and
corporate C-suites to increase
market share

4 Mass Affluent Segment Strategy
Deepen share of wallet by
offering suitable solutions
and a digital customer
experience

4 SME Growth Strategy
Build proposition around the
SME ecosystem to capture the
end-to-end value chain and
strengthen credit capabilities

& Asset Management Strategy
Rapid expansion of agency
and RHB Group distribution

¢ Regional Treasury Strategy

@ Tactical Cost Savings
Review and identify tactical cost
savings opportunities

¢ Productivity Improvements
Drive productivity improvements
across the group

¢ Optimising Network Synergies

Capital Optimisation
Optimise capital consumption
through model refinements

RAROC & Profitability Enhancements
Drive ROE and profitability uplift
through RAROC analysis and portfolio
improvement strategies

- [
Optimise network across the group o
and EASYnise the branches .
L]
[ .
: 0000000000000 0000000°
. . ¢ CONNECT? & RHB Way
L] .
. ° 0, yyl.% Delight gus:tomers thrqugh
N perspnahsnpg our service,
. %6, cesees making it simple and fast
. Z g
M - : O, and being a trusted partner
Optimise portfolio %
Q risk-adjusted i
N t %S . .
S o 3 # Central Client Onboarding
Qo ey Deliver quality and
kS o seamless customer
S cost & 3 interactions across the
- CIRIEE for our corporate
productivity group p
clients

¢ Operational Improvements
and Innovations to Improve
Customer Experience
Enable RHB Way through
operational improvements

Establish Singapore as
non-MYR hub with country .o ececcccccooe
specific strategies

¢ Singapore Growth Strategy
Focus growth through
regional treasury, SME and
C+IB collaboration

& CIB Growth Strategy
Rewire CIB across the region
and increase share of wallet
through GAM! and regional
collaboration

Notes:

Engage & develop
our talent into high
performing teams

& innovations

Y
?eo \\\. ..
e ¢ Digital & Payments Strategy
Gettin® A\ . e
s 0O Deliver segment-driven lifestyle
orgd sec @ ecosystem through digital and

L]
. payments innovation, along
o with industry collaboration

4 Talent Management ®
Engage, sustain and develop our
talent into high performing teams

1 GAM (Global Account Management) is an initiative to improve RHB’s internal coordination and external service quality with our top corporate customers
2 CONNECT is RHB’s branch sales management model covering key elements such as sales model, sales tools, sales routine and planning, sales performance and

management and branch organisation
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OUR STRATEGIC ROAD MAP
IGNITE 2014 - 2017

IGNITE 2017 KEY ACHIEVEMENTS

2017 marked the culmination of IGNITE 2017, and we are pleased to report various positive results achieved.

IGNITE 2017
OBJECTIVES 2017 HIGHLIGHTS
P Affluent AUM grew by 27.8% while Premier banking customer base grew by 66% since the launch of the new
Premier value proposition in July 2016

P SME loans grew by 8.8% (industry: 6.3%), improving our market share from 7.2% in 2014 to 9.0% in 2017

P Improved product holding ratio of top corporates from 4.62 in 2016 to 5.25 in 2017 through a refined customer
|'|" coverage model
===

P Strong Investment Banking market positions:

Boost Revenue from — RHBIB ranks 1st in terms of PBT and total income with lowest cost to income ratio among peers
Key Growth Areas

ECM ranks 3rd in Malaysia by deal value

DCM ranks 4th in Malaysia by deal value

M&A ranks 5th in Malaysia by deal value

P Asset quality issues impeded Singapore’s profitability growth

P CIR improved from 53.8% in 2014 to 49.9% in 2017
€z:§ P Personnel CIR improved from 32.2% in 2014 to 29.3% in 2017

P EASY “10-minute banking” technology has been integrated into 208 branches nationwide to provide fast and

seamless banking experience
Manage Cost & & &P

Enhance Productivity P Launched As Simple As Possible ("AS.AP") in April 2016 to simplify processes and drive productivity — realised value
benefits of RM6 million in 2017

) A core driver to boost profitability was through optimisation of our capital and balance sheet. Various RWA initiatives,
model refinement and roll-out of the enhanced risk-adjusted performance management model (‘RAROC”) provided
valuable insights in the management of business portfolios to drive further performance

Optimise Portfolio
Risk-Adjusted Returns P 70 bps improvement in RAROC from 11.3% in 2015 to 12.0% in 2017, arising from portfolio improvement initiatives
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IGNITE 2017
OBJECTIVES 2017 HIGHLIGHTS

(7]
-
2
P Streamlined our Customer Care Centre (‘CCC”) telephone numbers, with a 20% reduction in abandon call rates g
(g}
M P Set up a Customer Advocacy team as an independent party to review complaints/disputes, resulting in >95% E
g complaints resolved within the internal SLA (vs. 88.8% in 2015) ]
P Introduced Banking at Your Doorstep to assist customers with account opening, resulting in an increase in our Net
Deliver Superior Promoter Score (NPS) for CASA onboarding from 17 in 2015 to 40 in December 2017
Customer Experience ) However, we experienced delays in the roll-out of several customer experience improvement initiatives which will

be reviewed in 2018

P Launched our Digjtal Transformation Programme — Digital. RHB, focusing on customer-centric design, insights-driven service
and a collaborative ‘AGILE’ culture

P Introduced various digital solutions to improve customers’ digital banking experience, including online account opening
(RHB Smart account), RHB MyHome app (1st in market digital mortgage app), RHB Road Rescue for mobile roadside
assistance and claims submission as well as SME web portal that enables SMEs to apply for products online

Build Ecosystem for P Augmented payment offerings via Mobile Point of Sale (MPOS), Samsung Pay and Payment Gateway Tokenisation

Digital & Payments ) Partnered with Funding Societies to enable P2P financing for SMEs and with RinggitPlus to enable personal loan financing
Enablement via chatbot (1st in South East Asia)

P Hosted the 2nd Fintech Hackathon in KL in collaboration with Startupbootcamp Fintech attracting more than 230 digital
enthusiasts to collaborate and co-create solutions to deliver superior customer experience in digital banking

Improved employer ranking to #4 among local banks from #7 for Graduan and #5 for Universum in 2016
Improved Employee Engagement Score ("EES”) from 73% in 2013 to 80% in 2017

Enhanced Talent Management Programme with Senior Leadership Talk Series and Learning Month

vV v v Vv

Engage & Develop Our Enhanced young and mid-level employee learning with Harvard Manage Mentor and RHB Leadership Signature
Talent into High Programme in collaboration with Melbourne Business School

Performing Teams ) Launched Open Enrollment Programme to INSEAD, University of Chicago and Asian Business School
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OUR STRATEGIC ROAD MAP
FIT22 2018 - 2022

OURJOURNEY AHEAD

Looking ahead, the outlook for the banking sector will continue to be challenging, with continued pressure on margins and
profitability, increased funding costs, the evolving needs of customers and disruptions brought about by non-bank players.
Nevertheless, the long term economic fundamentals of Malaysia remain strong, with steady GDP growth of around 5%,
increased infrastructure and foreign direct investments, as well as a young digitally savvy population. FIT22 is our 5-year

strategy that will leverage on our core strengths to propel RHB to be a leading financial services player in this challenging

operating environment.

FIT22 is anchored on 3 key strategic themes:

F FUND OUR JOURNEY

| INVEST TO WIN

TRANSFORM THE
ORGANISATION

80 OUR WAY FORWARD

Boosting revenue from prioritised segments as well as through optimising the use of capital. We will
focus on the Affluent and Wealth space where the revenue pool growth is the fastest; the SME segment,
not only on growing loans but also providing a complete financial services ecosystem; as well as getting
a better share of wallet and fee income from large and mid-sized corporates

Investing in technological and digital initiatives that will differentiate us from our peers, optimising our
branch network while opportunistically expanding our overseas footprint

Building a winning operating model that prioritises customer journeys, agility, analytics and digital
enablement, as well as developing our talent pool. We will implement the AGILE way of working across
the organisation to drive productivity and improve time to market, thereby transforming RHB into a fast,
nimble and customer-centric organisation



Our priorities will be to strengthen our Malaysian franchise and win in targeted
segments; focus on our strengths and niche overseas while we explore partnerships;
and build a winning operating model
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Affluent & Wealth "-.,. ...-'° .'.. ) _.*" ¢ Strengthen Malaysia
Ceeegenst Seooo as our core
SME 1
WINNING

* Position overseas

Large Caps OPERATING business to focus on
Mid Caps MODEL our strengths &
" 4 3 explore potential
tq partnerships/JVs

* Customer Journeys

* AGILE(QScale
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OUR STRATEGIC ROAD MAP
FIT22 2018 - 2022

RHB is a multinational regional financial
services provider that is committed to deliver complete solutions to
our customers through differentiated segment offerings and an ecosystem that supports
simple, fast and seamless customer experience, underpinned by a cohesive and inspired workforce and
relationship built with our stakeholders

TOP3

market share
in SME

TOP3

market share in
Wholesale banking

TOP3

market share in Islamic
banking

TOP4

market share in Retail
banking

TOPS

market share in
Insurance

FUND OUR JOURNEY ; INVEST TO WIN E TRANSFORM THE ORGANISATION
1. Grow Affluent segment base, leveraging on 11. Implement robotics and Artificial Intelligence 16. Develop an engaged talent pool to drive
SME customer base to enhance efficiency and productivity RHB performance
2. Continue to win in the SME space 12. Institutionalise big data and analytics to boost 17. Implement key IT projects to support digital
3. Increase share of wallet for Large Caps revenue offerings
4, Ervamee pemsEien me e i Cass 13. Implement D|g|t§| ;hannel Plat.form (DCP) 18.  Anchor on cust.o.mer Journe¥ mapp|.ng and
! for delivery of holistic customer journey and | ! customer centricity to foster innovation and
5. Position overseas IB businesses to focus on | | ecosystem customer excellence
key strengths : ) : . . ) i
'| 14, Explore partnership/JV for overseas IB to | ' | 19. Execute “RHB Way” to deliver superior
6. Boost Retail deposits to narrow gap with | boost business flows ' customer service
Retail assets | . . .
* | 15. Redefine role of branches to boost productivity, | ! | 20. Scale up AGILE across the group to drive
7. Apply disciplined capital allocation to || efficiency and segment coverage : productivity and improve speed to market
businesses to improve risk adjusted returns
8. Accelerate loan recovery
9.  Build a private wealth business in Singapore | :
10. Rebalance financial portfolio in Malaysia to |
achieve greater Retail and SME composition

22. Embark on corporate brand refresh

21. Instill a collaborative Groupwide corporate culture
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KEY PERFORMANCE INDICATORS
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PROFIT BEFORE TAXATION OVERSEAS CONTRIBUTION é

(RM’billion) §

(RM) %) 2

e

2017 E e 2,56 2017 F 1 =
2016 2.23 2016 [ -10 %
2015V I 225 2015V e a
COST TO INCOME RATIO RETURN ON EQUITY 9

e

>

%) %) z

[g]

el

2017 49.9 2017 8.7 b
2016 I 500 2016 8.5 z

2015 —— 58.8 2015" I 10,0

DIVIDEND PAYOUT RATIO COMMON EQUITY TIER-1RATIO"?
(%) (3]
ZUVEE 30.8 2017 s 13.9
2016 28.6 2016 13.1
2015 —— 339 2015 I— 103
LOANS GROWTH ISLAMIC FINANCING TO DOMESTIC LOANS
(%8 (3]
2017 EEEE 37 JUVEE 297
2016 2.0 2016  — 24.8
2015 —— 6.2 2015" I—— 23.0
GROSS IMPAIRED LOAN RATIO CASA GROWTH
(%8 (3]
2017 EEEEE—— 2.23 2017 s 18.8
2016 —— 2.43 2016 11.9
2015V —— 1.88 2015 —— 11.0

N1: Restated N2: After proposed dividend
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RISKS AND MITIGATION

Effective risk management is fundamental to drive sustainable growth and shareholders’ value, while maintaining competitive
advantage, and is thus a central part of the proactive risk management of the Group’s operating environment.

The Group Risk Management Framework governs the management of risks in the Group, as follows:

* |t provides a holistic overview of the risk and control environment of the Group, with risk management aimed towards loss minimisation and protection against
losses which may occur through, principally, the failure of effective checks and controls in the organisation.

* |t sets out the strategic progression of risk management towards becoming a value creation enterprise. This is realised through building up capabilities and

infrastructure in risk management sophistication, and enhanced risk quantification to optimise risk-adjusted returns.

SIGNIFICANT RISKS

The Group’s risk management activities for each of the significant risk area are reinforced by a framework, and supplemented by policies and guidelines. The

significant risks and how the Group mitigates them are:

Type of Risk

84
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The risk of loss arising from customers’ or
counterparties’ failure to fulfil their financial and
contractual obligations in accordance with the
agreed terms. It stems primarily from the Group's
lending/financing, trade finance and its funding,
underwritings, investment and trading activities
from both on- and off-balance sheet transactions.

The risk of loss arising from adverse movements
in market indicators, such as interest/profit rates,
credit spreads, equity prices, currency exchange
rates and commodity prices.

The Group’s credit risk management framework
and Group Credit Policy are developed to support
the development of a strong credit culture with
the objective of maintaining a diversified portfolio,
and a reliable and satisfactory risk-weighted return.
The Group Credit Procedures Manual and Group
Credit Guidelines set out the operational procedures
and guidelines governing the credit processes
within the Group.

All credit limits are approved within a defined
credit approval authority framework spanning from
individuals to credit committees.

Regular risk reports are made to the risk committees
and the Board. Such reporting allows Senior
Management to identify adverse credit trends,
take prompt corrective actions, and ensure
appropriate risk-adjusted decision making.

Availability of a framework which encompasses
risk policies, measurement methodologies and
limits which control the Group’s financial market
activities and identifies potential risks due to market
volatility.

Phased implementation of a market risk
management engine to enable aggregation of
exposures across entities for monitoring and
analytical purposes.



Type of Risk

The risk of the Group being unable to maintain
sufficient liquid assets to meet its financial commitments
and obligations when they fall due and transact at a
reasonable cost. Liquidity risk also arises from the
inability to manage unplanned decreases or changes
in funding sources.

* The risk of loss resulting from inadequate or failed
internal processes, people, systems and/or external
events, which also includes IT, legal and Shariah
non-compliance risk but excludes strategic and
reputation risk.

* The business risk associated with the use,
ownership, operation, involvement, influence and
adoption of IT within an enterprise.

* Losses arising from regulatory sanctions, financial
loss or reputational damage which a financial
institution may suffer as a result of failure to
comply with all laws, rules, standards, and regulatory
requirements (including any ruling of the Shariah
Advisory Council) relevant to a financial institution’s
activities in all jurisdictions in which the financial
institution, or any of its branches or subsidiaries
conducts activities.

* The risk of loss arising from failure to comply with
the Shariah rules and principles as determined by
the Shariah Committee of RHB Islamic Bank or
any other relevant body, such as Bank Negara
Malaysia’s Shariah Advisory Council.

Prudent liquidity management that involves
establishing policies and limits, regular monitoring,
stress testing and establishing contingency funding
plans.

Regular monitoring and management of liquidity
risk positions to ensure the risk positions are within
the risk appetite and meet regulatory requirements.
The Group maintains adequate liquidity surplus
with diversified sources of liquefiable assets as
buffer against periods of stress.

Implementation of operational risk policies,
frameworks and methodologies that create
awareness and provide guidance to business units
on operational risk areas.

Continuous Risk Culture awareness training to
staff within the Group to enhance their
understanding in managing and mitigating risks
pro-actively and effectively.

Establishment of systems to monitor suspicious
network activities and increased attention on
infrastructure readiness, compatibility, capacity,
security and resiliency to support digitalisation
projects.

Continuous efforts to further strengthen
monitoring/oversight responsibilities and raise the
level of compliance awareness of all employees
of the Group to ensure that compliance is an
integral component of their daily activities.

Continuous focus on activities involving Shariah
reviews, control self-assessment, trainings and
briefings aimed at creating awareness in mitigating
Shariah non-compliance risk.
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RISKS AND MITIGATION

Ny
~

RISK APPETITE

The Group’s Risk Management Framework serves to align the Group’s business strategy to risk strategy, and vice versa. This is articulated
through the risk appetite setting and the Group’s annual business and financial budgetary plan, which is facilitated by the integration of risk
measures in capital management. Risk appetite is set by the Board and reported through various metrics that enable the Group to manage
capital constraints and shareholders’ expectations. It is a key component of the management of risks and describes the types and level of risk
that the Group are prepared to accept in delivering its strategy.

RISK CULTURE

Proactive risk ownership is important for effective management of risk and it promotes a risk awareness culture throughout the Group. The
Group subscribes to the principle of ‘Risk and Compliance is Everyone’s Responsibility” and risk management is managed via a ‘three lines of
defence’ model. Hence, the Strategic Business Units and Strategic Functional Units of the respective operating entities in the Group are
collectively responsible for identifying, managing and reporting risk. In addition to risk ownership, a risk-focused culture is promoted throughout
the Group through the strengthening of the central risk management function as well as the continuous reinforcement of a risk and control
environment within the Group. There is a continuous review of business activities and processes to identify significant risk areas and implement
control procedures to operate within established corporate policies and limits.

RISK MANAGEMENT PROCESS

The risk management processes within the Group seek to identify, measure, monitor and control risk so that risk exposures are adequately
managed and the expected returns adequately compensate the risks.

¢ |dentification: The identification and analysis of the existing and potential risks is a continuing process, in order to facilitate and ensure the
risks can be managed and controlled within the risk appetite of the Group and specific entity, where necessary.

* Measurement: Risks are measured, assessed and aggregated using comprehensive qualitative and quantitative risk measurement methodologies,
and the process also serves as an important tool as it provides an assessment of capital adequacy and solvency.

¢ Controlling and Monitoring: Controls, triggers and limits are used to manage risk exposures and to facilitate early identification of potential
problem on a timely basis.

¢ Analytics and Reporting: Risk analysis and reports are prepared at the respective entities and consolidated level as well as business level
are regularly escalated to the senior management and relevant Boards to ensure that the risks remain within the established appetite and
to support an informed decision-making process.

RISK DOCUMENTATION AND INFRASTRUCTURE

The Group recognises that effective implementation of the risk management system and process must be supported by a robust set of
documentation and infrastructure. Towards this end, the Group has established frameworks, policies and other relevant control documents to
ensure clearly defined practices and processes are implemented consistently across the Group.

In terms of risk infrastructure, the Group has organised its resources and talents into specific functions, and invested into technology, including
data management to support the Group'’s risk management activities.

Please refer to the Risk Management Report on pages 200 to 210 for more details.
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PERFORMANCE REVIEW BY GROUP CHIEF FINANCIAL OFFICER

“We are pleased to note that our commercial
banking segments of Retail and SME registered
commendable profit growths and our efforts to
grow CASA is showing good progress”

Syed Ahmad Taufik Albar
Group Chief Financial Officer

Total Dividend

Per Share

Net Profit

Million

Malaysia experienced a healthy rebound of GDP to 5.9% in 2017 from 4.2% in
2016, which was further supported by the recovery of oil price and the
strengthening of Ringgit. Industry loans however recorded a subdued growth,
softer than the initial expectation as the export-driven economic growth did not
immediately translate into increased consumer and business spending domestically.

Overall, RHB delivered a solid set of results on the back of a continued tough

grew 16.0% to RM1,950.1 million. Cost was tightly controlled and asset quality
firmly managed. The resilience of the Group’'s financial performance
demonstrated our ability to capture opportunities across our businesses
amidst the domestic market's moderate loans growth and heightened global
uncertainties. Our strong balance sheet, which includes comfortable loan loss

coverage, capital and liquidity levels, places the Group in a good position to

operating environment, and improved on our 2016 performance. Net profit

drive value creation from key businesses and segments.

Key Financial Performance Highlights:

Total income grew
3.2% to RM6,386.7
million, supported by
increase in net fund
based income

Pre-tax profit of RM2,558.1
million and net profit of
RM1,950.1 million, an
increase of 14.6% and
16.0% respectively
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Disciplined cost
management
improved cost-to-
income ratio
to 49.9%

Gross loans of
RM160.1 billion,
up by 3.7%
(domestic up
by 5.2%)

Improved asset Customer
quality with gross deposits of
| impaired loans ratio | RM166.2
| of 2.23% and credit | billion

charge of 0.27%

Current and savings
account balances
(CASA) up by 18.8%, |
CASA composition at ‘
30.4%

Islamic Banking
contributed 29.7% of
total domestic loan
and financing from

24.8% in 2016

Mortgages and SME
continued growth
momentum at
13.2% and 8.7% |

respectively 30.8%

Total dividend of 15
sen per share,
representing a

dividend payout of

Capital adequacy

remained strong

with total capital
ratio of 17.2%



ANALYSIS OF THE INCOME STATEMENT
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Y-o0-Y
FY2016 Change
RM’million %
Net interest income 3,522 3454 2
Net Islamic fund based income 1,032 867 19
Total net fund based income (a) 4,554 4,321 5
Other operating income 1,786 1,759 2 E
Islamic non-fund based income 47 110 -57 §
Z
Total non-fund based income (b) 1,833 1.869 -2 %
m
Total income (a+b) 6,387 6,190 3 a
Operating expenses (3,187) (3,095) 3 E
Operating profit before allowances 3,200 3,095 3
Allowances for loan impairment 427) (595) -28
Impairment losses made on other assets (215) (268) -20
Profit before tax 2,558 2,232 15
Net profit 1,950 1,682 16

The Group reported a pre-tax profit of RM2,558.1 million for the financial year ~ Total income increased to RM6,386.7 million, as a result of net fund-based

ended 31 December 2017, an increase of 14.6%. The improved performance  income growth of 5.4% to RM4,554.1 million but offset by a decline in non-

was largely driven by higher net funding income, lower loan loss impairment  fund based income of 1.9%.

and lower impairment losses on other assets, partially offset by higher overheads

and lower non-fund based income. Prudent funding cost and operating expense management, as well as a healthy
growth in CASA provided further support, with operating profit before allowances
improving 3.4% to RM3,200.2 million.

30% 29%

INCOME MIX — 70% —71%

2016

Net fund based income

B Non-fund based income
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PERFORMANCE REVIEW BY GROUP CHIEF FINANCIAL OFFICER

Net fund based income increased by 5.4% to RM4,554.1 million year-on-year. This was mainly underpinned by growth in loans and prudent funding cost
management particularly reflected in the healthy 18.8%6 CASA growth and replenishment of new sub-debts issuances at lower rates as well as redemption of a

portion of senior notes during the year.

The efforts brought about a stable NIM performance at 2.18% for the year, comparable to the one achieved in 2016, despite the competitive pressure on margins.

Non-fund based income declined 1.9% to RM1,832.7 million from lower net gain on derivatives, commercial/investment banking fee income and insurance
underwriting surplus. However, the impact was partly compensated by higher brokerage income in line with better trading volumes, higher Treasury trading and
investment income, increase in net wealth management fee income and higher net foreign exchange gain.

11%

FEE INCOME MIX
2016

—46%

26%

Service charges and fees, commission,
guarantee fees and commitment fees

H Net brokerage income

Operating expenses were tightly managed and rose by 2.9% to RM3,186.5 million
from the previous financial year, attributed to higher personnel costs and IT-
related expenses arising from investment in technology infrastructure and
capabilities but a decline in office rental and related premises maintenance cost
partially negated the impact. As a result, the Group’s effective cost management
continued to deliver positive results, translating to cost-income ratio of 49.9%
from 50.0% a year ago.
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Il Corporate advisory fees, underwriting

13%

FEE INCOME MIX
2017

—45%

28%

Net fund management and [l Other fee income

unit trust fees

and arrangement fees

Allowances for impairment on loans and financing declined by 28.3% to
RM426.8 million primarily due to pre-emptive provisions for legacy steel related
exposure provided in the previous year. This led to improvement in credit charge
for the full year to 0.27%, markedly lower than the 0.39% recorded in 2016.

Overall, impairment losses on other assets was lower by 19.6%, even after the
Group took a more prudent approach for impairment of certain corporate bonds
and loans in Singapore.



Total assets

Total assets of the Group stood at RM230.2 billion as at 31 December 2017, a decline of 2.7% from 2016, primarily due to decrease in cash and short-term funds,
derivative assets and lower financial investments in the held-to-maturity portfolio, partially mitigated by growth in loans and financing which remained as the
largest component of the total assets at 68.8% (2016: 64.4%).

The Group continued to exercise balance sheet discipline, pacing its assets growth, and focusing on risk adjusted returns on capital while actively managing our
funding and liquidity position.

ASSETS MIX —64% 20% ASSETS MIX —69%
2016 2017

Loans, advances and financing

B Financial assets and investments portfolio

Cash and short term funds and deposits &
placements with banks and other financial institutions

[l Other assets

Cash & short term funds and deposits & placements with banks and other financial institutions

The Group’s total cash & short term funds and deposits & placements with banks and other financial institutions decreased by 30.7% to RM11.1 billion as at
31 December 2017.

Financial assets and investments portfolio

The Group’s financial assets and investments portfolio comprises financial investments available-for-sale (‘AFS”), financial assets at fair value through profit or loss
(‘FVTPL") and financial investments held-to-maturity (‘HTM”).

The Group’s financial assets and investments portfolio decreased by 2.8% to RM47.4 billion mainly due to the redemption of negotiable instruments of deposits.

Around 35.0% of our investments are of investment grade and 22.6% have a residual maturity of less than twelve (12) months.

44% FINANCIAL ASSETS/ 40% FINANCIAL ASSETS/
INVESTMENTS _ 5% INVESTMENTS _ 55y
PORTFOLIO MIX PORTFOLIO MIX
2016 Financial investments AFS 2017

B Financial investments HTM

B Financial assets HFT
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PERFORMANCE REVIEW BY GROUP CHIEF FINANCIAL OFFICER

Loans, advances and financing

The Group’s gross loans and financing grew by 3.7%6 year-on-year to RM160.1 billion. Overall domestic loans grew by 5.2%, outpacing the industry which grew
4.1%, resulting in our loans market share increasing to 9.1% by end 2017. The increase came mainly from mortgages and SME, negated by a decline in corporate
loans which is in line with our strategy to rebalance the Group’s loan composition.

Mortgages and SME loans and financing growth were resilient with a growth rate of 13.2% and 8.7% respectively, and further improving our market share to
9.1% and 9.0% respectively as at December 2017.

Non-Malaysian gross loans declined by 9.1% mainly due to decrease in loan base in Singapore by 12.1% and Hong Kong by 53.9%. This was partially due to
the strengthening of Ringgit Malaysia against other foreign currencies and our decision to tighten credit underwriting in Singapore to be more selective in our
asset growth.

LOANS, ADVANCES LOANS, ADVANCES

24% AND FINANCING 28% 23% AND FINANCING 30%
— by Purpose — by Purpose

2% \—11%

B Purchase of securities B Purchase of property, plant B Construction
and equipment other than
land and building

B Purchase of residential property [ Rersensgl Use B Merger and acquisition

Purchase of transport vehicles ' Working capital

Purchase of non-residential property Credit card Other purposes

Islamic gross financing continued its robust double digit growth momentum, with 26.1% growth to RM43.0 billion. It now contributes 29.7% to the Group’s
total domestic gross loans and financing, up from 24.8% as at 31 December 2016.

ISLAMIC
FINANCING
CONTRIBUTION TO
DOMESTIC GROSS
FINANCING
2016

- 248% ISLAMIC !

FINANCING :
CONTRIBUTION TO
DOMESTIC GROSS |

75.2% 70.3%

FINANCING

2017

Islamic

B Domestic Conventional
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Asset quality

Overall, asset quality for the Group has improved. Gross impaired loans declined 4.9% to RM3.6 billion, while gross impaired loans ratio improved to 2.23% from
2.43% in 2016.

Loan loss coverage for the Group, including regulatory reserve, has also surged to 101.6% from 74.7% a year ago.

SISATVNYV ® NOISSNJSIA LNIJWIDVNVIN

Total liabilities and equity

Total liabilities decreased by 3.7% to RM207.0 billion as at 31 December 2017, mainly due to contraction in derivative liabilities, and recourse obligations on loans
sold to Cagamas as well as redemption of senior debt securities and subordinated debts during the year. This was partially mitigated by growth in deposits from
customers.

Shareholders’ equity strengthened by 6.5% to RM23.1 billion, with higher retained earnings and marked-to-market gains on financial investments available-for-sale,
partially offset by foreign currency translation losses and dividend payment during the year. Net assets per share rose 6.5% to RMS5.77 from RM5.42 previously.
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Deposits from customers

Customer deposits remained stable at RM166.2 billion as the Group consciously released more expensive deposits while growing CASA. The continued strong
growth of total CASA at 18.8% over the year helped improve CASA composition to 30.4% from 25.6% a year ago. Liquidity coverage ratio and net stable funding
ratio are above the regulatory requirement as at December 2017.

Deposits for the domestic operations increased by 2.4%, while the overseas operations registered a decrease of 13.6%, with Singapore recording a 17.9% decline.

20% 24%

DEPOSITS FROM DEPOSITS FROM

CUSTOMERS — 74% CUSTOMERS — 70%
by Type 2016 by Type 2017
I Fixed/investment deposits

M Demand deposits

B Savings deposits

DEPOSITS FROM DEPOSITS FROM

32% 60% 33% 59%

CUSTOMERS —
by Customers 2016 [ Business enterprises by Customers 2017

CUSTOMERS -

M Individuals
Government and statutory bodies

[l Others
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PERFORMANCE REVIEW BY GROUP CHIEF FINANCIAL OFFICER

Deposits and placements of banks and other financial institutions | Subordinated obligations

Deposits and placements of banks and other financial institutions declined
RMO.9 billion or 4.0% to RM21.8 billion in December 2017, mainly due to the
decrease in deposits with licensed Islamic banks.

Subordinated obligations decreased by RM1.8 billion or 32.4%, primarily due to
redemption of subordinated notes due for step-up in coupon rates during the
year amounting to RM3.0 billion, notwithstanding partial replenishment via
issuance of new subordinated notes of RM1.2 billion.

Senior debt securities

ital
Senior debt securities decreased by RM2.6 billion or 44.5%, mainly from the Capital adequacy

1

1

1

1

1

1

1

i
redemption of USD500 million senior notes in May 2017. E As at 31 December 2017, the common equity tier-1 ("CET-1") and total capital
E ratio of the Group after the proposed final dividend, remained strong at 13.9%
1 and 17.2% respectively. These capital ratios are well above the Basel IIl minimum
E transitional arrangement requirements of 5.75% and 9.25% respectively, positioning
:
1
1
1
1

us as one of the best capitalised banking groups in Malaysia.

H .

1 H

! RHB Bank Group ! RHB Bank

: E

1 1

1 1

! 17.2% 17.2% i

' | 14.7% 15.9%
. o 13.9%  14.2% : /7% . o

E 131%  13.4% 5 123 12.7% 131%  134%

: E

1 1

1 1

! ,

1 1

1 1

1 1

! :

1 1

1 1

1 1

! :

1 1

: 2016 2017 ! 2016 2017

1 1

| ,

1 L

RHB Islamic Bank RHB Investment Bank

39.9%
35.0%  35.0%

E 29.6%  29.6%  29.6%

10.9%  10.9% I 104%  10.4% I
2016 2017 2016 2017
CET 1 Capital B Tier 1 Capital B Total Capital

i
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1 14.0% 14.1%
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
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Pre-tax Profit (RM’'million)

3 3 m 2016
: o 2017
3% ! 432% :
1058 1090 : Lilke |
3 882 l
0 A 8% i
v 12% ! :
! 506 570 !
447 392 ! |
3 } ~68%
3 3 715% 36 61
Group Retail Group Business Group Corporate & Group Treasury & .
Banking Banking Investment Banking Global Markets ‘ 269 310
1 Singapore Others

Group Retail Banking remained the biggest contributor to the Group. It
reported a pre-tax profit of RM1,089.9 million for the financial year ended
31 December 2017. 3.0% higher than the previous year driven by higher non
fund based income and lower allowances for loans and financing. The impact
was partially offset by lower net fund based income as yield competition
intensified.

Group Business Banking achieved 4.8% growth in revenue. However, pre-tax
profit declined by 12.1% to RM392.5 million owing to higher allowances for
loans and financing and higher operating expenses.

Group Wholesale Banking (“GWB”) registered a stronger performance for
the year reflected in its pre-tax profit growth of 23.3% to RM1,735.6 million.

() Group Corporate & Investment Banking recorded pre-tax profit of
RM570.3 million or 8.5% increase arising from lower loan impairment,
partially offset by lower net funding income and non-fund based income.

Investment Banking in particular registered higher brokerage income but
was affected by softer capital market and higher provision on margin
accounts from overseas business. Asset management on the other hand
recorded a 20.5% increase in pre-tax profit to RM59.3 million.

Group Wholesale Banking

Group International Business

(il  Group Treasury & Global Markets recorded a strong 32.1% growth in
pre-tax profit to RM1,165.3 million mainly due to higher net fund based
income and higher net foreign exchange gain, partially offset by lower
trading income and investment income.

RHB Bank Singapore recorded a pre-tax loss of SGD102.3 million compared
with a pre-tax loss of SGD90.3 million in the previous year, as the Group took
a prudent approach to impairment losses made on corporate bonds and loans,
especially those relating to the oil and gas industry.

Group International Business excluding Singapore registered a pre-tax profit
of RM60.6 million or 68.3% higher than a year ago, mainly due to improved
profitability in Cambodia and Lao.

RHB Group’s Islamic Business recorded 11.2%6 growth in pre-tax profit to
RM479.9 million. This was mainly due to higher net fund based income and
lower impairment losses on financing, partially offset by higher operating expenses.

RHB BANK BERHAD
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PERFORMANCE REVIEW BY GROUP CHIEF FINANCIAL OFFICER

ACTUAL VS TARGET FOR 2017

TOP LEVEL INDICATORS

ROE

Loans Growth

5%

CASA Growth Gross Impaired Loans Ratio

< 2.5%

Cost-to-income Ratio

< 50%

B Target 2017 [ Actual 2017

PROPOSED FINAL DIVIDEND SUMMARY AND MOVING FORWARD

The Board believes in balancing returns to shareholders with investment to
support future growth, while at the same time preserving strong capital ratios.
A final dividend of 10 sen, amounting to RM401.0 million has been proposed.
Together with the interim dividend of 5.0 sen paid in October 2017, total
dividend for 2017 is 15 sen per share, representing a dividend payout ratio of
30.8% out of the Group’s net profit attributable to shareholders of RM1,950.1
million for the financial year 2017.

While challenges continue, Malaysia’s economy is expected to sustain its growth
momentum in 2018. The Group has the right foundation in place to capitalise
on opportunities that the market presents and to withstand economic headwinds
should they arise. Comfortable levels of capital, liquidity and loan loss coverage
have ensured that our balance sheet remains resilient. We also place emphasis
on growing our assets responsibly and continue to exercise vigilance in asset
quality as well as cost management to further drive productivity and operational
efficiency.
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GROUP FINANCIAL HIGHLIGHTS

2016
PROFITABILITY (RM’million)
Total income 6,387 6,190
Operating profit before allowances 3,200 3,095
Profit before taxation 2,558 2,232
Net profit attributable to equity holders of the Bank 1,950 1,682
FINANCIAL POSITION (RM'million)
Total assets 230,210 236,679
Financial assets and investments portfolio 47,427 48,799
Gross loans, advances and financing 160,124 154,469
Total liabilities 207,025 214,905
Deposits from customers 166,158 165,636
Shareholders' equity 23,150 21,745
FINANCIAL RATIOS (%)
Net return on average equity 8.7% 8.5%
Net return on average total assets 0.8% 0.7%
Gross impaired loans ratio 2.23% 2.43%
CAPITAL ADEQUACY RATIOS ()N
Common Equity Tier 1 capital ratio 13.9% 13.1%
Tier 1 capital ratio 14.2% 13.4%
Total capital ratio 17.2% 17.2%
N1: Ratios are after proposed final dividend
RHB BANK BERHAD n 99
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SUMMARY OF FIVE-YEAR GROUP FINANCIAL HIGHLIGHTS

Profit Before Tax (RM’million)

2,471 R2ES 2,558
I I 2)251 ]

2013 2014 2015 2016 2017

Total Assets (RM'million)

219354 227938 236679 230210

) I I I I

2013 2014 2015 2016 2017

Gross Loans, Advances And Financing (RM’'million) Deposits From Customers (RM’million)

157,134 158,158 165636 166,158

) I I I

2013 2014 2015 2016 2017

160,124
142486 151386 154469

j I I I I

2013 2014 2015 2016 2017

Shareholders’ Equity (RM'million) Net Dividends™' (RM’'million)

21,745 23,150 602
18,794 565
16,739 ! 17,668 481
414
154
2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

S

N1: 2013 and 2014 represent net dividend paid/declared by RHB Capital to its shareholders. Dividend Reinvestment Plans were implemented for these dividends and
the reinvestment rate were 72% (2013) and 73% (2014) respectively.

2015 represents net dividends declared by RHB Bank to RHB Capital. Net dividends declared by RHB Capital to its shareholders in 2015 was RM369 million.
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FIVE-YEAR GROUP FINANCIAL SUMMARY

RHB BANK GROUP RHB CAPITAL GROUP
2017 2016 2015 2014 2013
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OPERATING RESULTS (RM’million)
Operating profit before allowances 3,200 3,095 2,545 2,824 2899
Profit before taxation 2,558 2,232 2,251 2,735 2,471
Net profit attributable to equity holders of the Bank 1,950 1,682 1,665 2,038 1,831
KEY BALANCE SHEET DATA (RM’million)
Total assets 230,210 236,679 227938 219,354 191,090 -
Gross loans, advances and financing 160,124 154,469 151,386 142,486 121,753 E
Total liabilities 207,025 214,905 210,246 200460 174,147 §
Deposits from customers 166,158 165,636 158,158 157,134 137,741 =
Shareholders’ equity 23,150 21,745 17,668 18,794 16,739 m
Commitments and contingencies 172,226 196,190 186,078 133504 100,232 E
m
SHARE INFORMATION =
Gross dividend per share (sen) 15.00 12.00 16.33 6.00 16.30
Net assets per share (RM) 5.8 5.4 5.1 73 6.6
Net tangible assets per share (RM) 5.0 4.7 4.2 5.3 45
Basic earnings per share (sen) 48.6 43.6 48.4 79.7 729
Share price (RM) 5.00 471 435N 7.62 7.90
Market capitalisation (RM’'million) 20,050 18,887 17,444N? 19,602 20,121
FINANCIAL RATIOS (%)
Profitability Ratios
Net return on average equity 8.7 8.5 10.0 11.5 11.5
Net return on average assets 0.8 0.7 0.7 1.0 1.0
Cost-to-income ratio 49.9 50.0 58.8 54.7 51.3
Asset Quality
Gross loans to deposits ratio 96.4 933 95.7 90.7 884
Gross impaired loans ratio 2.23 243 1.88 2.03 231
Ordinary Shares
Dividend vyield 3.0 2.5 3.7M 0.8 2.1
Dividend payout ratio 30.8 28.6 33.9 7.6 22.6
N1: Share price for RHB Bank in 2015 was based on share swap ratio of 1: 1.3
N2: Based on enlarged share base of RHB Bank after capital injection in April 2016
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SIMPLIFIED GROUP STATEMENTS OF FINANCIAL POSITIONS

21% TOTAL ASSETS

2016

Total

RM237 bil

[ Loans, advances and financing

B Financial assets and
investments portfolio

Cash and short term funds

TOTAL
LIABILITIES
& EQUITY
2016

70%

Total

RM237 bil

[l Deposits from customers

B Deposits and placements of banks
and other financial institutions

Borrowings and senior debt securities
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TOTAL ASSETS
2017

Total

RM230 bil

I Statutory deposits

H Clients’ and brokers’ balances

[ Other assets

LIABILITIES 72%
& EQUITY
2017

Total

RM230 bil

B Subordinated obligations and Hybrid
Tier-1 Capital Securities

H Other liabilities

[l Shareholders’ equity



SEGMENTAL ANALYSIS

REVENUE
BY

BUSINESS 36%
SEGMENT
2017

15%
[0 Group Retail Banking
B Group Business Banking

"l Group Corporate &
Investment Banking

OPERATING
REVENUE .
BY GEOGRAPHICAL 86%
LOCATION
2017
[ Malaysia

*Inclusive of RHB Investment overseas banking operations

ASSETS
EMPLOYED BY

18% BUSINESS 34%
SEGMENT
2017

Il Group Treasury & Global Markets

[ Group International Business

ASSETS
EMPLOYED

BY GEOGRAPHICAL
LOCATION
2017

B Overseas”
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GROUP QUARTERLY PERFORMANCE

| First Second Third Fourth |
Quarter Quarter Quarter Quarter Total

Financial Performance (RM’million)

Total income

Net fund based income

Non-fund based income

Operating profit before allowances

Profit before tax

Net profit attributable to equity holders of the Bank

Earnings per share (sen)

Dividend per share (sen)

1,555
1,093
462
794
658
500
12.5

1,579
1,146
433
795
654
501
12.5
5.0

1,585
1,159
426
791
644
489
12.2

1,668
1,156
512
820
602
460
11.5
10.0

6,387
4,554
1,833
3,200
2,558
1,950
48.6
15.0

2016

Financial Performance (RM’million)

Total income

Net fund based income

Non-fund based income

Operating profit before allowances

Profit before tax

Net profit attributable to equity holders of the Bank
Earnings per share (sen)

Dividend per share (sen)

First Second Third Fourth |
Quarter Quarter Quarter Quarter Total

1,582
1107
475
835
756
565
16.3

1,551
1,062
489
781
469
350
8.9
5.0

1.579
1,061
518
803
663
506
126

1478
1,091
387
676
344
261
6.5
7.0

6.190
4,321
1,869
3,095
2,232
1.682
43.6
120
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KEY INTEREST BEARING ASSETS AND LIABILITIES

Interest
Effective income/
Amount interest rate expense
(RM’million) (%) (RM’million)
Interest Earning Assets

Cash and short-term funds & Deposits and placements with banks and other financial institutions 11,113 2.24% 382
Financial assets at fair value through profit or loss 2,564 3.88% 39
Financial investments available-for-sale 25,817 3.53% 905
Financial investments held-to-maturity 19,046 3.86% 719
Gross loans, advances and financing 160,124 5.16% 7,954

Interest Bearing Liabilities
Deposits from customers & Deposits and placements of banks and other financial institutions 187,945 2.54% 4,872
Borrowings/Subordinated obligations/Hybrid Tier-1 Capital Securities/Senior debt securities 8,757 3.94% 440

Interest

Effective income/

Amount interest rate expense

2016 (RM’million) (%) (RM’million)

Interest Earning Assets

Cash and short-term funds & Deposits and placements with banks and other financial institutions 16,045 2.06% 282

Financial assets at fair value through profit or loss 2,325 3.84% 32

Financial investments available-for-sale 25,110 3.65% 849

Financial investments held-to-maturity 21,365 3.82% 759

Gross loans, advances and financing 154,469 5.28% 7,926
Interest Bearing Liabilities

Deposits from customers & Deposits and placements of banks and other financial institutions 188,337 2.63% 4,878

Borrowings/Subordinated obligations/Hybrid Tier-1 Capital Securities/Senior debt securities 12,974 3.99% 458
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STATEMENT OF VALUE ADDED

L r (RM’million)
Value added
Net Interest Income 3,522 3453
Income from Islamic Business 1,079 977
Non-interest income 1,786 1,759
Overheads excluding personnel costs & depreciation (1,200) (1,204
Allowance for impairement losses on loans, advances and financing and other losses 427) (595)
Impairment made back on other assets (216) (268)
Share of results of joint ventures - 1
Value added available for distribution 4,544 4123

DISTRIBUTION OF VALUE ADDED

22%

3%

Distribution of
Value Added
2016

32%

Distribution of
Value Added
2017

41%

Total

RM4,123 mil

Total
RM4,544 mil

13%

13%

To employees:
[ Personnel costs

To providers of capital:
Cash dividend paid
to shareholders

To reinvest to the Group:

¥ Recapitalisation of dividend paid
M Depreciation

M Retained profit

To the Government:
B Taxation
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CAPITAL MANAGEMENT

OVERVIEW

The Group's capital management approach focuses on maintaining a healthy capital position to support its business growth whilst optimising returns to our shareholders.
The capital structure and framework are designed to meet not only the regulatory requirements but also to satisfy the expectations of the various stakeholders, such
as shareholders, investors and rating agencies. To this end, the Group Capital Management Framework (‘CMF”) has been put in place to provide an integrated oversight
of our capital management activities which cuts across the risk, finance and treasury functions, bringing greater value to the business. The key principles of the Group
CMF are listed as follows:
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Governance is in place to oversee capital The capital strategy is aligned with the overall The Group formulates a comprehensive and
management activities and clearly define roles & business strategy, risk profile and regulatory forward looking capital plan to support business

responsibilities within the organisation. requirements. growth and ensure sustainability.

= ~
2, O
Robust capital management activities allow the ) . . , o . )
P g ) . . This provides insights to formulate the bank’s This is essential to ensure complete, timely and
Group to structure capital allocation efficiently ) . . o )
. . o o capital management strategy and helps determine accurate production of capital information for
across its businesses and entities to maximise ) . .
capital supply and demand requirements. management decisions.

returns and ensure optimum utilisation of capital.

CAPITAL MONITORING AND PLANNING

Effective capital management is fundamental in maintaining business sustainability. The Group manages its capital position proactively in order to meet regulatory
requirements, expectations from various stakeholders and support its strategic business objectives.

The Group achieves these objectives through the annual Internal Capital Adequacy Assessment Process (‘ICAAP”) in which we actively monitor and manage the
capital position over a three-year horizon, involving the following key activities:

() Setting capital targets under both normal and stressed market conditions for all banking subsidiaries, both at group and entity level, taking into account
anticipated future regulatory changes and stakeholder expectations;

(il Forecasting capital demand for material risks based on the Group’s risk appetite;
(i) Determining the requirements for capital issuance and the maturity profiles of capital securities.
The Board Risk Committee (‘BRC”) and Group Capital and Risk Committee (‘GCRC”) are responsible for overseeing the capital planning and assessment process

within the Group and ensuring that the Group and its subsidiaries maintain an appropriate level and quality of capital that is in line with its overall risk profile and
business strategy.
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CAPITAL MANAGEMENT

CAPITAL INITIATIVES DURING THE YEAR

The key initiatives during 2017 were as follows:

()  Basel Il Tier 2 Subordinated Obligations of RHB Bank Berhad (‘RHB Bank”)
amounting to RM750.0 million and RM2.0 billion were redeemed in May
2017 and November 2017 respectively;

(i) Basel lll-compliant Tier 2 Subordinated Obligations of RM750.0 million was
issued by RHB Bank in September 2017;

(i) Basel Il Tier 2 Subordinated Obligations of RHB Investment Bank Berhad
amounting to RM245.0 million was redeemed in December 2017 and
replenished by the issuance of Basel Ill-compliant Tier 2 Subordinated
Obligations of RM200.0 million in October 2017; and

(iv)  RHB Islamic Bank Berhad issued a Basel lll-compliant Tier 2 Subordinated
Sukuk Murabahah of RM250.0 million in April 2017 to further strengthen
its capital position.

CAPITAL ADEQUACY RATIOS

Under Bank Negara Malaysia’s (‘BNM”) Capital Adequacy Framework (Capital
Components) and Capital Adequacy Framework for Islamic Banks (Capital
Components), all financial institutions are required to maintain the regulatory
minimum Common Equity Tier 1 Capital (‘CET 1), Tier 1 Capital (‘Tier 1) and
Total Capital Ratio of 4.5%, 6.0% and 8.0% respectively. In addition, financial
institutions are required to maintain additional capital buffers, namely, the Capital
Conservation Buffer (‘CCB”) and the Countercyclical Capital Buffer (‘CCyB”). The
CCB is intended to enable the banking system to withstand future periods of
stress and is phased-in at 0.625% each year starting from 1 January 2016 (total
of 2.5% by 2019).

CCyB is determined as the weighted average of the prevailing CCyB rates applied
in the jurisdictions in which a financial institution has credit exposures. This
buffer is intended to protect the banking sector as a whole from the build-up
of systemic risk during an economic upswing when aggregate credit growth
tends to be excessive. Application of CCyB above the minimum capital ratios is
in the range of 0% to 2.5%. CCyB has not yet been put in place and BNM will
communicate any decision on the CCyB rate up to 12 months before the date
from which the rate applies.

The table below provides the relevant capital ratios of the key regulated banking entities of the Group which are well above the minimum regulatory requirements:

RHB RHB RHB RHB Minimum
Bank RHB Islamic | Investment | Investment Regulatory
As at 31 December 2017 Group Bank Bank Group Bank RatioM’
Before proposed dividends:
CET 1 Ratio 14.228% 13.523% 10.376% 32.987% 34.995% 5.750%
Tier 1 Ratio 14.485% 13.833% 10.376% 33.409% 34.995% 7.250%
Total Capital Ratio 17.500% 16.266% 14.134% 41.612% 39.878% 9.250%
After proposed dividends:
CET 1 Ratio 13.907% 13.108% 10.376% 32.987% 34.995% 5.750%
Tier 1 Ratio 14.164% 13.418% 10.376% 33.409% 34.995% 7.250%
Total Capital Ratio 17.179% 15.851% 14.134% 41.612% 39.878% 9.250%

N1: Including Capital Conservation Buffer of 1.250%
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BALANCE SHEET MANAGEMENT

OVERVIEW

At the time of increasing regulatory controls on capital and liquidity requirements, the pressure
is on banks to optimise returns to shareholders through balance sheet management. However,
challenges remain in striking a balance between growing a sizeable balance sheet and maximising
returns to shareholders.

Balance sheet management in RHB is a collective responsibility of all business and functional
units across the Group. It entails close collaboration especially between Group Treasury & Global
Markets, Group Finance and Group Risk Management. Regular monitoring and comprehensive
analysis of the balance sheet position are performed for foreign exchange, liquidity and interest
rate risk as well as profitability management.

The dynamic economic environment poses a significant challenge for banks to strike a balance
between a holistic balance sheet management in a stricter regulatory environment and improvement
of returns to shareholders. Hence, it is imperative for banks to put in place a robust and coherent
business strategy that sets the tone for the entire business.

BALANCE SHEET STRUCTURE

The Group’s balance sheet is primarily funded through its shareholders’ equity, long term debt
and core customer deposits. Regular monitoring is performed on our funding sources, including
concentration limits, counterparty limits, currency exposures and tenor profiles.

In line with the 5-year strategic plan, the Group will focus on key segments where we can win
domestically. This includes the Retail and SME segments, whereby we plan to grow our loans
and financing portfolio share from these segments from the current 69% to 75% by 2022.
Additionally, we aim to increase our penetration rate and share of wallet from the mid and large
caps respectively. We will also focus on increasing the efficiency of capital by applying disciplined
capital allocation to businesses to improve the risk-adjusted returns and intensifying loan recovery
efforts.

Key Highlights

Net Loans, Advances &
Financing

Total Shareholders’
Funds M

&4

N1: Total Shareholders’ Funds including
non-controlling interests

Deposits from
Customers
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INVESTOR RELATIONS AND SHARE PERFORMANCE

RHB is committed to cultivating a strong and positive relationship with the investment community and

all relevant stakeholders

2017 proved to be an impactful year for Investor Relations. Notwithstanding
the fewer corporate developments compared to the previous year, the
announcement and the subsequent termination of the merger discussion with
Ambank generated a significant amount of interest from the investment
community. The continued volatility in the global economy, challenges in the
oil and gas industry and its impact on the Group’s financials, and the progress
in the final year of our IGNITE 2017 programme collectively provided an interesting
backdrop to the various engagement sessions conducted.

In addition to updates on the Group’s strategy, business developments and
financial performance, the investment community was also kept abreast of the
regulatory developments, in particular the scope, progress and impact arising
from the implementation of MFRS9 effective 1 January 2018.

ANALYST BRIEFING FOR QUARTERLY RESULTS ANNOUNCEMENT

The Group conducted four live briefings for the investment community in 2017
on its quarterly financial results. Conference calls were conducted for 1017 and
3Q17, whilst face-to-face briefings which included dial-in conference facility
were conducted for 4Q16 and 2Q17 results announcements to ensure that all
relevant stakeholders are able to participate.

We ensured that the financial results, analyst presentations and press releases
were sent on a timely manner to all interested parties and made available
immediately on the Group’s corporate website.

Results Announcement Updates

24 February 2017
23 May 2017

29 August 2017
27 November 2017

RHB Bank 4Q16 Results
RHB Bank 1Q17 Results
RHB Bank 2Q17 Results
RHB Bank 3Q17 Results
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WEBSITE

Our corporate website www.rhbgroup.com is maintained with up-to-date
information by a dedicated team. In 2017, we included our AGM Presentation
to Shareholders and Minority Shareholders Watchdog Group Q&A in our website
for the first time.

MEETINGS WITH INVESTMENT COMMUNITY

In 2017, the Investor Relations team, led by the Group CFO, Syed Ahmad Taufik
Albar, engaged 297 analysts, fund managers, shareholders and investors from
more than 200 companies via 30 meetings and formal events, including face-
to-face analyst briefings, tele-conferencing and small group meetings.

One-0On-One/Small Group Meeting and % 145
Tele-Conference

Analysts Briefing 4 152
Special Analyst Briefing 1 53
Total 31 350

After the announcement of merger talks between RHB and AMBank (AMMB),
we organised a special analyst briefing session on 1 June 2017 to explain the
rationale, key milestones and timeline of the merger discussion.

Overall however, there was a decline in the number of meetings and investors
met compared with the previous year mainly arising from a three month black-
out period during the RHB-AMMB merger discussion, the overall slower equity
market and lower interest from the foreign investors towards the region.

Nevertheless, Investor Relations remains committed to meet as many investors
as possible to provide guidance on the overall Group’s strategic direction, latest
developments and to promote understanding of the financial performance of
the Group.



ANALYST COVERAGE

The Group remains a core coverage for the investment community on Bursa Malaysia with 19 analysts and research houses covering the stock as at end of

December 2017.

I S S L S L

FOCUS AREAS

Issues discussed during engagement with investors are broadly categorised as follows:

i * Strategic direction and priorities
¢ Loans and deposits growth

¢ Achievability of target set

* Net interest margin

¢ IGNITE 2017 and key focus areas
¢ Portfolio rebalancing

* Target segment

¢ Digitalisation

¢ Overall market outlook

Overall
‘ Strategy

b

¢ Technology
¢ Digital
¢ Fintech

Innovation

¢ Cost-to-income
ratio

* Productivity

¢ Digital
investment

] Cost
- Management

¢ |mpaired loans

1 Affin Hwang Investment Bank Tan Ei Leen KAF-Seagroatt & Campbell Securities Rachel Huang

2 AmResearch Kelvin Ong 12 | Kenanga Investment Bank Ahmad Ramzani

3 CIMB Investment Bank Winson Ng 13 | Macquarie Research Anand Pathmakanthan
4 Citi Investment Research Robert P Kong 14 | Maybank Investment Bank Desmond Ch'ng

5 CLSA Securities Peter Kong 15 | MIDF Amanah Investment Bank Imran Yassin Yussof

6 Credit Suisse Securities Danny Goh 16 | Nomura Research Tushar Mohata

7 DBS Vickers Securities Lim Sue Lin 17 | TA Securities Wong Li Hsia

8 Hong Leong Investment Bank Sia Ket Ee 18 | UBS Securities Chris Oh

9 HSBC Research Loo Kar Weng 19 | UOB Kay Hian Keith Wee

10 | JP Morgan Securities Harsh Modi

: ¢ Potential
MFRS9 impact

ratio

¢ Loan loss
coverage i * Funding and

e Segment i liquidity strategy
exposures i * Capital ratios

¢ Qil and Gas : * Dividend policy
Exposure

¢ Credit Cost ’

Capital

LY

Asset
Quality

RHB BANK BERHAD
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INVESTOR RELATIONS AND SHARE PERFORMANCE

CREDIT RATINGS

Investor Relations team played an active role in engaging credit rating companies with key ones being RAM Ratings, Standard and Poor’s (S&P) and Moody's

Investors Services.

Rating Agency Rating Classification

RHB Islamic Bank Berhad

RHB | Bank
RHB Bank Berhad nvestment Ban
Berhad

RAM Rati . Long Term Financial Institution AA2 AA2 AA2
BliNg SeVICES | g rt Term Financial Institution P1 P1 P1
Berhad
Outlook Stable Stable Stable
Long Term Counterparty BBB+ BBB+
Standard & Poor's
) ) Short Term Counterparty A-2 A-2
Rating Services
Outlook Stable Stable
Long Term Bank Deposits A3
Moody’s Investors Short Term Bank Deposits pP-2
Service Baseline Credit Assessment baa3
Outlook Stable

OTHER INFORMATIONS

company namve - RHB Bank Berhad

TICKER CODE - RHBBANK MK RHBC.KL
STOCK NAME - RHBBANK (BLOOMBERG) (REUTERS)
sTocK cope  : 1066 FINANCIAL YEAR END = 31 December
(BURSA MALAYSIA) ‘
SHARE REGISTRAR - Symphony Share Registrars Sdn Bhd
SHAREHOLDER ANALYSIS
No. of Foreign
Shareholders Shareholdings
27.89% L
150009 a7 27.69% 27.73% 27.69% - 280
27.55% 62% .
18500 27.48% 27.47% 27.50% 27.42% A
18,000 - 27.0
17,500 - 26.5
17,000 - 26.0
16,500 - 25.5
16,000 - 25.0

Jan’17

112

Feb’17 Mar ’17 Apr 17
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== No. of Shareholders

Aug’17

Sep’17

—&@— Foreign Shareholdings

Oct 17

Nov ’17

Dec 17



SHARE INFORMATION

RHB Bank Share Price in 2017

SISATVNYV ® NOISSNJSIA LNIJWIDVNVIN

RHB Share
Price (RM) 1Jun 2017 Proposed Merger 22 Aug 2017 Merger Call
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Jan 17 Feb’17 Mar’17 Apr’17 May '17 Jun’17 Jul’17 Aug’17 Sep’17 Oct 17 Nov ’17 Dec 17

Relative Performance of RHB Bank Share Price vs Benchmark Indices

1Jun 2017 Proposed Merger 22 Aug 2017 Merger Call

Discussion Announcement Off Announcement
1.20 | 1.20
. M '\.W/.—\\_\/M r ’j o

1.10 vv 1.10
A,

1.05 1 ~ 1.05

1.00 T T T T T T T 1 1 1 1 1.00
Jan 17 Feb’17 Mar 17 Apr’17 May "17 Jun’17 Jul’17 Aug’17 Sep’17 Oct ’17 Nov '17 Dec ’17

we RHB Share Price s [BM KL Composite Index messs Bursa Malaysia Finance Index
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INVESTOR RELATIONS AND SHARE PERFORMANCE

Share Price & Index Performance

31 December 2016

31 March 2017

30 June 2017 29 September 2017

RHB (RM) 471 5.17 5.06 5.03 5.00
Change (RM) 0.46 0.1M 0.03) (0.03)
Change (%) 9.8 .1 0.6) (0.6)
FBMKLCI (pts) 1,641.73 1,740.09 1,763.67 1,755.58 1,796.81
Change (RM) 98.36 2358 (8.09) 41.23
Change (%) 6.0 1.4 0.5 23
KLFIN (pts) 14,383.05 15,659.67 16,766.18 16,439.87 16,861.38
Change (RM) 1,276.62 1,106.51 (32631 421.51
Change (%) 8.9 7.1 (1.9 2.6
Share Related Key Highlights
2016
Market Capitalisation (RM’'million) 20,050 18,887
Dividend per share (sen) 15.00 12.00
Dividend yield (%) 3.0 2.5
Basic earnings per share (sen) 48.6 43.6
Total Shareholders Return, TSR (%) 8.6 1.3
Share Price:
Closing as at 31 December (RM) 5.00 471
Average (RM) 5.07 4.65
Highest closing (RM) 5.54 5.17
Lowest closing (RM) 4.69 3.84

Historical Share Price Performance

RHB Share
Price (RM)
10 4
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2014
RHB Bank Share Price (RM)

2015
RHB Capital Share Price (RM)

Suspension period
from 31 May 2016
to 27 June 2016 for
the delisting of
RHB Capital and
listing of RHB Bank

2016

== RHB Volume

Daily Trading Volume

2017

(million shares)
- 15

- 12




TOTAL SHAREHOLDER RETURN
2016 2015 2014 2013

SISATVNYV ® NOISSNJSIA LNIJWIDVNVIN

1 year TSR

RHB 8.6 113 (22.3) 2.4 5.5

FBMKLCI INDEX 9.4 (3.0 (3.9 (5.7) 10.5

KLFIN INDEX 17.2 57 6.5) 3.8 14.8

RHB’s Relative Performance %

FBMKLC! INDEX 0.8 143 (184) 33 co| E
>

KLFIN INDEX (8.6) 5.6 (15.8) 1.5 9.3 E
B
m
=

DIVIDEND

The Group pays a sustainable dividend to its shareholders to meet their expectations over time while maintaining prudent capital levels. The Group’s dividend
payout also takes into consideration the long-term growth requirement of the business.

The Board of Directors proposed a final cash dividend of 10 sen per share for the financial year ended 31 December 2017. Together with the interim cash

dividend of 5 sen per share paid in October 2017, the total dividend payout for the financial year ended 31 December 2017 is 15 sen per share, translating into
a payout ratio of 30.8%, up from 28.6% in 2016.

Dividend Trend Summary

RHB CAPITAL RHB BANK

28.6% 30.8%

2013 2014 2015 2016 2017

me= Interim Dividend (sen) w Final Dividend (sen) —&— Total Net Dividend (RM’million)
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FINANCIAL CALENDAR

116

FEBRUARY 2017
]
Announcement of the audited financial results
of RHB Bank for the financial year ended
31 December 2016

Press Conference — Announcement of the
audited financial results of RHB Bank

for the financial year ended

31 December 2016

APRIL 2017
]
Announcement of RHB Islamic Bank Berhad
issuance of subordinated sukuk murabahah
of RM250.0 million in nominal value under a
RM.0 bil .

programme

27

MARCH 2017
|
Notice of Fifty First Annual General Meeting
of RHB Bank and issuance of annual report
for the financial year ended 31 December
2016

MAY 2017

|
Announcement of the single-tier final dividend
of 7 sen per ordinary share of RHB Bank for
the financial year ended 31 December 2016

APRIL 2017

|
Fifty First Annual General Meeting of RHB

Bank

MAY 2017

|
Notice of book closure for determining the
entitlement of the single-tier final dividend
of 7 sen per ordinary share of RHB Bank for
the financial year ended 31 December 2016

MAY 2017
|
Announcement of RHB Bank redemption of
subordinated notes of RM750.0 million in
nominal value under a RM3.0 billion multi-
currency medium term note programme

MAY 2017
L

Announcement of RHB Bank redemption of
) F USD500.0 milli
pursuant to USD500.0 million euro medium

term note programme

MAY 2017

|
Announcement of the unaudited financial
results of RHB Bank for the first quarter of
the financial year ended 31 December 2017

OUR WAY FORWARD




AUGUST 2017
|
Announcement of the unaudited financial
results of RHB Bank for the second quarter
of the financial year ended 31 December
2017

SEPTEMBER 2017
|
Announcement of RHB Bank issuance of
subordinated notes of RM750.0 million in
nominal value under a RM5.0 billion (or its
equivalent in other currencies) multi-currency
medium term note programme

27

NOVEMBER 2017
]
Announcement of RHB Bank redemption of
subordinated notes of RM2,000.0 million in
nominal value

SEPTEMBER 2017
|
Announcement of the single-tier interim
dividend of 5 sen per ordinary share of RHB
Bank for the financial year ended 31 December
2017

OCTOBER 2017
|
Announcement of RHB Investment Bank
Berhad issuance of subordinated notes of
RM200.0 million in nominal value under a
RM1.0 billion (or its equivalent in other
currencies) multi-currency medium term note
programme

DECEMBER 2017

I
Announcement of RHB Investment Bank
Berhad redemption of subordinated notes of

SEPTEMBER 2017

|
Notice of book closure for determining the
entitlement of the single-tier interim dividend
of 5 sen per ordinary share of RHB Bank for
the financial year ended 31 December 2017

NOVEMBER 2017
|
¢ : G )
results of RHB Bank for the third quarter of
the financial year ended 31 December 2017

RHB BANK BERHAD
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FINANCIAL
The year 2017 saw the continuation of a subdued property sector. Nevertheless, HIGHLIGHTS

the broad economy saw private consumption remaining strong, which fuelled

growth in financing. We also saw the fight for deposits intensify in view of Profit Before Tax:

: : : rRM960.0 Million
implementation of the Basel Ill Net Stable Fund Ratio (NSFR).

Total Income:
Against this backdrop, Group Retail Banking recorded robust loans and deposits growth of 9.0% RM2.2 Billion

and 7.6% respectively which outpaced industry. This was, moreover, achieved without compromising

on our asset quality as demonstrated by an improved impaired loan ratio.
Total Assets:

rRM76.3 Billion

BUSINESS REVIEW

GROUP RETAIL BANKING

WHO WE ARE e Stron.g mongage Corl‘ntributions
AND WHAT WE DO : Growing retail deposits

Increasing Affluent customer base
® Digital banking

® Focus on fee based income
Group Retail Banking offers both conventional and Shariah-

approved housing financing, auto financing, ASB financing and
other personal financing as well as credit card, payment, current

e et et () ERIORITIES
products to individual customers. With more than 3 million ¢ Digitalisation across the Group

customers and total assets of RM76.3 billion, Group Retail Banking ® Grow responsibly while managing asset quality

is the biggest business division within the Group, and also the ¢ Drive a high-performance culture

largest contributor to the Group’s top and bottom lines. ® Innovate our acquisition and loyalty mechanics, customising

products according to the different segments, with particular
focus on payroll accounts to ensure growth and constant average
balances

® |mprove customer service and deepen customer relationships
® Drive productivity and profitability improvement, specifically in
Affluent banking

OUR WAY FORWARD



GROUP RETAIL BANKING [

KEY
ACHIEVEMERTS | 1Akl B

67.0% Y-0-Y increase in

F|NANC|AL PERFORMANCE ................................................ : submissions for Personal and

Amanah Saham Bumiputera

SISATYNY %2 NOISSNISIA LINJWIDYNYIN

During the year, Group Retail Banking’s total assets | financing as well as credit card

grew 9.0% from 2016 to a total of RM76.3 billion Loans and deposit growth applications via the straight-

while total deposits increased by 7.6% year-on-year outpaced industry, at 9.0% and through process at branches

(Y-0-Y) to RM47.6 billion. Total income, at 7.6% respectively, with Launch in September of -
RM2.2 billion, was slightly lower Y-o-Y due to higher Residential Mortgages contributing Southeast Asia’s first chatbot z
cost of funds coupled with margin compression. to over 60% of total loans and for online personal financing E
Nevertheless, profit before tax increased by 5.2% registering 16.0% growth, applications r‘%

i ing the indust
Y-0-Y to RM960.0 million. surpassing the industry E

Growth in retail deposits driven by
9.7% increase in CASA

Near doubling in fee income from
wealth management business

Mortgage

16.0% Growth

CASA
9.7% Increase

Reduced impaired ratio from ~ (®)
1.49% in 2016 to 1.10%

KEY |N|T|AT|VES AND RESULTS ............................................................................................................................

AFFLUENT SEGMENT

Growing Customer Base: RHB Premier’s relationship manager productivity registered

® A redefined value proposition and expanded Premier Centre e

footprint in strategic locations across Malaysia led to growth e 19.0% increase in Affluent Customer Base and 16.0%

in RHB Premier Customer Registrations and enhanced its increase in AUM growth

digital capabilities to provide holistic portfolio advice

D ® Affluent customers, who constitute only 3% of Group Retail
Banking’s customers, were contributing 67% of total Group
Retail Banking’'s AUM

® Enhanced the competency, skills and knowledge of staff

® Focus on the collaboration with SME and Business Banking ® 33.0% increase in SME customers
of the Group

............................................................................................................................................ v
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KEY INITIATIVES AND RESULTS ............................................................................................................................

Enlarged investment product suite with customised solutions Overall, the Unit Trust business grew 115.5% Y-o-Y, while the
for SME and Business Banking customers. Launched 19 new D better priced fixed deposit/unit trust products accounted for
unit trust funds, including seven RHB Asset Management 45% of total unit trust sales

Institutional Unit Trust Advisers (RHBAM IUTA) products,

comprising 4 income category unit trust products to meet

customers’ risk appetite and a fixed deposit/unit trust product

that provides better pricing options

Launched a series of initiatives to emphasise policy continuity |> RHB Bank won the “Outstanding Achiever — Bancassurance”
and ensure customers are always protected award from Benchmark Wealth Management

Launched RHB Prime Vantage Life in February Investment-linked life insurance plan which allows policy
D holders to secure up to RM1.5 million of financial
security without the need for medical check-ups

KEY INITIATIVES AND RESULTS

Deposits
Various initiatives were undertaken to enhance the accessibility ® RHB Smart Account rewards customers with additional
of products for customers’ convenience interest rate by consolidating transactions, be it savings,

® | aunch of online RHB Smart Account & Smart Account-i in A EpTeDtes, STRenn G Dorssin=n: Wit dnl

March — Easy 10-minute banking technology where °
customers can open accounts online in full-service

branches, enabling faster turnaround times, paperless

processes as well as better customer service D

Significant increase in market share in both the Savings
and Current Accounts sectors. Total deposits grew at
almost double the industry rate:

® 7.6% growth in total deposits compared to 3.8%
® |aunch of RHB Rider Service in October to complement RHB growth seen in industry
Smart Account opening. Brings RHB to customers for more

N % which is hi .
convenient deposit account opening CASA grew by 9.7% which is higher than industry’s

growth of 2.9%

e Government’s agenda to inculcate a saving culture among e Growth in fixed income products, especially FDs
the TNSO generation. Continue to innovate acquisition and
loyalty mechanics, customising products according to the ® Serve to increase the number of new deposits

different customer segments focussing on payroll accounts
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GROUP RETAIL BANKING

KEY INITIATIVES AND RESULTS (CONT.) ..........................................................................................................................

Mortgage Loans

Focus on Mass Affluent and Affluent segments, expanding our Residential mortgage sales grew by 35.3% Y-o-Y, with growth
coverage to new growth areas while maintaining strong in targeted areas of Melaka, Perak, Pahang and Negeri -
footprint in Klang Valley and northern and southern corridors Sembilan at 215.7%, 119.1%, 96.6% and 95.8%, respectively.

Of our new mortgages, 16% were from the Affluent segment,
61% from Mass Affluent and 23% from the Mass Market.
[> Residential mortgage receivables grew 16.0%

Non-fund based income from mortgage direct bundled
products, namely credit life and general insurance, grew by
31.7% and 5.7% respectively

® |launch of the RHB MyHome mobile app, the first of its kind ® Customers can apply for home financing, submit
in the industry documents and check their application status online

® Continued to work on the Loan Origination System D ® Phase 1 of the system, enabling online instant approval in
Replacement project principle modules, is to be completed by March 2018

e Offer Special PRTMA End Financing for PRTMA homes ® Support home ownership among the lower-income group
across the nation

KEY INITIATIVES AND RESULTS FESusus s e e e e U O U OO OO U OO OO OO PO U OO U OO PO PR PR UPUUURUPRRONt

Amanah Saham Bumiputera Financing

Initiatives include making available a suite of ASNB unit trust ASNB Financing sales disbursement grew more than 87.3%
products Y-0-Y

® Launch of a new Commodity Murabahah product in April.
This new Islamic ASB Financing product provides an
alternative to Shariah-conscious consumers while allowing
them to leverage the difference between the returns from
ASNB and the profit they pay on the Commodity
Murabahah

............................................................................................................................................ v
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KEY INITIATIVES AND RESULTS ...........................................................................................................................

Cards & Unsecured Business Financing

Accelerate Card Business growth Credit Card spend grew 7.0%, while Debit Card spend and
I> number of transactions increased by 22.7% and 28.7%
® Focusing on growing market share with cost efficient respectively

distribution channels
® Rolling out additional revenue generating initiatives

® Multiple acquisitions and launch of usage campaigns

Launch of Samsung Pay in May and RHB Justice League Enables RHB cardholders with Samsung phone to make
Debit Card [> payments using their mobile. Samsung Pay registered S5k
users since its launch in May till year end, while growth of

electronic payments in general has accelerated

Launch of RHB — RinggitPlus Chatbot in September Real-time messenger-style platform to facilitate online
D personal loan applications, providing approval in principle
quickly without the need to submit full documentation

............................................................................................................................................ V]

KEY INITIATIVES AND RESULTS ...........................................................................................................................

Group Auto Finance (GAF)

Revamped Operating Model for enhanced productivity

® Vehicle Financing-i, where better risk grade customers enjoy l> ® The product achieved significant take-up which enabled
better pricing, was introduced in December 2016 GAF to increase its disbursement by 98.1% Y-0-Y to
RM1.9 billion

® Expanding dealer community coverage via attractive dealer D ® |ncreased market share
inventory scheme
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KEY INITIATIVES AND RESULTS WSSOSO ORI

DISTRIBUTION CHANNELS & PLATFORMS

Network

GROUP RETAIL BANKING

® Relocation and expansion of branches

® Established a new Premier Banking Centre in Penang

® Better customer access and convenience

D ® Growing affluent market

® Continue to provide customers with banking convenience at D ® Mass market convenience

318 Pos Malaysia outlets nationwide under the RHB-Pos
Shared Banking Services initiative

KEY INITIATIVES AND RESULTS =[S e oo e e p oo oo OO e oo OO OO PP PP PP ROU

e-Channel

Increased the functions on RHB Now Mobile Banking app

® Enhanced the RHB Now Pay Anyone™ service with Siri
iPhone voice command

® |aunched e-Ang Pow and e-Duit Raya via RHB Now Pay
Anyone™ to facilitate gift giving during festive seasons

® Made available eStatements for up to 13-month periods

from 6 months previously

Expand self-service ATM fleet

Number of RHB Now Mobile Banking app users grew by 60%
to 0.6 million customers, making up 6% of total mobile
banking users nationwide with 5 million internet banking
users, approximately 10% of the market

D ® iPhone users can instruct Siri to transfer funds verbally

— a first in the local banking industry

D ® Added to customer convenience and lowered cost to serve

>

993 ATM units at year end, accounting for 9% of all ATMs
nationwide

....................................................................... v
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CHALLENGES/RISKS S e e s

CHALLENGES/RISKS ACTION PLANS

® Continuous improvement in the customer experience with focus on

Intense deposits battle in view of digitalisati
implementation of Basel Ill Net Stable Funding EhEIEEER
Ratio standard which increases the pressure on

funding costs Initiatives to enhance accessibility of products & customer convenience,

optimising of branch network

Focus on the Mass Affluent and Affluent segments

Expanding coverage to new growth areas
Soft property market

Capitalise on digital initiatives, such as RHB MyHome mobile app,
enabling online instant approval in principle

2018 OUTLOOK ouumu e OO SO P PP PSSR RO PP PP RPPPPPPRRPO

Although we expect a further squeeze on margins arising from intense competition and higher costs of compliance, we remain optimistic and expect
to maintain decent growth from the strong momentum achieved in 2017. This will be supplemented by service enhancement to meet customers’
financial needs and focus on collaboration with our SME team. We are also optimistic of further improving our deposits as we continue to enhance
the customer experience with an emphasis on digitalisation.

To mitigate the effects of soft market conditions and rising competition the Affluent segment will:

e Prioritise new wealth products and services covering not only retail customers but also SME and Business Banking customers.
* Introduce RHB Premier via business networking events through a series of lifestyle privileges.
*  Accelerate Premier Banking sales force recruitment.

A key focus area in 2018 for Wealth Management will be to enlarge its investment product suite with customised solutions for SME and Business
Banking customers. There are plans to launch eight unit trust funds, various structured investment products, foreign currency products as well as
wealth financing products to drive higher Wealth sales and AUM growth.

Group Retail Banking will maintain a cautious stance on mortgages in 2018, its segment-led approach mitigating any unforeseen adverse market
conditions. It is also prepared for the potential impact of the impending MFRS9 standard on provisions, ready to bank on any opportunity for a pricing
advantage.

The focus in the Cards & Unsecured Business is to continue growing our market share with cost-efficient distribution channels while rolling out additional
revenue generating initiatives. We are also keeping a keen eye on balancing our personal financing portfolio with equal weightage on deduction at
source and non-deduction at source to protect our asset quality. We foresee a fair degree of uplift across key performance indicators as we maintain
our momentum of growth and continuously develop innovative payment capabilities to expand our value proposition to customers.

Meanwhile, Group Auto Finance plans to increase its market share by expanding its dealer community coverage; introducing new products such as
Commodity Murabahah; and facilitating quicker turnaround times via approval in principle (AIP).
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FINANCIAL
HIGHLIGHTS

Despite the challenging macroeconomic environment in 2017, Group Business

& Transaction Banking continued to perform well. Group Business Banking’s Profit Before Tax:

rRM392.5 Million

financing assets surged 8.6%, driven by higher productivity from the SME

segment which continued to outpace the SME industry loan growth.

Meanwhile, continued focus on our financial supply chain saw more than RM100 million new facilities

Total Income:

rRM1,016.6 Million

Total Assets:

added in the year, with positive traction from the motor vehicle, fast-moving consumer goods, RM23.9 Billion

manufacturing and construction sectors. To top it all, we were named the “Best Trade Finance Bank
in Malaysia for Year 2017” at the Alpha Southeast Asia Best Financial Institution Awards.

BUSINESS REVIEW

WHO WE ARE
AND WHAT WE DO

Group Business and Transaction Banking comprises the
Business Banking segment and Transaction Banking
segment. The former provides financing solutions to SMEs
and family-owned enterprises, while the latter caters to
trade and cash management needs of local SMEs, large
corporates and financial institutions. Our comprehensive
transaction banking solutions include an online platform
for supply chain financing to support the end-to-end working
capital needs of customers as well as cash management
activities with complete payment and collection solutions.

Growing SME market
Demand for financial supply chain (FSC) solutions

Customer expectations for enhanced services

@ KEY PRIORITIES

Continue to focus on the Small Business segment to drive growth

Leverage on SME Digital Journey to bulid a winning operating
model that prioritises customer journeys, agility, analytics and
digital enablement to drive top line growth

Rebalance the Trade portfolio mix by scaling up the financial
supply chain (FSC) ecosystem, shifting the focus towards
export-related deals

Reinforce superior customer experience as a differentiator
through the ‘RHB Way’
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FlNANClAL PERFORMANCE ................................................. :

Group Business Banking’s total income crossed the
RM1 billion mark for the first time with a 4.8% Y-o-Y
increase to RM1,016.6 million, driven by strong
growth in the SME segment.

Group Transaction Banking, meanwhile, registered
a 4.8% increase in total income to RM723.0 million
on the back of strong Y-o-Y CASA growth of 28.9%
(or RM4.0 billion). This also resulted in Group
Transaction Banking turning in a 5.2% increase in
operating profits amounting to RM660.6 million.

KEY
ACHIEVEMENTS {fﬁ

GROUP
BUSINESS BANKING

Outpaced SME industry loan
growth with our SME market
share improving to 9.0% in
2017 from 8.8% in 2016

Strong financing asset growth
of 8.6% on the back of higher
productivity from the SME
segment which grew 8.7%
Y-0-Y

Deposit base increased by
2.3%, driven by strong CASA
growth of 5.9%

GROUP
TRANSACTION BUSINESS

Trade business increased its
market share from 8.1% as at
December 2016 to 8.3% (Dec'17)

Total trade asset increased
2.2% Y-0-Y

Cash Management subscription
grew 17.4% Y-o0-Y

Total Income:

rRM723.0 Million

Operating Profit:

rRM660.6 Million

Total Income:

rRM1,016.6 Million

“Digital Banking Initiative of the
Year — Malaysia” at the 12th
Asian Banking & Finance (ABF)
Retail Banking Awards 2017

Highly Commended
“Excellence in SME Banking”
at the 8th Retail Bankers
International (RBI) Asia
Trailblazer Awards 2017

AWARDS & [

s
RECOGNITION OMyClear =

................................................................................

Best Trade Finance Bank in
Malaysia for Year 2017 at
the Alpha Southeast Asia
Best Financial Institution
Awards

Top 2 banks in acquiring
merchants for JOMPAY -

awarded by PayNet (formerly * Pﬂyﬂﬂt

known as MyClear) BaverurL T sl AT
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KEY INITIATIVES AND RESULTS

GROUP BUSINESS & TRANSACTION BANKING

SME

Provide innovative products and solutions tailor-made for
the SME market. Embarked on an SME Digital Journey
including leveraging on big data and analytics

Enhance resource allocation by optimising and
repositioning the distribution network

Launched the iSMART digital sales tool including innovative
features such as “Customer Needs Discovery”, “Product
Simulator” and “Product Eligibility Check” to drive sales

productivity

Launched SME Web Portal, the first online portal with
features including online account application, online loan/
financing application, product information, an SME
Knowledge Centre and business tools

Expanded active management of delinquent accounts and
early alert mechanism of potential high-risk accounts while
enhancing our field collection capabilities in key regions

Organised a trade mission to Cambodia for 41 Malaysian
SMEs that included meetings with local businesses, trade
associations, regulators and government authorities such
as the Advisor to the Royal Government of Cambodia,
Cambodia Investment Board and Malaysia Business Council
of Cambodia

Transaction Banking

Enhanced Reflex Cash Management to Support straight-
through Account Receivables and Account-Payables
processes by way of direct interface with Financial
Accounting and ERP systems.

Rolled out Reflex online banking platform in RHB
Singapore.

Greater focus and a more coordinated approach to FSC
solutions

Vo \/ \V \/ NV p\/

Delivering simple, fast and seamless experience to
customers and enhance cross-selling for deeper share of
wallet

Overall SME sales productivity increased 11.3% Y-o-Y

Offers guidance on selecting the right products; shows
customers how a product works; and enables quick
pre-screening of customers’ eligibility. Also increases sales
productivity and improves the overall customer experience

Provides SMEs quick access to information and products
relevant to their business, which helps make informed
decisions

Overall non-performing loan (NPL) ratio of 2.23%, below
that for the SME industry (2.64%)

Facilitate SME cross-border trade and business expansion
regionally

Facilitate auto account reconciliation for customers

Expand and strengthen the SME ecosystem. FSC financing
grew by more than RM100 million in 2017. Great traction
was seen from the motor vehicle, fast-moving consumer
goods, manufacturing and construction sectors

..................................................................... v/
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CHALLENGES/RISKS

CHALLENGES/RISKS ACTION PLANS

Optimised distribution network to focus on high-growth areas within the

> Greater competition among financial institutions

in SME segment. small business segment and enhancing customer experience through the

SME Digital Journey.

Implementation of MFRS9 in 2018 will see higher
credit cost for banks in general. Adoption of the new
} standard would require banks to put up appropriate
provisions in anticipation of future potential losses,
resulting in higher overall impairment loss provision.

Putting in place systems that will reduce delinquent accounts, hence
future potential loss.

Intense deposit competition among local banks is Making it easier and more convenient for SMEs to bank with RHB
> expected to continue into 2018 with increasing through the SME Digital Journey and building a connected SME ecosystem
deposit volatility and higher cost of deposit. for end-to-end financial services.

2018 OUTLOOK O PP OO PP PP PP P TP PO PPPPPP

Group Business & Transaction Banking will continue to focus on the Small Business segment, leveraging our SME Digital Journey to build a winning
operating model that prioritises customer journeys, agility, analytics and digital enablement to drive top line growth. We also aim to build a
connected SME ecosystem for comprehensive financial services, and win a bigger share of our customers’ wallet. We expect to drive revenue
through rebalancing our Trade portfolio, scaling up the FSC ecosystem and shifting our focus towards export-related deals. Above all, we will
reinforce a superior customer experience as our key differentiator through the ‘RHB Way'.
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2017 represented the first full year of Group Wholesale Banking, which was
established to serve our customers in @ more holistic and coordinated

FINANCIAL
HIGHLIGHTS

manner. With closer collaboration among the businesses within the grouping,

SISAIVNY %2 NOISSNISIA LNJWNIDVYNYIN

and synergies from enhanced common functions and capabilities, Group

Wholesale Banking pulled together a solid performance, registering double- Profit Before Tax:

digit growth in operating profit and profit before tax (PBT) growth of more rRM1,735.6 Million

than 20.0%.

Total Income:

rRM2,835.8 Million
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Contributing to this was the development and execution of strategic initiatives, strong performances
by the Asset Management, Treasury and Global Markets businesses, market share increases from
our Investment Banking franchise, and improvement in the quality of Corporate Banking assets.
While we expect a more positive outlook going into 2018, we are also cautious of potential headwinds
facing the banking sector, including a more subdued loan growth environment, geo-political
uncertainties in the region and globally, emergence of new and disruptive technologies as well as
increased competition.

Profit Before Tax:

23.3% Growth

BUSINESS REVIEW

GROUP WHOLESALE BANKING

WHO WE ARE

FINANCIAL PERFORMANCE

In 2017, GWB registered an 8.2% increase in total
income to RM2,835.8 million and 23.3% increase in

AND WHAT WE DO

Group Wholesale Banking (GWB), established in July 2016, is a leading financial

advisory and solutions partner for corporates in the region. We have deep local
knowledge, presence and network in eight countries — Malaysia, Singapore,
Indonesia, Thailand, Hong Kong, China, Cambodia and Vietnam — with an extensive
network of partners in North Asia and the US.

We provide a full range of bespoke business solutions to partners and help our
customers win and grow through M&A advisory, target/buyer search, financial
structuring and funding from corporate lending, debt capital markets or equity
capital markets. We also help our customers become more effective and efficient
through our cash management, trust and custody, trade solutions and cross-border
transactions from foreign exchange (FX), remittances to interbank transactions.
Finally, we help our customers grow their own investments and enable them to
gain from participating in the capital markets through our trading platform and
winning insights as well as ideas through our asset management, private equity
and award-winning research team.

profit before tax (PBT) to RM1,735.6 million. While
improved asset quality due to enhanced risk
management was one of the contributing factors to
the solid performance, the business as a whole
experienced robust operating profit growth of 11.9%.
This was driven primarily by market share increases in
a number of our businesses, improved operational
efficiency and solid cost controls, closer collaboration
of businesses under the grouping and the enhancement
and digitalisation of our systems resulting from a
number of key initiatives implemented end 2016
onwards.
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GROUP INVESTMENT BANKING

RHB Investment Bank (RHBIB) is the investment banking arm of RHB Banking Group with key business pillars in capital markets,
mergers & acquisitions broking (institutional and retail) and research. It has 41 branches throughout Peninsular Malaysia, Sabah and
Sarawak and footprints in Singapore, Indonesia, Hong Kong/China, Thailand, Cambodia and Vietnam.

e IE— I—— o
healthy deal pipelines, strong relationships across KEY
Largest Rights Issue:

large and mid-cap customer segments and variety of ACH | EVEM ENTS ‘ ' .' RM2.254 Eillien

tailor-made solutions

® Grow international franchise within current markets T e e

® Uphold strong origination and quality execution RM5.085 Billion
capabilities for which RHBIB is known

® Become a trusted adviser to a larger customer
universe

® |nfrastructure development with large debt funding
requirements

® large cap/unicorn IPOs

® Share Margin Financing business growth balanced
with restructured portfolio with less risky accounts

® Efficient platform for Malaysian institutional
investors in pursuit of investment opportunities in
the regional market

® Robust trading platform for Malaysian retail
investors

KEY INITIATIVES AND RESULTS EEEErrrrr

Retail Equities in Malaysia
* Consolidation of branches & processing hubs ® Number of branches reduced from 51 to 41, processing
hubs from 9 to 6

® Implementation of the “Asset Lite Model” and TR Mobility ® Significant increase in profitability (>100%) and broking

Strategy D market share (from 7.7% to 8.5%)

® (Cost reductions delivered solid increase in profitability

Retail Equities in Singapore

More than RM2 million in saving and narrowed losses due to
lacklustre market conditions

Cost rationalisation initiatives including relocating back office
functions to Changi and introducing e-statements to customers
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GROUP WHOLESALE BANKING

KEY INITIATIVES AND RESULTS (CONT.D)

Institutional Equities (IE)

Re-organisation of IE pillar and business model to better D Significant PBT uplift of 81.4% and improved relationships
serve customers with key customers

Capital Markets

® Effective regional account planning exercise D ® |mproved productivity and market share (from 6.9% to
7.7%)
® Upskilling regional capabilities and selective hiring of high D ® Ability to compete with overseas peers in deal execution

performing talent

® Aligning standards in regional offices with those at the head D ¢ Enhanced operational effectiveness in the back office
office

CHALLENGES/RISKS PP

CHALLENGES/RISKS ACTION PLANS

} Increasing margin compression due to intense Benchmark pricing against competitors
competition Focus on high yielding products with speedier turnaround times

> Tightening regulatory controls ® Ensure compliance with regulatory requirements

Appointed Country COOs with clear accountabilities for back office
functions including credit, operations and risk management

Established a Regional Credit Centre at head office to support all

} Operational efficiency in overseas operations regional IB offices

Established guidelines on controls and close monitoring of credit
portfolio in regional offices
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Won more than 50 awards in 2016/2017 across all business areas and research.
Among the key awards were:

Capital Markets Research

. . . . ® Malaysia — ranked Top 3 in 8 categories
® Best Small to Mid Cap Corporate Finance House in :

Malaysia and Singapore : ~ (Bt EgomimsE
P : — Best Analyst (Insurance)

Bl °* Best Secondary Deal of the Year in Southeast Asia — Best Analyst (Real Estate)
P — Best Local Brokerage
® Best RTO M&A Deal of the Year in Southeast Asia : — Best Economics Research Team

— Best Small Cap Team
— Best Diversified Financials Team
— Best Insurance Team

m . BesteovermmentGlaranteealSukuR . ® Singapore — ranked No. 1 in 10 categories
D e A B AR AB AR 3 — Best Analyst (Healthcare)

Equities Broking — Best Analyst (Semiconductors & Semiconductor

; ; Equipment)
B - Best Retail Broker in Malaysia — Best Analyst Gmall Cap)
B 00000000005a0500600000G530500EBAEEEAAEA0EAEEAAEATAEAAEIABEAAEEACABIAEA0T — Best Analyst (Software, Internet & Services)
. ® Best Retail Derivatives Trading Participant — 1st — Best Analyst (Technology Hardware & Equipment)
runner up : — Best Analyst (Consumer Staples)

AWAR DS & — Best Analyst (Utilities)
R ECO G N |T| O N — Best Healthcare Team

— Best Semiconductors & Semiconductor
Equipment Team
— Best Software, Internet & Services Team

2018 OUTLOOK  |oosssmusussurrsr oo e e e e O p e eeRERSE RS O

We are optimistic about the investment banking business in 2018 given the robust pipeline of capital market deals. With global economies riding
firmly on a growth wave, we believe the current economic cycle — 2018 is the ninth year — has a strong chance of being extended. Malaysia’s
economic performance is also responding well to the pick-up in global trade and our economic research team is forecasting 2018 GDP growth to
remain robust at 5.2% as per the announcement, against 5.9% in 2017. Stronger external demand is expected to spill over to lift domestic demand,
which will gradually take centre stage to drive growth going forward.

Amid robust domestic liquidity, more stable oil prices and an undervalued Ringgit, we expect corporate earnings to rebound next year. The improved
market sentiment would help to drive corporate restructuring, M&A and capital-raising activities especially in sectors that are highly geared, capital
intensive or that have bottomed out. We also anticipate more corporate activities arising from government-led initiatives in the digital economy,
infrastructure and finance.
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GROUP WHOLESALE BANKING

GROUP CORPORATE BANKING

Group Corporate Banking provides a comprehensive range of Conventional and Shariah-compliant financing to fulfil the funding
requirements of corporations. This includes funding for working capital requirements, trade financing, foreign currency conversion and
hedging, project financing as well as funding corporate exercises. Its reach extends across Southeast Asia and Hong Kong to support
our customers’ growth regionally. The business provides bespoke structured financing to cater to the specific needs of our customers.

SISATYNY %@ NOISSNOSIA LINJWIDYNYIN

KEY GROWTH DRIVERS

Total Deposits:

® Project financing and large cap asset growth KEY : /\)
" Govemment deposts ACHIEVEMENTS | |4ful [©F 6.4% Growth

M3IATY SSANISNg

Shariah-compliant
........... Financing:

43.3% Growth

Maintained a strong position in the corporate lending space
by virtue of having significant market share

@ KEY PRIORITIES

® Deepen customer relationship within large cap &
mid cap segments

Shariah-compliant financing grew further to 43.3% from

36.1% in 2016

Significant growth in CASA of 25.6% over the year

® Shariah-compliant financing

Enhanced risk management leading to a 82.8% decrease
in provisions and impairments compared to 2016

KEY INITIATIVES AND RESULTS

Facilitated the provision of more personalised services,
Reorganisation of business structure I> capitalising on collaboration with Group Transactional

Banking and Customer Coverage

Sharpen capabilities in cash management and financial supply l> Successful implementation and roll-out of solutions
chain offerings for our key customers and penetration into new sectors

Embarked on a digitalisation programme to enhance our loan l> Advance stages of rolling-out an automated process flow for
origination capabilities Credit Processing and Evaluation

........................................................................................................................................... v
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CHALLENGES/RISKS S e e e oSSR S

CHALLENGES/RISKS ACTION PLANS

> Margin compression due to intense competition ® Product bundling to protect returns

> Soft market outlook for property and oil & gas sectors ® Proactive and constant engagement with customers

Corporate Banking and Islamic
Project Finance Product

2017 — by Centre for Research
and Training (CERT)

- Most Outstanding Islamic

: Project & Infrastructure Deal of
- the Year 2017 and Malaysia Deal
of the Year 2017 for
Term Financing-i-Facility — by
REDMoney

2018 OUTLOOK P PP PP PSP P PP PP EPPPPPPRRPPP

Group Corporate Banking’s primary focus in 2018 will be to achieve responsible growth in the targeted segments with improved returns while
maintaining asset quality. Internally the business will continue to improve efficiency with its mid-office capability by streamlining administrative
functions in order to focus on developing and deepening customer relationships. In addition, process re-engineering initiatives, which include
automation of the credit application process, will be implemented in order to improve productivity and enhance customer service delivery.
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GROUP WHOLESALE BANKING

TREASURY AND GLOBAL MARKETS

Group Treasury offers a comprehensive suite of treasury products and solutions including foreign exchange (FX), derivatives and fixed
income catering for the hedging and investment requirements of a diverse customer base in Malaysia, Singapore, Thailand and Indonesia.
The function enables FX trade in 19 global currencies supported by foreign currency settlement facilities via RHB’s Multi-Currency
Account (MCA).

® Staff force optimisation from restructuring of FX
and derivatives sales into one Treasury Solution team KEY :
* Improved customer coverage, especially for regions ACHIEVEMENTS 4 ' .' gozﬁt %(g/:grz;/vth
beyond Klang Valley and overseas : °
® |mplementation of Murex treasury system in Malaysia P — ’

in 2016 and Singapore in 2017 26.6°% Growth

® Digitalisation initiatives to improve seamless
customer experience and process efficiency

® Regional fixed income coverage and distribution

® Diversify sources, increase volume and simplify
process of cross-border customer FX transactions
in tandem with regulatory changes, eg Appointed
Overseas Office (AOO) and Appointed Cross
Currency Dealers (ACCD)

® Optimise funding structure in tandem with
bank-wide asset and liability mix

FINANCIAL PERFORMANCE

Total income from Group Treasury and Global Markets increased 26.6% Y-o-Y mainly due to 18.7% growth in customer revenue and 99.2% growth
in trading income. Segment PBT, meanwhile, increased 32.1% Y-o-Y due to higher net interest income, higher non-interest income and higher
write-back of impairment in 2017.

KEY INITIATIVES AND RESULTS EERrrr R PR RN

Implementation of a single consolidated Murex treasury system
for FX and derivatives in Malaysia (November 2016) and D
Singapore (August 2017)

Enabling stronger warehousing and structuring capabilities
for various new treasury products and solutions

Cost saving initiatives of funding centre to lower funding costs

- . . . D 125.2% Y-o-Y improvement in funding centre profits
Efficient management of liquidity ratios to minimise

compliance wastage
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CHALLENGES/RISKS

CHALLENGES/RISKS ACTION PLANS

Constant adjustment to trading position, diversify range of traded

Geopolitical risks and uncertainty due to US policy
} direction, Brexit and threats from North Korea may

result in flip-flopping of market direction asset classes and countries

Process automation to minimise risk of human error.
Adherence to professional code of conduct and regulatory
requirements. Regular updates and training in regulatory
developments

requirements resulting in higher cost of doing

> New and stricter global and domestic regulatory
business and compliance

affected fixed income business volume in 2017 investment portfolio with higher yields to improve our long-term

> Expectations of 2017/2018 Fed rate hikes adversely Optimised the bearish market sentiment to rebalance our
net interest income

Diversification into cross-market and interest rate derivatives
> Thinner spread during period of low FX rate volatility, delivered a 99.2% Y-o-Y increase in trading income, due to
especially during first half of 2017 favourable market prices and the strengthening of Ringgit nearing
the end of 2017

2018 OUTLOOK [ s OO OO U PP PP RPPOPPPPPPPRO

In line with FIT22, Group Treasury will digitise more transactions to further enhance the customer experience, especially within the affluent and
SME segments. We expect market volatilities and a stronger Ringgit in 2018 to stimulate greater trading and sales opportunities, while the
rollout of new phases of the Murex system covering fixed income and money markets in Malaysia and Singapore in the second half of 2018
will further elevate our operational efficiencies. This will be supplemented by the implementation of an enhanced asset and liability management
system by end December 2018, aimed at streamlining the liquidity management process.
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GROUP WHOLESALE BANKING

GROUP ASSET MANAGEMENT

RHB’s Group Asset Management has expertise in managing a full range of financial solutions spanning across investment management
advisory, product development and trustee services. It offers customised solutions across conventional and Shariah-compliant products
to address the needs of institutional, corporate, wholesale and retail investors across the Asian region. Solutions provided cover equities,
fixed income, mixed assets, cash management and alternative investments tailor-made in structures covering discretionary and non-
discretionary mandates, private retirement schemes, private funds and structured investments.

Its trustee business offers products and services covering estate planning, will writing, private trust, REITS, corporate trust services
and escrow account management.

® |mproved contribution from retail business and KEY

better management of cost-to-Income Ratio (CIR)
ACHIEVEMENTS | |2fN

® Strong growth of unit trust funds in Malaysia and
Singapore

Islamic agenda

® Strengthen Islamic presence in Malaysia while
expanding offshore

® |mprove Islamic ranking to top 4 position in Malaysia

Regional offices

® |mprove PBT contribution from Asset Management
Pillar to 14.3% from 2.5% currently

Trustees

® Maintain top position as leading trustee for corporate
trust services

FINANCIAL PERFORMANCE

PBT for the asset management pillar grew 20.5% to record another all-time high. PBT for the trustee
business grew by 29.0% while retail AUM increased by 16.4% compared to the previous year.

RHB BANK BERHAD n
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KEY |N|T|AT|VES AND RESULTS ............................................................................................................................

Continously ramp up the Agency business D ® Grew the Agency force by 47.8% and AUM by 44.2%

Expand distribution channels and global platforms ® Successfully on-boarded four global platforms in Singapore
D providing gateway to more than 500 sub-distributors

® On-boarded two Malaysian distributors and three Indonesian
distributors to drive the Islamic business

Strengthen RHB Banking Group collaboration ® RHB Banking Group continues to rank no. 1 among all
D distributors by sales, contributed to 40% of total sales

Trustees ® Sales growth through estate planning business
D ® Business collaboration with insurance and banks

® Business expansion through wider coverage and reach in
the East Coast of Peninsular Malaysia, East Malaysia and
Singapore

Digital Initiatives ® Develop e-channels to provide higher level of accessibility
to investors and internal sales personnel. In 2018, to
embark on the second phase of the My Success Portal

D enabling agent-assisted transaction executions via online
platform

® To commence the Portfolio Management System
re-platform which is targeted to roll out in Malaysia

in 2018 and regionally by 2019 7

CHALLENGES/RISKS

CHALLENGES/RISKS
. o Grow regional fund offerings
Lack of Islamic AUM contribution from
} regional offices due to lack of awareness Offshore business expansion covering Indonesia, HK, Middle East,
hence growth concentration in Malaysia Singapore & Brunei
Continuous on-boarding of local and global distributors
} Intense competition resulting in lower fees and margin Expand product offering with focus on growing high-margin
business
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Funds launched across the region in 2017

Country  Fund

Malaysia 1 RHB Focus Income Bond 8 — Series 8
Malaysia 2 RHB Emerging Income Fund

Malaysia 3 Islamic Income Plus Fund 6

Malaysia 4 RHB Global Sukuk Fund 2

Malaysia 5 RHB Dana Maher

Malaysia 6 RHB Global Sukuk Fund

Malaysia 7 RHB Global Real Estate Equity Fund

Indonesia 8
Indonesia 9

RHB TM Indo-Asia Equity Fund
KPD Mandiri Healthcare

Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Singapore

GROUP WHOLESALE BANKING

RHB Capital Protected Fund 36
RHB Capital Protected Fund 37
RHB Capital Protected Fund 38
RHB Capital Protected Fund 39
RHB Capital Protected Fund 40
RHB Sri-Kehati Fund

RHB TM Indo Bond Fund

RHB Indo Fixed Income Fund

RHB USD Capital Protected Fund 5
RHB Money Market Fund

. Thomson Reuters Lipper Fund Awards 2017, Malaysia
. * RHB Islamic Bond: Best Bond MYR — Malaysia

Islamic (3, 5 & 10 Years)

* RHB Smart Income: Best Mixed Asset MYR
Conservative — Malaysia Provident (10 Years)

* RHB Asset Management Sdn Bhd:
Best Bond Award

— Malaysia Provident I

(3 Years)

- Asia Asset Management — 2017 Best of the Best Awards

* RHB Private Equity Fund 1:
Singapore: Most Innovative Product

* RHB Private Equity Opportunity

Sl

THOMSOM BIUTERE

. Asset Benchmark Research — Top five o,
: Investment houses in Asia local F* s
currency bonds for 2017 :ﬂim'
* RHB Asset Management: 2017 "y i

— 2nd Position

- Investor-Infovesta Best Mutual Fund Awards 2017

* RHB Alpha Sector Rotation: Best Equity
Mutual Fund for Asset IDR250 billion —
IDR1.5 trillion (5 years Category)

INVESTCR - infovesta

Fund 1: Malaysia: Most Innovative
Product

Fundsupermart Recommended Unit Trust 2017/18

* RHB Asian Income Fund: Asia ex-Japan
— Balanced

Warta Ekonomi Indonesia Top Mutual Fund Awards
2017

* RHB Alpha Sector Rotation: Best
Performance in Equity Mutual Fund (S years
Category)

* RHB Bond Fund: Malaysia — Fixed

Income

* RHB Asian Total Return Fund: Asia

— Fixed Income

* RHB Emerging Markets Bond Fund:
Emerging Markets — Fixed Income

arhmnt

Warta Ekonomd

iFAST Awards Malaysia 2017

® RHB Asset Management: iFAST
Top Fund House

2018 OUTLOOK

In response to an expected tightening in monetary policy across Asia, Group Asset Management continues to be more dynamic in identifying
opportunities for growth while maintaining a customer-centric focus as it seeks to achieve sustainable growth in becoming a leading Asian

fund house with ASEAN expertise.

RHB BANK BERHAD
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FINANCIAL
RHB Banking Group remains committed to expand its Shariah business and HIGHLIGHTS

be a top player in the country. During the year, Islamic Financing contributed
about 30% of total domestic financing to the Group. o o

rRM479.9 Million

Total Income:

rRM868.9 Million

RHB Islamic Bank (RHB Islamic or the Bank) performed commendably, maintaining strong profit
before tax (PBT) and return on equity (ROE) growth contributed by earnings from its financing and Total Assets:

non-funding businesses. rRMS55.7 Billion

BUSINESS REVIEW

WHO WE ARE ® Growth in Islamic banking
AND WHAT WE DO ® Increased demand for Shariah-compliant business financing

® Growing acceptance by retail investors of risk-sharing
investment account

RHB Islamic, established in 2005, offers the full suite of Shariah-
based banking and financial products and services under five ® Bank Negara Malaysia (BNM)’s Financial Sector Blueprint 2020
business units, namely Retail Banking, Corporate Banking & target

Investment Banking, Business Banking, Islamic Treasury and
Transaction Banking. The Bank leverages the larger RHB Banking @

Group’s network and resources to ensure customers enjoy a
. o . ) .
reliable, convenient and efficient banking experience. * To contribute 40% to RHB Group's total financing by 2020

In Malaysia, its services are available at over 200 RHB Islamic
Bank and RHB Bank branches and over 998 ATMs nationwide,
as well as through mobile and Internet Banking. During the third
quarter of 2016, RHB Islamic expanded the RHB Group’s Shariah
Business in Singapore through RHB Bank’s Singapore Branch.
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GROUP SHARIAH BUSINESS [

KEY
ACHIEVEMERTS | /A [

The Islamic banking business

F|NANC|AL PERFORMANCE ................................................. : contributed 29.7% to the GI’OLJD’S

total domestic gross loans and

SISATYNY %@ NOISSNOSIA LINJWIDYNYIN

In 2017, RHB Islamic’s Retail, Business and Corporate | financing assets, in accordance
Banking financing grew by 26.8%, 30.5% and Since implementing its Leveraged with the trajectory set as per its
24.6% year-on-year respectively, leading to total Business Model in 2014, the Bank Strategic Business Direction
financing as at 31 December 2017 of RM42.9 billion, has seen consistent double-digit 2014 - 2020. The targeted 40%
which contributed to 29.7% of total RHB Group growth in financing. In 2017, its contfibutign - th.e Group.. as per
financing domestically. This was supported by gross financing grew by 26.1% to BNM's aspiration, is well within

o : reach by 2020
improved asset quality, with impaired financing well RM“'Z'9 billion, more than twice o
below the industry average. the industry growth rate
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RHB Islamic managed to improve Gross Financing:
its impaired financing ratio from =~ rRM42.9 Billion
1.15% in 2016 to less than 1.0% c b c
ontribution to Group
py end of 2017, well below the ~ —~ Total Gross Loans and
mdustry average of 1.23% Financing Assets:

29.7%

KEY INITIATIVES AND RESULTS

RHB Islamic Bank has been working towards becoming one of
the leading Islamic banks in Malaysia through the following

initiatives:
® Continuous efforts to improve on the implementation of I> ® |slamic Banking continued to register double-digit growth
the Leverage Model outpacing conventional banking’s growth performance
— Increased demand for Shariah-compliant business
— Growing and increased acceptance by retail investors of
risk-sharing investment accounts
® Ensuring it has a comprehensive range of product D ® launch of 5 new products in 2017 approved by BNM:
offerings for customers — Term Financing-i collateralised by ASB
— Commodity Murabahah CASA — Savings Account-i
— Commodity Murabahah CASA — Children Account-i
— CMTF-i for Commitment Home/My First Home Cagamas (Plain)
— RHB Smart Account-i
® Enhance the competency, skills and knowledge of staff in |> ® |Introduction of in-house Associate Qualification in Islamic
Islamic Banking Finance (AQIF) programme, with the aim of certifying all

staff within the RHB Banking Group

.............................................................................................................................................. V]
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Project & Infrastructure Deal of the
:  Year: Sime Darpy TNBES Rengwable A : Most Outstanding Islamic ; K“FFE[” ?
[l Erergy Term Financing-i Facility f [ Project Finance Product TR L

(IFN Awards 2017) 27 © (KLIFF Awards 2017) TLAMIC MARCE PO
: Malaysia Deal of the Year: Sime g Best SME Bank: lslami :
m  Darby TNBES Renewable Energy I,F . . &Sl GIS [k
- Term Financing-i Facility (IFN - J . Bu;lness & Finance Southeast e
: Awards 2017) T : Asia Awards 2017 i

Most Outstanding Islamic I I Best Corporation of the
. Corporate Banking (KLIFF * HI.IFFE[” ? . Year: Asia Halal Brand S, ini w1
© Awards 2017) KUALA LUMPS © Awards 2017
5 ELAMEC FREARTE PO :

CHALLENGES/RISKS S e s e s s e s e eSS SRRSO RS SSEEE

CHALLENGES/RISKS ACTION PLANS

To improve sourcing of funds that are cost effective via:
Pressure on Net Profit Margin P g

(NPM) due to high cost of funding ® Reduced dependence on instruments, namely fixed and term deposits
® Increase in CASA to fund the Bank’s financing activities

CIR has various components including overheads, payroll and funding
Managing Cost-to-Income Ratio (CIR) cost. By addressing our funding cost, therefore, we will help manage
our CIR

2018 OUTLOOK o e oo oo e e OO oo OO O PO P OO P PP PP P PP PP PP PP PP PPPPPPPPPPPPPPN

The Bank will continue to strengthen its outreach via the Group's network and enhance its productivity and profitability, expanding its top line
revenue while managing its asset quality and keeping a firm eye on costs. Focusing on customer experience, it will deepen its customer relationships,
especially with government ministries and related agencies.

At the same time, it will place emphasis on nurturing highly engaged employees to cultivate a high-performance culture.
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FINANCIAL

The year was significant for the insurance industry as it marked the beginning HIGHLIGHTS

of the second phase of liberalisation of motor and fire insurance tariffs.

: n . . Profit Before Tax:
Starting 1 July 2017, premium rates for motor comprehensive, motor third rM133.0 Million

party fire and theft products were liberalised while fire class insurance

continued to be regulated with gradual downward adjustments until a review Gross Written Premium:

is made in 2019.

rRM690.9 Million

Underwriting Profits:

rRM7 6.2 Million

In terms of performance, the general insurance industry recorded negative growth of 0.1% year-
on-year. Motor insurance continued to be the largest contributor to the general insurance business,
accounting for 47.0% of total contributions followed by fire insurance at 19.0% and marine, aviation

and transit insurance at 8.0%.

BUSINESS REVIEW

WHO WE ARE

AND WHAT WE DO

RHB Insurance provides general insurance for our retail and
corporate customers. It is the 10th largest insurer in Malaysia
with 4.0% market share for Gross Direct Premium and ranks
among the Top 10 insurers for fire and Top 5 insurers for medical
and health coverage.

® Enhancing and improving customer experience
® Developing multi-channel distribution platform

® Developing long-term digital insurance ecosystem

® To improve customer experience and deepen customer
relationships through the automation of processes

® To develop a multi-channel distribution platform focusing on
agency recruitment, penetration rate for commercial and corporate
sectors and developing medical & health insurance as the third
major revenue stream

® To roll out individual risk-based pricing in the detariff market

® To develop a long-term digital insurance ecosystem to compete
efficiently
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FINANCIAL PERFORMANCE ........................................................................

KEY
Gross Written Premium (GWP) and earned premiums ACHIEVEMENTS

during the year continued to grow at 7.0% and 4.9%
respectively. On the back of strong underwriting and
claims management and investment returns, the
bus'ness de”vered ItS hlghest ever PBT at ....................................................................................

RM133.0 million. 7.0% growth in gross written

premiums (GWP), amounting to Medical Insurance:
Motor insurance remained the business’ largest RM690.9 million over the year ~ (®) 65.9% Growth
contributor, delivering 33% of total gross premiums, - ,
while fire insurance contributed 28%, medical and Agency d|str|but|c.>n transiormanon Brokers Channel:
health insurance contributed 13% and personal gained traction with 15.5% growth  (gy......... 19.7% Growth
accidents insurance 5%. The remaining insurance it S
segments accounted for 212 of total gross premiums. Brokers channel registered 19.7%

growth over the year

The business achieved RM76.2 million in underwriting

profits, with a net claims ratio of 49.6%, better than Medical and health insurance
the industry’s ratio of 57.5% (2017). Its combined performed above expectation, with
ratio remained at a healthy 82.8%, better than the 65.9% growth in premiums

industry’s ratio of 91.9% (2017).

KEY INITIATIVES AND RESULTS EEEEr e TR PR

Group Insurance deployed mobile apps for claims and continued [> ® Simplifying processes via automation
to enhance its workflow system

® Deployment of enhanced functions for Point of Sales system
used in Agency and Bancassurance channels.

® |aunch of individual risk-based pricing in the detariff market
in May 2017

® Collaboration with BookDoc to promote an active lifestyle I> ® Boost healthy lifestyle to manage/reduce claims and
among customers improve retention via value proposition

® Build strong sales distribution capabilities for medical and
health insurance through Agency, Bancassurance and Brokers

® Mobile App squad was set up ® Making good progress in the development of customer apps

l> towards targeted deployment in April 2018
® Electronic policies developed for Agency channel

® Migrated the Agency channel to electronic policies .7
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GROUP INSURANCE

CHALLENGES/RISKS | s eSS R RO U U USSR PPRRRRIN

CHALLENGES/RISKS ACTION PLANS

Application of actuarial/risk-based pricing model,
strategic risk selection and product innovation

} Uncertainty in the detariff market environment

Emergence of financial technology (FinTech) players Enhance collaboration with business partners in the
in the industry digital insurance ecosystem

2018 OUTLOOK OO PO PO PP P PR OPPPPPPPP

Customers can expect to see more new products and service delivery in the liberalised market, while the tariff rates for fire insurance
products in particular will continue to be adjusted along with phased liberalisation of the segment as of 1 July 2016.
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2017 continued to be challenging for our Singapore operations due to FINANCIAL
exposure to the oil and gas industry. Total assets reduced by 15.0% as a HIGHLIGHTS
result of active management of asset quality and portfolio re-balancing.

Loss Before Tax:

While re-adjusting its corporate risk appetite, RHB Singapore saw healthy sep(104.7) Million

11.6% loans growth year-on-year (Y-0-Y) from the middle market segment.
Total Income:

sap153.4 Million

Campaigns and new product launches created new revenue pools, particularly for the wealth

management and retail equities business. With a 25.0% increase in premier banking customer base, Total Assets:
wealth income contribution doubled in 2017, bringing scale for future expansion and providing sGD6.7 Billion
greater efficiency in capital utilisation as the Bank continues to generate more non-interest income.

Compared to 2016, a marginal increase of 5.0% was seen in gross retail brokerage on the back of

an 8.0% increase in average daily retail traded value.

BUSINESS REVIEW

SINGAPORE OPERATIONS

WHO WE ARE ® The Monetary Authority of Singapore’s aim to grow the

financial sector by more than 4% a year

AND WHAT WE DO

® Gradual roll-back of quantitative easing

Since RHB Bank Singapore was established in 1961, we have
built formidable ties with customers and are today one of the
Republic’'s most trusted financial institutions. The Bank’s core @
businesses are streamlined into nine pillars, namely Personal
Financial Services and Wealth Management, Commercial and
Transaction Banking, Corporate & Islamic Banking, Treasury,
Structured Finance, Government and Institutional Coverage as
well as Investment Banking, Brokerage and Asset Management.

® The Bank has outlined a multi-year roadmap to implement
strategies for a profitable 2018

® Manage exposure in the oil and gas sector

® Build new private wealth business
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FINANCIAL PERFORMANCE

Personal Financial Services and Wealth Management
grew the premier banking customer base by 25.0%
through new product offerings. This included new
partnerships with insurers, expansion in unit trust
funds, enhancement of deposit products, i.e. the
Premier Plus and High-Yield Savings accounts, as well
as financing.

In 2017, fee income from wealth and insurance
products increased 57.0% Y-o-Y. This was the result
of a strategic focus on building the premier wealth
banking segment with new products and 50.0% growth
of the premier relationship manager platform.

Commercial Banking achieved 14.0% Y-o-Y growth
in revenue to SGD35.3 million, driven by an increase
in new-to-bank customers and growth in deposit net
interest income of SGD5.0 million, an 18.0% growth
Y-0-Y. The business maintained a strong funding
position with the BizPower Quad/Quad+ current
account attracting a 26.0% Y-o-Y increase in deposits
to total SGD835.0 million. Commercial Property Loans
grew 25.0%, contributed at least in part by a cross-
border team to support customers with overseas
expansion plans.

Corporate Banking participated in syndicated/club
deals totaling SGD150.0 million in 2017. However,
the overall 2017 business performance was impacted
by exposure to the oil and gas sector as experienced
by other banks in Singapore. Due to this, the business
reported a 28.6% decline in loans to SGD1.4 billion
attributed to repayment or prepayment on a few
substantial loans. With active portfolio management
and rebalancing strategy, the Corporate Banking
business will have better control of our asset quality
going forward. The Islamic Banking business
successfully closed its first Islamic deal. This marks a
milestone for RHB in Singapore in providing a full
suite of financial solutions to customers from all
segments.

SINGAPORE OPERATIONS

KEY
ACHIEVEMENTS

Corporate Banking

* Fee income from Wealth and Insurance
Products increased 57.0% Y-o-Y

Treasury revenue dropped by 30.0% compared to the previous year due to declining
net interest income. The replacement of maturing higher-yielding assets with higher
quality but lower-yielding assets impacted the net interest income. Trading income
remained challenging due to a volatile trading environment, while we retained ample
liquidity with strong holdings of high-quality liquid assets. The team also successfully
completed a first-in-Singapore derivative deal for corporate hedging.

The Financial Institutions Group, renamed Government and Institutional Coverage,
was involved in a number of capital market and advisory mandates and successfully
closed and funded various syndicated loans in 2017. With the momentum built in
the last 12 months, the team is well placed to continue to find success in procuring
and servicing new customers.

Asset Management business grew its fund asset under management (AUM) by 4.0%
in 2017. Moving forward, RHBAM Singapore plans to expand its range of product
offerings and on-board more local and global distributors.

RHB Securities recorded a loss before tax of SGD14.5 million in 2017, primarily due
to the absence of large transactions and rationalisation of non-core Futures business.
Moving forward, the focus will be on regional mergers and acquisitions and high-
grade bond origination. Institutional Equities and ECM are also being strengthened
to support the capital markets business. Retail Equities will see a targeted review by
our Trading Representative groups with the aim of increasing market share and
higher brokerage income.

RHB BANK BERHAD m

Commercial Banking:

1 4.0% Y-0-Y growth in

revenue before allowance

Syndicated/Club Deals:

sep150.0 Million
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Established New Business Segments
® Government and Institutional Coverage
® |slamic Banking

® Regional Sales Department

Formation of Partnerships

® Entered into partnerships with Singapore Manufacturing
Federation (SMF) & Association of Small Medium Enterprise
(ASME)

® The capital markets team applied for a Full Sponsor Licence
on Singapore Exchange’s Catalist

Campaigns & Product Launches

® |aunched the Commercial Property Loan Campaign

® Set up a regional cross-border team to provide one-stop
banking solutions to support customers in their regional
expansion.

® Retail Equities ramped up account acquisition campaigns,
including a referral scheme from the Bank

® Expanded the number of distributors and fund platforms

KEY |N|T|AT|VES AND RESULTS .............................

Collaborative partnerships with regional financial
institutions will enable access to new global customers

Greater access into untapped markets

Improved customer experience at business centres
(branches), with reduction in customer complaints

Created a ‘Service to Sales’ culture at the branches

Over 800 referrals to RHB Securities for new accounts over
a 2-month period

Gain better access to SMEs while leveraging on RHB Bank’s
regional footprint and capabilities to bring customers on
business mission trips

To obtain Full Sponsor License by 202018 paving the way
for new opportunities in advisory and equity mandates in
the mid-cap and growth-focused company space

Successfully improved secured assets loan by
SGD154 million

Successfully obtained 50 outbound and inbound referrals
to and from regional countries including Malaysia,
Cambodia, Thailand, Laos and Indonesia

Over 800 new trading accounts opened in the fourth
quarter

12 new distribution touchpoints and 3 new fund platforms
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SINGAPORE OPERATIONS

KEY INITIATIVES AND RESULTS (CONT.D) [EEuuu OO PP PP PPPRO

Enhancing Digital Capabilities

® |aunched Phase 1 of RHB Reflex — a business Internet
Banking Platform

® Successful rollout of a new Front Office system (Murex)

® |mplementation of post-trade equities engine (NOVA) which
will come on-stream in the first quarter of 2018

® |aunched Workplace by Facebook, an interactive platform
for employee engagement, Booking Bot, FAQ Bot and
Survey Bot

® Obtained 600 SME customer sign-ups for REFLEX

® Expansion of product offering capabilities and better
warehousing of risks

® |mproved retail equities operational efficiency

® Booking Bot enables employees to reserve meeting rooms
and company cars; while FAQ Bot enables access to HR
guidelines and policies; and Survey Bot enables survey
completion. These bots help to increase employee
efficiency.

....................................................................... v
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CHALLENGES/RISKS uummmmmmmmmm e uueeureeuueeuueeeeeeeueeeereeeeeeeeeeeeeeoeeeeeeo

CHALLENGES/RISKS ACTION PLANS

Strategy to actively manage asset quality, re-balance our portfolio
and conduct frequent portfolio reviews.

The oil & gas, construction, commodities
& retail sectors remain under stress. High-risk portfolios are subject to more vigorous credit approval

process which includes establishing several committees or working groups to
deliberate over the quality of our assets and recommend actions needed at
the earliest possible times in containing the credit charge/costs.

. . . . . Explore the possibility of leveraging on or collaborating with FinTechs to
Emergence of FinTech disrupting traditional banking. help RHB in Singapore improve efficiency and customer experience.

Intense competition, potential headwinds from

capital markets from tighter monetary policies
> and new regulations, eg Markets in Financial

Instruments Directive Il (European Union Law).

Expand our scale efficiently to bring back profitability.

The securities business was

named the ‘Best Small to Mid-Cap

Corporate Finance House in

Singapore” at Alpha Southeast

Asia’s 11th Annual Best Financial St Aot
Institution Awards

RHB-the Straits Times National Spelling
Championship, a corporate social
. responsibility initiative, received
. recognition at the Marketing Events
: Award 2017 and the Marketing
Excellence Awards 2017

: 56 employees obtained the ~NCELLENT Equity Research team won
. Excellent Service Award E LRVICE 10 awards at the Asiamoney
© (EXSA) 2017 from SPRING TAMARDE T Brokers Poll 2017 including

S0V ‘Best Small Cap Analyst’

Singapore

2018 OUTLOOK oo e oo e p e e e e e e e oo OO OO O PO O P OO PP PP PP PP P PP PP PPPPPPPPPPPPP

Our robust efforts to manage asset quality will mitigate further deterioration. Hence, the focus a going forward is to turnaround into profitability,
invest in areas where we are able to build competitiveness and grow revenue and profitability.

152 OUR WAY FORWARD



2017 proved to be a fruitful year for Group International Business (GIB),
excluding Singapore. Against a backdrop of increasing regional connectivity FINANCIAL

and integration on the back of the ASEAN Economic Community (AEC), HIGHLIGHTS
Regional Comprehensive Economic Partnership (RCEP) and China’s One Belt,
One Road (OBOR), the Group set its sight on tapping the opportunities

SISATVNY %2 NOISSNISIA LNJNIDVYNYIN

Profit Before Tax:

underlying the ASEAN growth story, focusing on the Indochina region. This rRM58.2 Million
proved to be effective as 2017 saw the entire portfolio continue on its high-

growth trajectory, registering double-digit profit before tax growth of 74.8% liotallincome: -
to RM58.2 million. rRM162.4 Million
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Total Loans:

rRM3.3 Billion

Contributing to this was the successful execution of country-specific strategic initiatives, which
included the launch of internet and mobile banking in Cambodia and introduction of trade product
and services in Laos. Worth highlighting is the standout performance from Laos, with the newly
opened Sithan Neua branch in Vientiane breaking even within just 12 months of operations.

Looking ahead, the 2018 outlook for the ASEAN region is mixed. Taking cognizance of both potential
opportunities and headwinds faced in the individual countries, the Group will continue to focus on

serving our customers’ needs while growing our business responsibly to adapt to the unique local
operating environment of each country.

BUSINESS REVIEW

GROUP INTERNATIONAL BUSINESS

WHO WE ARE

AND WHAT WE DO

Group International Business comprises our overseas commercial
banking portfolio excluding Singapore. Our network of branches
in Cambodia, Thailand, Lao PDR and Brunei offers a wide range
of services — from loans and deposits to trade finance and other
services such as foreign exchange and remittance — that cater
to retail, commercial and corporate customers. We have also set
up representative offices in Vietnam and Myanmar to build rapport
with prospective customers and regulators, while deepening our
understanding of the local operating environments.
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FINANCIAL PERFORMANCE

In 2017, Group International Business achieved a 74.8% increase in
overall profit before tax (PBT) to RM58.2 million. This came mainly
on the back of 8.5% net-interest income growth to RM136.8 million,
largely from Laos, Cambodia and Thailand. Meanwhile, non-interest
income registered 44.9% growth to RM25.7 million, predominantly
contributed by Thailand and Cambodia.

Our international business portfolio was further buoyed by strong
loan and deposit growth of 5.3% to RM3.3 billion and 15.7% to
RM3.1 billion, respectively. CASA composition improved from 31.5%
to 37.4%, largely as the result of a successful deposit strategy in
Cambodia to achieve self-sufficiency.

Also noteworthy was the improvement in the overall cost-to-income
ratio from 51.9% to 51.2% in 2017. This was due to focused efforts
to improve profitability through revenue and cost management
initiatives.

As we move into 2018, Group International Business will be placing
greater focus on Cambodia and Laos to capture business and growth
opportunities in Indochina. In line with the Group’s aspiration of
becoming a prominent regional player in niche segments, RHB
Indochina Bank and RHB Lao will adopt a retail and SME-centric
approach, the latter as SMEs form the backbone of these economies
and present abundant growth opportunities.

CAMBODIA g==a

It was a challenging year for the banking industry in Cambodia as credit growth
. continued to ease amid weaker business sentiment and regulatory cooling off measures
: in the aftermath of rapid credit expansion over the past several years. Banks also
faced added pressure to meet more stringent regulatory requirements on liquidity
. coverage ratio (LCR), minimum capital and the de-dollarisation among others.

ACHIEVEMENTS

........................

KEY

Profit Before Tax:

usp11.4 Million

Total Loans:

usp407.8 Million

RHB Indochina Bank Limited (RHBIBL recorded loans growth of 13.5% to

USD407.8 million

Operating profit increased by 5.3% to USD14.2 million, largely
contributed by growth in non-interest income

Profit Before Tax grew by 35.6% to USD11.4 million along with prudent
credit risk management

CASA composition improved from 30.4% to 43.5% through strategic
deposit acquisition campaigns and active portfolio rebalancing to achieve
self-sufficiency.

Total deposits surged 45.5% to USD437.4 million, leading to an

OUR WAY FORWARD

improved loan to deposit ratio from 120.3% to 93.2%




GROUP INTERNATIONAL BUSINESS

KEY |N|T|AT|VES AND RESULTS ............................................................................................................................

® Launched RHB Now Internet and Mobile Banking platform D ® Improved customer digital banking experience and reached
a wider customer base

® Collaboration with Startupbootcamp Fintech, RHBIBL
launched “Fintech Office Hours” and “Fintech Social” in

Phnom Penh [>

® Greater engagement with local start-ups

® Organised a free 8-week course for budding entrepreneurs ® Imparted in-depth knowledge of the entire enterprise
together with Impact Hub lifecycle from securing funding to post-investment activities
® |nternational Banking together with RHB Singapore and
Group Business Banking (Malaysia) jointly conducted an I> ® Greater visibility of Cambodia as an investment destination

inaugural trade mission to Phnom Penh

2018 OUTLOOK o e e O PP P U PP U RSP P PP PSR PPPPPRRPPPPPRON:

The Cambodian economy is expected to grow 6.9% in 2018, driven largely by the tourism and construction sectors and rising consumer
spending. To capitalise on this, RHBIBL will continue to scale up its business and increase profit contribution from its retail portfolio. Plans are
in place to expand its array of products and services to capture targeted segments, such as debit cards catering to the Mass Affluent segment,
Premier Banking and safe deposit box to serve Affluent and High Net-Worth Individuals. To grow the SME segment, the Bank will explore more
cross-border opportunities through trade missions, talks and seminars.

RHBIBL will continue to grow its loans responsibly and prudently, targeting resilient sectors of the economy. The challenge will be managing
its asset quality in light of higher provisions due to a softer market.

To mark RHBIBL’s 10th anniversary in Cambodia in 2018, a new Corporate Head Office is targeted to be opened in Phnom Penh, featuring a
digital sphere to position the Bank as being digital-centric. The new building will house all its Head Office departments under one roof and
provide better facilities and a bigger space at the Phnom Penh main branch to serve its customers’ needs better.
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. Despite challenges in garnering deposits due to a strong cash culture and fierce competition
LAOS : among banks, RHB Lao continued to gain momentum in 2017.

Operating profit grew 55.9% to LAK19.2 billion
Profit Before Tax increased 49.5% to LAK13.5

Profit Before Tax:

.................................. billion with just 2 branches O | 1k13.5 Billion
Total loans expanded 29.7% to LAK434.8 billion .
KEY leading to net interest income growth of 28.6% to Total loans:

ACH | EVEM ENTS LAK32.4 billion, overcoming an increase in gross @ ~~~~~~~~~ LAK434.8 Billion

impaired loans ratio from 1.5% to 3.0%
The newly opened Sithan Neua branch in Vientiane
broke even within 12 months of operations

KEY INITIATIVES AND RESULTS

® Active cost management ® Cost-to-income ratio improving from 57.9% to 48.3%
® | aunch of trade finance products and services l> ® Servicing corporate customers with import and export business
® Set up a new branch in Vientiane l> ® Expanded reach to local population 7

2018 OUTLOOK oo o OO OO P OO PP PP RO PP PP TR P PP PUROPPPPTROOY

Laos is set to remain as one of the fastest growing economies in the region, with GDP anticipated to expand at 6.5% in 2018, supported by
strong export growth and robust investment spending. Capitalising on this, RHB Lao will continue to strengthen its foothold by enhancing its
customer relationships through networking and engagement activities. 2018 will also see greater collaboration between RHB Lao and other
RHB regional offices to support customers with cross-border business activities.

Active monitoring of asset quality will be a top priority, with enhanced monitoring and review of early warning indicators to manage potential
delinquent accounts. At the same time, the Bank will continue to improve its bench strength and improve staff competencies through job
rotations, attachments and increased training opportunities.
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KEY |
ACHIEVEMENTS | |2l 54

.................................................................

THAILAND

While the government’s efforts to revitalise the country’s
economy since 2014 are showing results, it remained a
challenging year for Thailand’s banking industry. Gross

Net Interest Income!

THB246.1 Million

Total loans:

THB810.4 Billion

non-performing loans in the banking system was the RHB Thailand registered maintainaple operating prqﬁt growth of 10.0% largely
highest at 3.08% since 2011, underscoring challenges for stemming from focused efforts to improve profitability through revenue and
lenders from a lacklustre economy, political uncertainty active cost management initiatives

and elevated household debt. Net interest income grew 1.7% to THB246.1 million

Total loans expanded by 10.5% to THB10.4 billion
Improvement in non-performing loans ratio from 2.48% to 2.22%

OUR WAY FORWARD




GROUP INTERNATIONAL BUSINESS [

KEY |N|T|AT|VES AND RESULTS ...........................................................................................................................

® Prudent credit culture focusing on collateralised loans I> ® |mprovement in non-performing loans ratio from
coupled with pro-active monitoring of customers’ profiles 2.48% to 2.22%.

and delinquent loan accounts 7

SISATVYNY %2 NOISSNISIA LNFNIDVYNYIN

2018 OUTLOOK o e e OO O SO O PP PO P PSR R RO PPPPPPPPUPO

Thailand’s economy is expected to experience a gradual recovery at 3.7% growth in 2018. While the government plans to bolster investor
sentiment by accelerating major infrastructure projects, domestic demand for loans may remain moderate as business confidence recovers.
Compliance with NSFR requirements by July 2018 is expected to impact profitability while the new accounting rule, IFRS9, will be implemented
in 2019.

Against this challenging backdrop, RHB Thailand will continue to focus on its wholesale banking model, centred on close collaboration with
RHB Thailand Securities to ensure long-term sustainability. Greater efforts will be channeled to support capital market transactions including
the establishment of a dedicated team to serve the credit team, and a fixed-income desk to deliver a seamless customer banking experience.

M3IATY SSANISNg

The Bank also plans to capture the entire value chain of the SME segment by expanding its product offerings, and building its customer base
as a pipeline for potential IPO business. Meanwhile, it will continue to invest in building its human capital by upskilling its talent through learning
and development to ensure long-term sustainability.

BRU N EI Brunei’s small population of 400,000 people translates to limited growth opportunities for
:  both retail and corporate sectors. Nonetheless, the Group’s long-serving presence with only

one branch in this kingdom since 1965 has enabled strong relationships to be fostered with
customers to remain profitable.

e Strong Y-0-Y growth in profit before tax of

69.2% to BND1.0 million underpinned by  (g)........... e
- higher non-interest income despite lacklustre BND 1.0 Million
KEY : economic performance

: Greater focus on recovery initiatives yielded Total Loans:
ACH | EVEM ENTS higher recovery and improved non- (@) BND50.4 Million
: performing loans ratio by 155bps
CASA composition expanded by over 600bps
to 31.9%

KEY INITIATIVES AND RESULTS [ uuu oo p O PPOt

® Stepping up on recovery initiatives [> ® Higher recovery and improved non-peforming loans ratio by 155bps

Profit Before Tax:

2018 OUTLOOK s oo e OSSO OO E OO PP PP PP PO P P PP PPPP

In the year ahead, RHB Brunei will continue to collaborate with the Group to capture cross-border business and support customers’ regional
expansion. A key strategy to boost non-interest income is to drive asset management, remittance and foreign exchange business targeting
corporate customers. RHB Brunei will continue to build strong rapport with strategic partners and corporate customers to expand business
opportunities.

RHB BANK BERHAD m 157






EMPLOYEE EMPOWEHMENT TOWARDS A
HIGH PERFORMANCE CULTURE

At RHE, w2 racognise the need fofagile thinkers, decision makers and high achieving, p
Fave Sooont
Hl'phb’;.rEEE mnwamufﬂnﬂmu.ﬂ:tm e

customer landscape, thus halping oplimise bush




CORPORATE GOVERNANCE OVERVIEW STATEMENT

“In these times, moral courage, integrity and transparency will be more important than ever. We must be
brave enough to pursue the right course of action, doing the right thing, unpopular as they may be in the
short-term. We must also be accountable for our decisions. This requires that we engage and communicate
with the public as never before... It is also important that we foster a culture and environment that prioritises
these values at the level of the individual... This will require leadership, incentives and structures that will
enable individuals to be clear-eyed and independent-minded... Integrity is best demonstrated through the
transparency and thoroughness of disclosures. The publication of financial and non-financial information is
the central means by which the public can truly hold... institutions to account”.

— Bank Negara Malaysia’s Governor Tan Sri Muhammad Ibrahim’s Remarks
at the National PSA Conference 2017 on 15 August 2017

ENTERPRISE GOVERNANCE

The Board of RHB Bank Berhad (‘RHB Bank” or "Company”) fully supports adoption of best practices in good corporate governance beyond regulatory requirements.
RHB Bank, as the ultimate holding company for RHB Banking Group (‘Group”) recognises that enterprise governance, which is a balancing act of steering the
Group’s performance while it conforms to best compliance practices, whether in accordance with mandatory or voluntary requirements, is fundamental in
strengthening and ensuring long-term sustainability of the Group.

The Company continuously strives to stimulate and sustain value creation by subscribing to the principles set out in the following essential requirements and
practices:

. RHBBank |

< Berhad’s >

g Enterprise
i Governance i
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CORPORATE GOVERNANCE — Commitment to Conformance

RHB Bank is fully committed to protect the interests of all its stakeholders by
conforming to good corporate governance practices, including greater transparency
and sustainable disclosure. This commitment is translated into a corporate culture
and manifested across the Group, from the Board of Directors, to the Senior
Management and all the Employees. A dedicated Business Risk and Compliance
Officer is appointed in each respective business, functional units and branches to
propagate and ensure a high standard of compliance to all regulatory and internal
requirements. This control function is part of the Group’s enterprise risk management
framework.

The continuous enhancement in the Company’s corporate governance practices
has borne significant results in the way RHB Banking Group operates. Emphasis
placed by the Board of Directors on its fiduciary duty as guardian of public deposits,
customers’ investments and account holders’ policies, through sustainable boardroom
scrutiny, decision-making and directives has gained more trust from stakeholders
and in return, built lasting commercial relationship with the Company’s business
partners. These efforts were recognised by reputable and independent third parties’
assessments which have currently positioned the holding company among the
Top 6 of Malaysian Public Listed Companies (‘PLCs”) and Top 50 of Association of
Southeast Asian Nations (‘ASEAN”) Public Listed Companies, in terms of quality
disclosures and scope of corporate governance practices.

During 2017, the Group also received the following recognitions:

® Winner of ‘Excellence Award for Corporate Governance Disclosure’
in the MSWG-ASEAN Corporate Governance Recognition 2017 hosted by
the Minority Shareholder Watchdog Group on 6 December 2017

® Constituent of the FTSE4Good Bursa Malaysia Index for good
demonstration of Environmental, Social & Governance (E.S.G.) practices as
independently assessed by FTSE Russell during 2017 semi-annual reviews

® Winner of *Merit Award for Board Diversity’ in the MSWG-ASEAN Corporate
Governance Recognition 2017 hosted by the Minority Shareholder Watchdog
Group on 6 December 2017

® Winner of *Merit Award: Finalist’ in the National Annual Corporate Report
Awards (NACRA) 2017 hosted by the Malaysian Institute of Certified Public
Accountants (MICPA), the Malaysian Institute of Accountants (MIA) & Bursa
Malaysia on 23 November 2017

® Winner of *Merit Award for Most Improved Corporate Governance
Disclosure’ in the MSWG-ASEAN Corporate Governance Recognition 2017
hosted by the Minority Shareholder Watchdog Group on 6 December 2017

® Joint Gold Winner of *‘Best Governed & Most Transparent Award’ in The
Global Good Governance Awards 2017 hosted by The Pinnacle Group
International on 30 March 2017 (2016: Silver Winner)

® Ranked 11* among Malaysia’s Top 100 Public Listed Companies in terms
of Transparency in Corporate Reporting as accorded by the Malaysian
Institute of Corporate Governance (MICG) on 8 August 2017. The assessment
mainly covers on 3 dimensions, namely Anti-Corruption Programme (40%),
Organisational Transparency (30%) and Sustainability (30%).

Excellence in corporate governance is central to promoting the Company’s
financial services in the areas where it operates. This compliance culture fosters
the Group’s Directors, Senior Management and the rest of the Employees to
embrace professional business ethics and be self-adherent to internal and
external requirements.

MSWG-ASEAN

FTSE4Good

2016

® Enlisted on the FTSE4Good Bursa
Malaysia Index for demonstrating good
Environmental, Social and Governance
(ESG) practices beyond threshold limit

“FTSE Russell (the trading name of FTSE International Limited
and Frank Russell Company) confirms that RHB Bank has
been independently assessed according to the FTSE4Good
criteria, and has satisfied the requirements to become a
constituent of the FTSE4Good Index Series. Created by the
global index provider FTSE Russell, the FTSE4Good Index
Series is designed to measure the performance of companies
demnonstrating strong Environmental, Social and Governance
(ESG) practices. The FTSE4Good indices are used by a wide
variety of market participants to create and assess responsible
investment funds and other products.”

1
i
: ® Merit Award for Board Diversity
1
1
1
1

; CORPORATE GOVERNANCE RECOGNITION /
- 2017 -

® Excellence Award for Corporate Governance Disclosure

® Merit Award for Most Improved Corporate Governance Disclosure

RoUR ASEAN
Corporate Governance
Scorecard

2015

® Top 50 ASEAN Public Listed
Companies

Public listed companies in Southeast
Asia were assessed on good governance
H and transparency practices using the
1 scorecard methodology, based on the
, Organisation for Economic Co-operation
: and Development (*OECD”)’s Principles
1 of Corporate Governance.

1

1
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CORPORATE GOVERNANCE OVERVIEW STATEMENT

BUSINESS GOVERNANCE — Commitment to Performance

RHB Bank aspires to become amongst the Top 3 Multinational Financial
Services Group, in terms of performance by 2022. This vision commits the
Company to deliver complete solutions to its customers through differentiated
segment offerings and an ecosystem that supports simple, fast and seamless
customer experience. This mission intent has been translated into the Group’s
Core Shared Values namely P.R.I.D.E. (Professional, Respect, Integrity, Dynamic
& Excellence), the Company’s Annual Balanced Scorecard, Sustainable Key
Performance Indicators and the Group’s L.G.N.L.T.E. principles, namely Innovative
in approach, Growth oriented, Nimble in action, Impactful in outcomes,
Teamwork to succeed and Excellence in delivery. A new 5-year strategic plan,
known as FIT22 (Fund our Journey, Invest to Win and Transform for Success
2022) comprising 22 initiatives has now been put in place commencing 2018
to achieve its objectives and aspirations by 2022. The interconnectivity of the
Group’s objectives, strategies, business operations and creation of the shareholder’s
value is described in the Management Discussion and Analysis Statement on
pages 64 to 159 of this Annual Report.

A key component of the new strategic plan is the Group’s brand promise of
Together We Progress, basically promoting the idea of the Company, walking
hand-in-hand with its internal and external stakeholders, towards achieving
sustainable operations as the Company runs and manages its business in an
orderly fashion. This includes utilisation of the Group’s capitals (financial,
manufactured, intellectual, human, social relationship and natural) at optimal
level to improve its integrated value chain while safeguarding its assets and the
environment for future generations.

The Board of RHB Bank has also adopted sustainability principles in 2017 by
including Economic, Environment and Social (‘EES”) considerations into the
Company’s Board Charter and the Group’s business strategies to further emphasise
the creation of sustainable business operations and share value. An overview
of the Group’s and Company’s EES considerations matters is laid out in its
Sustainability Report 2017.

Excellence in business governance is essential towards attaining stakeholders’
confidence in the Company’s sustainable operations. The Company, through its
journey in adopting integrated reporting for the past three years, aims to achieve
this goal of communicating effectively to stakeholders matters which are most
relevant, material and important to them and to the Group, covering both
financial and non-financial information.
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ORGANISATIONAL CULTURE

A corporate culture that embraces the correct behaviours to achieve a company’'s
objectives is fundamental in ensuring sustainable long-term growth and success
for any organisation. The latest Board Effectiveness Evaluation exercise was
designed internally for the first time, specifically to assess the tone at the top
in areas such as leadership, decision-making, communication, group dynamics
and mindset of the Board as a collective unit and Board members as individuals.
Actions will then be taken to address identified gaps to enhance the performance
of the Board.

In leading the organisation and ensuring that all the Group's strategic objectives
and business scorecards are met within the approved risk appetites, the Board
is bound by its Charter, Terms of Reference (“ToR”) for its various Board
Committees, Group Code of Ethics & Business Conduct for Directors, and other
internal guidelines. To complement the Charter, various policies and guidelines
including the Group Manual of Authority, Power of Attorney, Delegated Lending
& Financing Authority (Discretionary Powers), Group Code of Ethics & Conduct
for Employees, Group Whistleblowing Policy and Group Gifts & Hospitality
Guidelines were approved or endorsed by the Board to ensure good governance
practice and fiduciary duties are implemented by the Senior Management and
other key personnel. An overview of the Company’s primary governance
documents can be referred to on the corporate website (www.rhbgroup.com)
while the Group'’s Key Internal Control Policies and Procedures are summarised
on pages 253 to 254 of this Annual Report.




KEY GOVERNANCE STRATEGIC FOCUS AREAS

During the financial year ended (FYE) 2017, the Board has prioritised on the following key governance strategic areas:

No. Focus Area Description

1 Regional Governance Framework

channels.

The Group has recalibrated its reporting structure and enhanced the supervision of its regional offices and
overseas entities. All material considerations must be reported back to the head office through proper reporting

2 | Succession Planning

Talent management and succession planning have been enhanced to attract, retain and develop required talent
to ensure that the Group has a ready supply of talent to meet its current and future needs.

3 | Capacity Building

Development of required in-house training programmes, use of e-learning and identification of appropriate third
party programmes have been pursued to build a competent and capable workforce. Examples are programmes
on Islamic Finance to equip frontliners with adequate knowledge on shariah products and requirements, business
ethics and developing future middle management leaders via classroom training and e-courseware learning
from the Harvard ManageMentor platform.

In 2018, the Company is planning to design appropriate interventions in its
pay-for-performance scheme to motivate and commit the employees to produce
quality results and sustainable outcomes. This is part of the Company's new
initiatives to include cultural and behavioural aspects in the assessment of the
employees’ performance with an end game to implement a more robust
differentiated rewards system, including adoption of collective appraisal within
the same line of reporting.

For capacity building, the Company will be focusing on re-tooling and re-skilling
programmes for its employees arising from digital disruptions, which involve
medium-term planning and execution, in line with its current digital strategy.

Furthermore the Company will be reviewing its current whistleblowing process
in order to enhance its reporting channels and access for external parties to
escalate any wrongdoings by its directors and employees, in line with good
governance practices.

Moving forward, the Company plans to enhance its Pay-for-Performance scheme
for its board of directors and key senior management to be in line with Bank
Negara Malaysia’s Policy on Corporate Governance, on aspects such as disclosure
of fixed and variable rewards, short-term and long-term incentives and deferred
and unrestricted remuneration components. A revision exercise on existing
‘incentive plan’ for the Company’s key senior management is expected to be
completed by 31 July 2019. The Company will incorporate the following, where
relevant, as part of their comprehensive pay scheme:

a)  Deferment of payment of variable compensation i.e. performance bonus.

b)  An appropriate mix of cash and non-cash remuneration to reflect risk
alignment.

c) A claw back, malus or other reversal mechanism on the performance
rewards in the event of bad performance or serious non-compliances.

The revised remuneration package shall also cover other material risk takers in
the organisation who can materially commit or contribute significant impact to
the Group-wide risk profile.
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CORPORATE GOVERNANCE OVERVIEW STATEMENT

GOVERNANCE MODEL & FRAMEWORK

Approves the
SHAREHOLDERS Appointment

Accountable

Appoint BOARD OF DIRECTORS Recom'.ne"ds—> EXTERNAL AUDITOR
the Appointment
Delegates Reports to
BOARD COMMITTEES
BOARD BOARD NOMINATING ISLAMIC RISK BOARD
CREDIT & REMUNERATION BOARD RISK MANAGEMENT AUDIT SHARIAH
COMMITTEE COMMITTEE COMMITTEE COMMITTEE COMMITTEE COMMITTEE

Internal
Audit

Compliance,

Risk Management

>
»

GROUP SENIOR
Accountable to —— MANAGEMENT

INDEPENDENT CONTROL FUNCTIONS
Group Risk & Credit Management,

Group Compliance, Group Internal Audit

GOVERNANCE MODEL

The Board continuously explores enhancements to the Group’s governance processes to ensure it remains robust as it continues to expand. The governance
model and framework are currently being used as a guidance and reference to build a strong governance structure and conformance culture within the Company
and other RHB entities in the banking group. The Governance Model outlines a clear organisational structure with robust internal controls and risk management

mechanisms which promote high standards of governance and of integrity, transparency and well-defined accountabilities and responsibilities of Shareholders,
Board & Board Committees, Senior Management, External & Internal Auditors and other Independent Control Functions.
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The Board has also approved and established the Group Governance Framework as a basis of an effective governance and oversight to support the overall

RHB Banking Group’s strategies.

4. Independent risk

management, /N
compliance
and audit ~ / _ coMmiTTEES - )T
functions * - .

Group

Business &

Functional

Others

Under this framework, there are various levels of oversights operating across
the Group's business and functional activities. These include amongst others;
direct supervision, Senior Management, independent parties comprising of risk
management, compliance and internal audit, Group Managing Director (‘Group
MD”), Managing Directors (‘MDs"), Board Committees and the Board. A clear and
transparent governance structure for various central and sub-committees set
by the Board members and the Senior Management has institutionalised the
Company as a risk-focused organisation with proper control functions and good
corporate governance practice.

BOARD GOVERNANCE MANUAL

The main documents governing the Board are the Company’'s Memorandum &
Articles of Association (moving forward to be known as the “Constitution”), the
Board Charter and the Code of Ethics and Business Conduct for Directors, all
of which are available on the Company’s corporate website (www.rhbgroup.com).
The Board is also guided by the Approval Framework on Directors” Expenses,
the Boardroom Diversity Policy, Policy and Guidelines on Fit and Proper for Key
Responsible Persons, Guidelines on Tenure of Non-Executive Directors’ Appointment,
Procedures for Independent Professional Advice and also Procedures on Directors’
In-House Orientation & Continuing Education Programme. All these frameworks,
policies, procedures and processes serve as guidance to the Board in discharging
their duties effectively, efficiently and responsibly.

1. Oversight by BOD

2. Oversight by individuals not involved in day-to-day management

Both Strategic & Operational in nature; Meets monthly or as
required to steer the direction of the Group
+ Operational in nature; Meets monthly or as required to execute the
entity strategy and manage the business, risk, audit and compliance
« Tactical in nature; Meets weekly or as required to drive a specific outcome

BOARD COMMITTEES

To ensure effectiveness in discharging its roles and responsibilities, the Board
delegates specific authorities to the relevant Board Committees. This delegation
of authority is expressly stipulated in the Terms of References (‘TOR”) of the
respective Board Committees. The TORs are reviewed periodically to ensure
effective and efficient decision making in the Group. The Board Committees
also act as oversight committees, evaluating and recommending matters under
their purview for the Board to consider and approve.

The Board receives updates from the respective chairmen/representatives of
the Board Audit Committee, Board Risk Committee and Board Nominating &
Remuneration Committee on matters that require specific mention that have
been deliberated and considered at the meetings of Board Committees. This
practice also applies for other entities within the Group.

Board Nominating & Remuneration Committee

The key objectives of the Board Nominating & Remuneration Committee (‘BNRC”)
are, as follows:-

* Review and assess the appointment/re-appointments of Directors, Board
Committee members, Shariah Committee and key Senior Management
officers for recommendation to the Boards.

* Advise the Boards on optimal size and mix of skills of Boards/Board
Committees/Shariah Committees.

¢ Provide oversight and direction on HR matters and operations, and recommend
to the Boards for approval of remuneration and human resource (HR)
strategies.

RHB BANK BERHAD
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CORPORATE GOVERNANCE OVERVIEW STATEMENT

The BNRC comprises five Non-Executive Directors (‘NEDs”), of whom three
are Independent Non-Executive Directors (‘INEDs”) and two are Non-Independent
Non-Executive Directors (‘NINEDs”), representing the respective entities within
the Group. The BNRC is chaired by YBhg Tan Sri Saw Choo Boon, the Senior
Independent Non-Executive Director ("SINED”) of RHB Bank. The composition
of the BNRC consisting of majority Independent Directors, complies with the
Bursa Malaysia Listing Requirements, Malaysian Code on Corporate Governance
2017 and Bank Negara Malaysia's Policy Document on Corporate Governance
2016. Similar composition was recorded throughout the calendar year of 2017
from 1st January until the retirement of Mr Ong Seng Pheow, an INED of the
Company effective 19 November 2017. The vacancy on the BNRC was then
filled-in by YBhg Tan Sri Dr Rebecca Fatima Sta Maria, also an INED effective
15 February 2018.

Detailed disclosures on BNRC's governance structure, terms of reference, roles
and responsibilities, optimal board composition, director’'s appointment, Boardroom
Diversity Policy and other activities are available in the BNRC Report on pages
187 to 193 of this Annual Report.

Board Risk Committee

The Board recognises the importance of a sound system of risk management
and internal control to ensure good corporate governance and to safeguard
shareholders’ investments as well as the Company’s and the Group’s assets.
A Group Risk Management Framework has been established to provide a holistic
overview of the risk and control environment of the Group, as well as to set
out strategic progression of risk management towards becoming a value creation
enterprise. Detailed disclosures on the features, adequacy and effectiveness of
this framework are available in the Statement on Risk Management & Internal
Control on pages 179 to 186 and also in the Risk Management Report on
pages 200 to 210 of this Annual Report.

The Board Risk Committee (‘BRC”) provides oversight and governance of risks
for the Group to ensure that the Group’s risk management processes are
functional and effective. The BRC also oversees Senior Management's activities
in managing risk, ensuring that the risk management process in each of the
Group’s entities function in accordance with a risk-return performance management
framework. Furthermore, the BRC supports and leads the Senior Management
in driving the appropriate Risk Culture and Risk Ownership in the Group.

The BRC's other duties and functions among others include the following:

* To provide oversight to ensure that the Group’s risk management framework,
processes, organisation and systems are functioning commensurate with its
nature, scale, complexity of activities and risk appetite.

* To deliberate and assess the nature and materiality of risk exposures, potential
risks and impact on capital and the Group’s sustainability.

* To review and approve proposed changes to Delegated Lending (Financing)
Authorities/Discretionary Powers/Powers of Attorney, limits for business and
operations.
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e To review and approve changes to policies and frameworks (excluding HR
related policies and framework), risk methodologies/models and other
significant risk management matters, in line with the approved risk strategy.

* To review and approve new/existing products with material variations in
product features.

The BRC comprises a majority of Independent Directors. The board committee
currently comprises four NEDs, of whom three are INEDs and one NINED,
representing the respective entities within the Group. The BRC met 12 times
during the financial year 2017. The composition of the BRC and the attendance
of the members at meetings held in 2017 are as follows:

Attendance
at Meetings

12/12 (100%)

Name of Directors

YBhg Tan Sri Saw Choo Boon

(INED/Chairman)
Mr Patrick Chin Yoke Chung 12/12 (100%)
(NINED)
Mr Chin Yoong Kheong 11/12 (92%)
(INED)
Ms Ong Ai Lin 1/1 (100%)
(INED)*
Tuan Haji Md Ja’far Abdul Carrim 10/10 (100%)
(INED)?

Note:

* Appointed with effect from 1 December 2017.
A Demised on 19 October 2017.

Pursuant to the Group’s current governance framework, RHB Islamic Bank Berhad
(“‘RHB Islamic Bank”) has adopted the BRC while maintaining a dedicated Risk
Management Committee to manage Shariah risk and its associated intricacies.

Board Audit Committee

The Board Audit Committee (‘BAC”) comprises three INEDs representing RHB
Bank and its major operating subsidiaries. The Chair of the BAC is not the
Chairman of the Board of the Company. The BAC has policies and procedures
to assess the suitability, objectivity and independence of the external auditors
engaged. Considerations on the appointment of the external auditors to provide
audit and non-audit services would include the expertise, adequacy of knowledge
and experience required for the services rendered, the tenure of the engagement
partner and also the concurring partner, the competitiveness of the fees quoted
and the fees threshold established under the internal Group Policy on Non-Audit
Fees Paid/Payable to External Auditors.



The BAC provides independent oversight of RHB Banking Group’s financial
reporting and internal control system, ensuring checks and balances for entities
within the Group. The BAC continuously reinforces the independence of the
external auditors and provides a line of communication between the Board and
the external auditors.

The BAC reviews the integrity and reliability of the Company’s and the Group's
financial statements on a quarterly basis, prior to recommending the same for
the Board's approval and issuance to stakeholders. During the reviews, the Group
Chief Financial Officer provides assurance to the BAC that:

* Adequate processes and controls are in place for an effective and efficient
financial statement close process;

* Appropriate accounting policies have been adopted and applied consistently;
and

* The relevant financial statements give a true and fair view of the state of
affairs of the Company and the Group in compliance with the Malaysian
Financial Reporting Standards, International Financial Reporting Standards
and Companies Act 2016.

The BAC also meets twice a year with the external auditors, without the presence
of the Management and the executive Board member, to discuss any key issues/
areas that require attention of the BAC and the Board.

The BAC also emphasises the internal audit function by increasing the objectivity
and independence of the internal auditors and provides a forum for discussion
that is, among others, independent of the Management. Additionally, the BAC
reviews the quality of the audits conducted by internal and external auditors as
well as the Group’s financial condition and performance. This enhances the
perceptions held by stakeholders (including shareholders, regulators, creditors
and employees) of the credibility and objectivity of financial reports. Detailed
disclosures on BAC's governance structure and primary activities are available
in the BAC Report on pages 194 to 199 of this Annual Report.

Board Credit Committee

The Board Credit Committee (‘BCC”") comprises three NEDs, of whom one is
INED and two are NINEDs representing the respective banking entities within
the Group. The BCC supports the relevant Boards in affirming, vetoing or including
additional conditions on all types of credit applications (including under stock/
futures broking) and underwriting applications for amounts above the defined
thresholds of the Group Credit Committee and/or the Group Investment &
Underwriting Committee, both comprise of the Company’s management. It also
endorses and recommends write-offs as well as approves all policy loans/
financing and loans/financing which are required by Bank Negara Malaysia
(“‘BNM”) to be approved by the respective Boards.

Common Investment Committee

The Common Investment Committee (‘CIC”) comprises 4 members namely one
NINED and three INEDs, representing the respective business entities within the
Group. It mainly oversees the investment aspects of RHB Insurance Berhad,
RHB Asset Management Sdn. Bhd. and RHB Islamic International Asset Management
Berhad.

Subsidiary Level Board Committees

In addition to the above, the following subsidiary level Board Committees reside
at RHB Islamic Bank to assist the Board and the Management in